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Rug cleaning can be profitable to a laundry. For the complete 
story of a Maryland plant which has learned from experience 
see page 64. Also, beginning on page 9, are three stories of 


laundries which give the customer the kind of service she wants. 


A new series, ‘‘Starchroom's Laundry Primer,"’ begins on page 22 


TODAY 


even more than in the past 
there is no reason 


for using more than 


Long before wheel sizing of shirtwork became standard operating practice in the 
industry, Velvet-Rainbow was recognized as the one best starch for ALL starching and 
sizing in the plant. Through the years, Velvet-Rainbow has been constantly improved 
to meet today’s requirements and anticipate tomorrow’s. That's why as laundry 
practice and equipment have progressed Velvet-Rainbow has always met the new 
demands of the day. Today—the very qualities that make Velvet-Rainbow best 


for wheel-sizing shirtwork also make it the best starch for ALL starching and sizing. 


THE STARCH THAT MADE WHEEL SIZING PRACTICAL. 


RAINBOW 


THE HURON COMPANY=+++9 PARK PLACE, N.Y. C. 7 
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SHIPSHAPE! 


Always keep an extra set of 
COTTONBLOSSOM 


FEED RIBBONS 


on hand 


NEVERSTRETCH Feed Ribbons are Woven Endless with pat- 
ented reinforced construction to minimize stretching and nar- 
rowing. They hold their shape and give many extra hours of 
balanced running. 


RED ARROW Ribbons are spliced endless. The Double-Duck 
belting fabric (our S$/80 Tape) is joined with a hand sewn 
splice that is the strongest part of the Ribbon. A Red Arrow 
shows the proper direction for rotation with the splice,” insur- 
ing longer life. 


IPPER LA i 
5/75 ith close woven fabric approved by the Clipper Belt Lacer Co. 
“ites tain tape with cemented ends joined with # Special cement is applied before inserting the new style No. 
25 lacing hooks. (These ribbons not recommended for Asher, 


hooks. 
Royale, and Troy Cylinder Types lroners.) 


FFER 


RETURN RIBBONS are made of a more flexible tape (S/55) DOFFER RIBBONS are made from our S/40 Tape, a light 
with cut ends shredded, turned back, stitched and then joined weight herringbone twill fabric, and are spliced endless by 


with 225 hooks. hand sewing. 


MONEY SAVER OF THE MONTH (Fourth in a Series) 


The secret of getting long life from feed ribbons is to run them slightly “loose.” 
Be sure the drive rolls are not warped; keep them well padded and properly 
adjusted. Otherwise the tension on some of the ribbons will be excessive and cause 


them to wear out prematurely. 


SOUTHERN MILLS, INC. 


585 Wells Street,S. W. Telephone LAmar 1991 ATLANTA, GEORGIA 
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STARCHROONS Primer 


With this issue we begin a series of articles 
by Raymond W. Ahr on basie washroom tech- 
nology for the smaller plant operator. The 
series will also serve as a refresher course for 
all personnel who are concerned with turning 
out the Jaundry’s end product a quality 
bundle. 

Ray Ahr is particularly qualified to prepare 
such a series. Following experience in « shirt 
manufacturing plant in his native town of Cin- 
cinnati, he was employed for four vears in a 
hotel laundry before enrolling as a student im 
the power laundry cooperative course at Ohio 
Mechanics Institute. Upon completion of his 
schooling he returned to the laundry industry 
only to be interrupted by Uncle Sam. Three 
and a half years with one of our armored di- 
visions gave Ray more than a bird’s-eye view 
of almost every major country in Europe. 

Upon return to civilian life Ray was of- 
fered the directorship of the laundry course at 
OMI from which he was graduated a few years 
before. He served the institute in this capacity 
for over five years, acquiring a nig ition for 
lecturing with clarity and a sound, down-to- 
earth approach to problems which is reflected 
in his writing. 


The Real Audience 


In last month’s editorial, “The Real Audi- 
ence?,” we quoted accounts from The New 
York Times of the Fifth National Home 
Laundry Conference sponsored by the Ameri- 
can Home Laundry Manufacturers Association. 
At that time we did not know that the laun- 
dry industry was represented on the program 
of this conference. 

Frank Onorati, manager of AIL’s textile ap- 
proval division, with offices in New York City, 
accepted the association’s invitation to appear 
on the program and discuss the ever increasing 
number of new fabrics coming on the market 
and the type of washing each should receive 

As pointed out in our editorial, the audience 
consisted of more than 300 home economists, 
representatives from publications and those 
from concerns that manufacture clothes wash- 
ers, irons and ironers and dryers. In other 
words, people who are in a position to influence 
the housewife’s thinking about the washing of 
her family’s clothes and her linens. 

Judging from comment which we have heard 
since publication of the editorial, Frank did 
an excellent job representing the case for the 
commercial laundry industry before this group. 
Interestingly enough, he was called upon to 
answer more questions at the panel discus- 
sion at the close of the program than any 
of the other participants. 

Let’s hope this is the beginning of a long 
range public relations program on the part of 
All. to be directed at “the real audience.” 

—Jim Barnes 


NED WINTERSTEEN seneral manager 
JAMES A. BARNES editor 
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AND SO CAN THE MARK IT MAKES 


Engineered to ‘take it’’ . . . soundly built for long years 

of trouble-free service! The National Lever Principle Hand 

Marking Machine marks directly into the fabric of the 

National Lever Principle 

Hand Marking Machine shown 

here is available with 6, 8, or avoid frequent expensive remarking of garments. 

10 characters. Write today for 
complete information. 


article ... the only proven way to make clear marks and to 


For small laundries and dry cleaning plants, there is no 
substitute for this machine. Before you buy any 


marking machine compare it with the National. 


MARKING MACHINE COMPANY 


4026 CHERRY STREET @ CINCINNATI 23, OHIO 
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The Economies Possible with 
LONG LIFE DIVCOS— 


AMOUNT TO SEVERAL HUNDRED 
DOLLARS PER TRUCK PER YEAR! 


DIVCO CORPORATION—MAIL ADDRESS: P. O. BOX 3807, PARK GROVE STATION, DETROIT 5, MICH. 
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PROGRESS LAUNDRY 

San Francisc? Calif. 
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seven dwarf ~ 


bundles 


wy R Let's start with this fundamental fact: If you can show your 


customers whiter, fresher looking washing, they'll trust you with all their laundry. That is the story 
of Simplex Soap, and it's not a fairy tale. It really does help put more weight on those skinny, 
short-profit bundles. 

Simplex soap saves fuel and money. It is invaluable as a break or first suds at low tempera- 
tures, and efficient in all whitework formula low temperature suds operations. You can use it 
right from the barrel, and you'll be amazed at its ability to remove soil and 6tAMAy | 
oil stains. Its power to hold rust in suspension, without precipitating it on 7 4, 
the fabric, is unequalled. 

A great many progressive laundries use Simplex. Why don’t you? It will 
pay you in many ways to write today for complete details. 


H.Kohnstamm co.,inc. 


PARK PLACE, MEW YORK? AVEANTA BALTIMORE - BOSTON - SUFtALO - 
1-13 ILLINOIS ST., CHICAGO 11 


FOREMOST MANU 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


5 
snow w e 
4 
| 
| 
Since 18> 2 
FACTURER AND DISTRIBUTOR OF QUALITY LAUNDRY AND CLEANING SUPPLIES 


6 STARCHROOM 


Starchwoom Edttorvial 


Who Says So? 


A laundry in South Carolina has been charged by 
the Office of Price Stabilization with allegedly failing 
to comply with OPS regulations, reporting incorrect base 
prices, and intending “to continue acts and practices 
which constitute deliberate violations of the law.” 

The charges against the laundry were filed in an 
injunetion suit in United States distriet court by a 
trial attorney for OPS and special assistant to the United 
States attorney, 

OPS is asking the court to issue a preliminary in- 
junction against the laundry restraining it from doing 
business where violations are found pending final out- 
come of the case and until it complies with Ceiling Price 
Regulation 34. OPS also asks that the court grant the 
federal government (the plaintiff in the case) the costs 
of the suit and such “further and different relief” as the 
court may deem just and equitable. 

What this means in words of one syllable is that the 
laundry is threatened with being put out of business. It 
also means that, if the government wins its suit, the 
laundry will have to pay the court costs. How many 
laundries ean afford to shut down, even for a few weeks, 
and expect to open up again and still have enough cus- 
tomers on the books to survive such an experience? 

Who says the OPS doesn’t intend to enforee the pro- 
visions of CPR 34? 


Rug Cleaning 


Have you ever considered setting up a rug cleaning 
department? 

In 1933, there were, according to the Bureau of the 
Census, 270 rug cleaning plants in the country as com- 
pared with 1,500 in 1948. Their receipts in 1933 totalled 
414 million dollars while, in 1948, the total was 37 mil- 
lion. 

Of the total sales in 1948 the exclusively rug clean- 
ing plants accounted for over 80 percent. The remainder 
is said to be fairly equally divided between drycleaning 
plants and laundries. This indicates that laundries did 
a rug cleaning business of roughly a little more than 31% 
million dollars in 1948. 

Is the potential market for rug cleaning attractive? 
At the annual convention of the National Institute of 

tug Cleaning last year a rug manufacturer's represen- 

tative estimated that only 10 percent of all rugs sold 
ever reach a rug cleaning plant. Sounds like a pretty 
rich market waiting to be exploited, doesn’t it? 

Can a laundryowner successfully set himself up in 
the rug cleaning business these days? The answer to 
that one ean be found on page 64 of this issue under the 
title “New Rug Department Succeeds.” The story tells 
about a Maryland laundryowner who entered the field 
a year ago last May. With an original investment of 
$22,500, exclusive of the building, he showed a profit of 
7.42 percent on $32,000 sales for the 12 months ending 
last September 30th. His productive labor cost was a 
little over 15 percent. 

Every laundryowner who is considering expansion 
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of his business will want to read this story, and remem- 
bering that nine out of every ten rugs manufactured 
never get a professional cleaning, he will also want to 
take a sounding of the local rug cleaning market. 

In this connection, the National Institute of Rug 
Cleaning offers its members complete operating cost per- 
centages and sales figures, state by state. The latter 
are tied in with per capita income of the states and the 
per capita expenditure for rug cleaning in each state is 
shown. This information can be of invaluable assistance 
in assessing the local market. There could be gold there. 


PUB43 


Office of Price Stabilization form No. PUB43 is the 
revised version of the original public form 43 which a 
laundryowner must file with OPS if he is seeking an in- 
crease in prices. Supposedly the revised forms are to be 
available from any regional office of OPS. On last check- 
ing, however, we were told that the regional offices had 
not received their supply and the forms must still be 
procured from, and filed with, OPS in Washington. 

The new form has been simplified. But it is still 
complex—plenty! Dale Crittenberger, executive secre- 
tary of the Indiana Laundry Owners Association, tells 
the following story. 

“There came to this office yesterday the application 
of an Indiana laundry doing less than $175,000 business, 
all told, in 1950. To complete this form according to 
government requirements, 24 separate pages of type- 
written columnar data were necessary. Maybe all of 
this would not be required in your case, but the bulk 
of it must accompany the form 43 or it will not be ac- 
cepted by the Office of Price Stabilization.” 

And we thought making out our federal income tax 
form was complicated! Wonder how many weeks it took 
the poor fellow to get the data organized and down on 
paper. 


This Could Be It 


This could be the year that brings to an end the era 
of the influence peddlers in our midst. It could also be 
the vear that a mink coat and a deep freeze are restored 
to their original meaning instead of their present conno- 
tation. It could even be the year that the hard earned 
taxes of the average citizen and those of the privileged 
few are given the same consideration in the collector's 
office. 

It could be, but will it? 

It will be if enough citizens take their responsibilities 
seriously and express themselves by voting. For this is 
the year when the nation will elect a new chief execu- 
tive, one-third of the Senate, and the entire lower house 
of Congress. American voters, if they take an active 
part in the primaries as well as the national election, 
‘an do anything—ineluding even assuring themselves 
clean and honest public officials from 1952 on. 
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LIQUID SOAP MAKER 


Saves time supplies. 
alv. steel in 3 sizes: 30- 
al., 60-gal., 100-gal. 


IRONING 
BOARD 


steel top; iron rest; 
ponge cup; cord holder; 
bilot light assembly, and 
leeve board. No. B4-5M. 


SORTER-TRANSPORTERS 
Banish fixed bins; admit 
light, air. 15 or 20 bins 


shirts, for apparel. 
Write for details, prices. 


REVOLVING 
SORTER 


50 bins in arm's reach to 
sort twice as fast in half 
space. Turns at flick of 
finger; holds 500 shirts. 
Won't tip. No. B26-10. 


Monel or stainless steel. No 
rust, corrosion. In 3 sizes: 
B2-5 (42) 22x34'x25" 
deep; B2-13 (#3) 26x 
36x25” deep; ‘‘Junior”’ 
B2-121M 


Cut costs — boost production and profit — give lifetim 


LIFETIME TRUCK TUBS 


BISHOP SHIRTRANSPORTS 


Cut handling %; fold up 

to save space. All steel. In ~ 
sizes: 
shirts); B29-100 (100 shirts). 


B29-50 (for 50 


BISHOP PUF-FINISHERS 


Heads tilt over board; no 
reaching. B5-18X (shown): 
#3, #52 heads, 
spray iron, spray gun. 


REVERSIBLE BINS 


Sort into one side, wrap 
out on other. Cut steps, 
handling. 15 or 20 bins ‘ 
per side. Ask for details. 


STARCH COOKERS 
All copper, double-walled, 
permanently insulated. In 
15, 25 and 50-gallon 


sizes. 


SORTING REEL 


Assemble 25 bundles (150 
nets) in 5 minutes in 10° 
x10’ area. No. B12-2. 


x11 deep, high, 
3” wheels. No. B2-122. 


-TODAY—and FOR 56 YEARS” 
value-minded laundries 
everywhere specify the 


BISHOP 


STARCH COOKER 


Inner and outer walls scien- 
tifically spaced and insulated 
to prevent heat radiation and 
Sweating. 


Statntess Steel 
Non-corrosive; finest of all 


metals for cooking; assures 
long years of service. 


A 


It’s Easier to Produce 
Beautiful Finishing with 
Cooked Starch! 


Cooked starch dries faster and more 
uniformly on the press to save costly 
time ... produces shirts with a better 
‘“feel’’ and smoother finish, more 
economically. 


Tt Retains Heat 
For proper penetration 
starch must be kept at right 
temperature. The Bishop 
Cooker holds heat as long 
as needed. 


It Cocks Past 


Exclusive steam nozzle keeps 
starch agitated, stirred, 
speeds cooking. 


3 POPULAR SIZES 
15-GALLON — 36” high over-all; floor 
space 24” x 28”; B3-2, $239.00 


25-GALLON — 39” high over-all; floor 
space 28” x 32”; B3-5, $289.00 


50-GALLON — 45” high over-all; floor 
space 32” x 36”; B3-11, $329.00 


et 1S OUR DISTRIBUTOR 


Onder FROM YOUR SUPPLIER 
G.H. BISHOP CO. 


CHICA 


so 
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"TROY WASHERS ARE 
PRODUCING THE BEST QUALITY WORK” 


="=—says New Method Laundries 
Victoria, B. C., Canada 


Compare New Method Laundries’ washroom to- 
day (above) and the same washroom six months 
ago (below). 


Less floor space is required, overhead drives are 
eliminated and better plant housekeeping is en- 
couraged with Troy Slyde-Out Washers. 


5 SLYDE-OUTS DO WORK OF 
12 ORDINARY WASHERS! 


At New Method Laundries, five stainless steel 
Slyde-Outs replaced nine wood and three monel 
wheels. Two 50” Troy Olympic Extractors re- 
placed six miscellaneous extractors. 


“REDUCED WASHROOM STAFF FROM 7 to 312" 


New Method Laundries’ washroom staff was 
reduced from 7 to 31/,— thanks to new Troy 


equipment. Six months ago, after thoroughly investigating 


all types of laundry equipment, New Method 
“WATER CONSUMPTION REDUCED 30%" Laundries purchased a complete Troy washroom. 


Also less power is required to produce better Has it proved satisfactory? Vice-President H. R. 
quality with Troy Slyde-Out Washers. Stephen says: 


“FUEL CONSUMPTION REDUCED 20%" “We are happy to say that every claim made by the 


Savings in soap and supplies also substantial Troy company has been most adequately substantiated 

with Troy Slyde-Outs. by our experience. Both by visual check and test piece 

reports, Troy Slyde-Out Washers meet the very high- 

est standards. Troy's washroom know-how has enabled 
us to shorten our formula time to a minimum and 


IF YOU'RE INTERESTED in greater { still produce the finest work we have ever turned out.” 
washroom efficiency at less cost, ask your Troy : f 
representative or write for free illustrated catalog. 


contre! (Electromatic) manual control 
(Electromanual). Sizes 42” x 36”; 42” x 


© 
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PLANTS THAT 
GIVE THE CUSTOMER 
WHAT SHE WANTS 


A brief introduction to the three stories which follow 
may help the reader to interpret them more clearly against 
the background of his own experience. 


The first tells how a launderette operator capitalized 
on the need for a faster service and a high standard of qual- 
ity to the point where he has expanded his operation from a 
single self-service store to a modern new plant with three 
other store outlets in four years. 


The second relates the experience of a conventional 
laundry plant which was almost completely revamped in 
order to offer an individually washed family bundle as a 
four-day service. 


The third tells how a large drycleaning and laundry 
plant built a small unit laundry under the same roof as an ex- 


periment. 


Each of the three plants is offering a service specifi- 
cally designed to attract business from housewives who have 
not been using commercial laundries—to secure its share 
of the expanding potential market for family laundry service. 


None of the stories offers any laundryowner a quick, 
sure formula for success. Each one of them offers stimulating 
food for thought in planning ahead in these changing times. 
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Washette’s new plant has spacious parking area, features full view windows 
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which display shirt finishing units to customers’ view 


From Launderette to 
Fullfledged Laundry in Four Years 


Cincinnati operator offers full finished service at four stores. 
does 37,000 shirts and 29,000 pounds of flatwork per week 


By JAMES A. BARNES 


THIS IS THE STORY of a laundry whieh started out 
four years ago as a single self-service store and grew 
until it consists today of a financially strong four-store 
operation selling fully finished family service on an 
attended basis. It is also the story of James S. Houillian 
of Cincinnati, Ohio, because the success of Washette, 
Ine., is due solely to his imagination and perseverance. 

In 1947, Houillian, who had served in the Navy dur- 
ing the war, opened the original self-service store from 
whieh Washette, Ine., has grown. It is located in the 
Avondale distriet of Cincinnati, an exclusive suburban 
area. Houillian is frank to admit that people told him he 
was crazy. He had never been in the laundry business 
before. Also, they said people in such a neighborhood 
would never bring their laundry bundles to a laun- 
derette. What has happened since seems to indicate 
that it was not Houillian who was crazy! 

Equipment consisted of 22 home-type washing ma- 
chines. Because it was difficult at that time to get de- 
livery of other equipment, the store offered only wet- 
wash for the first year it operated. A straight 35 cents 
per machine load (9 pounds) was charged for this 
service and weekly sales soon grew to an average of 
eight to nine hundred dollars. A typical launderette 
operation of that time, the customers loaded and un- 
loaded the machines themselves. The following year 
two open-end gas heated tumblers and two 17-inch 
extractors were added and a rough dry service offered. 

In March, 1948, just 15 months after opening the 
original store, a second self-service store was opened. 
Hyde Park, a similarly exclusive neighborhood, was 
chosen for the second site and 15 home-type washers 
with two open-end, gas heated tumblers and a pair of 
17-inch extractors were installed. Services and prices 
were the same in the two stores. 


Business was good enough to justify a continuation 
of the expansion program. As each of the first two 
stores Was making a good profit, store number three was 
opened in the Roselawn section of town in October, 1949. 
It was this store which brought the introduction of 
finished flatwork to Washette’s customers. In addition 
to 20 home-type washers, two gas heated tumblers and 
a pair of 17-inch extractors, two 48-inch, gas heated, 
single-roll ironers were installed. The price structure 
remained the same except for an additional charge for 
flatwork ironing. Flatwork was finished here for the 
other two stores as well. As volume increased, the need 
for greater ironing capacity increased and, the follow- 
ing January, the ironers were replaced with one gas 
heated, six-ro]l ironer. 

New Plant Erected 

Washette’s newest store was opened last Mareh in 
the Pleasant Ridge neighborhood. On a 580 by 112-foot 
lot, a concrete block building with 3,200 square feet of 
floor space was erected. A 400 square foot boiler room 
housing a 60-hp. package type boiler adjoins the rear 
of the building. The front of the plant has large plate 
glass windows looking out on the spacious parking area 
which measures 50 by 112 feet. Shirt finishing units are 
in plain view of customers as they drive in. 

In addition to 10 home-type washers, three 22 x 25 
open-end and two 386 x 36 eylinder type washwheels 
were installed. Three 36 x 30 open-end tumblers, three 
extractors, a four-roll steam heated flatwork ironer, two 
complete three-girl shirt finishing units, a utility press 
and a handkerchief press complete the new layout. 

When this plant was opened the flatwork ironer in 
store number three was disposed of. The new plant 
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now handles all finishing operations for the three stores 
in addition to its own. Shirts and flatwork are washed 
and extracted at the stores where they are received 
from the customer, then placed in individual nets and 
sent by truck to the new plant for finishing. Each net 
contains a single customer’s work and is identified by a 
pin. In addition to the conventional bundle identifying 
numbers, each pin has a large number identifying the 
store from which it came. After finishing, the folded 
work is wrapped and returned to the store where it is 
matched up with the rough dry portion of the bundle. 

The flatwork ironer is placed in the center of the one- 
room plant with other equipment lined up against the 
three walls in the following manner, The battery of 
home-type washers, with accompanying 17-inch ex- 
tractor, are placed in a line against the rear wall at the 
end of which is the line of open-end washers with a 20- 
inch extractor. Running along the wali at right angles 
to this line are the cylinder type wheels, with the 30- 
inch extractor in between, followed by the three 
tumblers. As noted, the handkerchief press, utility press 
and shirt finishing units are in a line in the front of the 
building where they can be seen by customers. 

How is the new plant doing? In April, the second 
month of operation, it finished 3,800 shirts and 4,040 
pounds of flatwork for its own customers. In October 
this production had increased to 11,006 shirts and 
10.930 pounds of flatwork. That’s an increase of almost 
300 percent in shirt volume and over 250 percent in 
flatwork volume in six months. This indicates that busi- 
ness is pretty good. For all four stores, 37,660 shirts 
and 29,700 pounds of flatwork were finished in October. 

To what does Houillian attribute this steady growth 
in business? To hear him tell about it, one would think 
it was a fairly simple trick. Actually, it reflects a tre- 
mendous amount of work, night and day, weekend after 
weekend, on his part. But he puts his finger on one 
simple fact as the real secret of his success. “I never 
have had an argument with a cusfomer,” he says. 

He settles every claim promptly and in full, without 
any bickering. In this connection it is interesting to note 
that, in the new plant, claims amounted to the phenom- 
enally low figure of exactly $1.84 for the first six 
months! He says that, if combined claims for all four 
operations approach $20 in any month, he becomes 
alarmed and sets about finding what is wrong. 

He gives his customers speedy service. The regular 
schedule is “in one day, out the next.” If a customer 
wants “same day” service on shirts, it is available at 
no extra charge. He has found that this service not 
only helps get customers, it also helps keep his produc- 
tion problems at a minimum. All plants are cleared of 
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Main plant is equipped with 
home-type washers in line with 
open-end washwheels with 
semi-automatic controls 


all work at the end of every day. Furthermore, he has 
learned that 80 percent of his customers actually call 
for their bundles on the day they are finished. Most of 
the others pick up their bundles within one or two days. 
He has no problem with finished bundles laying around 
the plant for an unreasonable length of time. 

To meet this schedule washwheels in all stores are 
operated six days a week. However, it is only necessary 
to operate the shirt units and flatwork ironer five days 
a week. Productive employees work an eight-hour day. 
Stores are open for business from eight in the morning 
until seven at night, every day but Sunday. 


Stresses Quality 


Washette gives their customers a quality job that is 
dependable—day in sad day out. This standard has 
been achieved and maintained by introducing many 
innovations which are not commonly associated with 
launderettes in the minds of housewives. In the first 
place, all stores have an ample supply of hot water for 
use in formulas which require it. Water is heated by 
steam in the new plant. Each of the other stores has an 
insulated underfired gas water heater. Temperatures 
are rigidly controlled by thermostats. Furthermore, the 
city supplied water is brought to zero softness at all 
four plants by high capacity resin softeners which are 
constantly serviced at regular intervals. 

Wetwash and rough dry are the only services per- 
formed in the three stores. As noted, all finishing is 
done in the new plant. The services may be described 
as individually washed bundles except for shirts and 
flatwork. One of the 36 x 36 washwheels is used exelu- 
sively for shirts while the other handles only flatwork. 
The three 22 x 25 open-end wheels are used for extra 
large size family bundles plus washable rugs, bed- 
spreads and similar household items. Average size 
family bundles are washed in the home-type machines. 
Color separation of wearing apparel is done when load- 
ing the latter machines. Whites and light colors go in 
one machine and dark colors, if any, go in another. 

Formulas were set up after the most scientifie in- 
formation available had been consulted. They are 
rigidly adhered to. Houillian is always open-minded 
about new washing formula ideas, but they must be 
tried and proven successful on a limited seale before 
they are adopted as general practise. 

After marking each shirt individually by machine 
they are placed in nets. Each net holds 14 shirts. Flat- 
work is identified by a ticket stub which accompanies 
the work throughout the plant. 

The emphasis has been steadily away from wetwash 
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as the expansion program has stepped up. Washette 
has gradually “up-graded” the customers from wetwash 
to rough dry and from that service to completely fin- 
ished bundles for the most part. Also, experience has 
taught that customers no longer want to load and unload 
the machines themselves—if, indeed, they ever did pre- 
fer to do so. Today the service is a completely attended 
one with the customer doing nothing except dropping 
the bundle off at one of the stores and picking it up 
when finished. 


Progressive Personnel Policy 


Evidence of Houillian’s progressive outlook as a 
business man may be found in his attitude toward his 
employees. Each of the stores is managed by a girl who 
has had comprehensive training under his personal 
supervision. Each girl operates a separate cash account- 
ing system for her store and shares directly in the profits 
of the store. When a profit is made she receives a bonus 
in the form of a predetermined percentage of the profit. 
If the store does not show a profit for the month the 
red figure must be made up during the following months 
before the bonus is paid again. 

Shirt finishers are paid on a straight piecework incen- 
tive plan. Under this plan production averages better 
than 900 shirts per unit per day. The day we were there 
one unit turned out 912 shirts and the other hit 986 in 
eight hours with two 10-minute rest periods. This is an 


average for both units of over 39 shirts per operator per 


hour. Houillian pays his other productive employees a 
wage rate as high or higher than any other laundry in 
Cineinnati,. As a result he runs a happy plant and the 
workers produce for him. This is refleeted in high quality 
work and happy customers, too. 

Total work force of 38 full-time employees and one 
half-time worker is divided as follows. Thirty people 
work at the new plant, four in store number three, two 
in store number two, and 245 in store number one. 

A certified public accountant set up a detailed cost 
accounting system and checks the books monthly. Under 
this system Houillian knows every month precisely what 
all his costs are. Each store is charged by the new plant 
for each item it finishes at costs accurately determined 
under the system. In this way the exact profit picture 
for each store is available month by month. 

Current prices to housewife are 40 cents for nine 
pounds of wetwash and 60 cents for nine pounds of 
rough dry. Flatwork is priced at 10% cents per pound 
with a minimum eharge of 95 cents. Shirts sell for 20 


INDRY JOURNAL January 15, 1952 


View of handkerchief press 
and utility press in front of 
building. Shirt units are in 
background. Flatwork ironer is 
to left, out of camera view 


cents each with no minimum charge. Bedspreads and 
blankets are sold at 50 cents each and are fluff dried. 
Washable rugs are also fluff dried and are priced at 15 
cents per pound. Wearing apparel sells at 35 cents a 
pound not including dresses which are priced at 50 cents 
to « dollar. 

With profits running well above the AIL’s national 
average figure and costs somewhat lower than those in- 
dicated as average in the last AIL cost survey, the 
volume of business has grown to the point where a 
further expansion is again necessary. This time, says 
Houillian, it will be an addition to the present building 
rather than a building on a new location. There is 
plenty of room for such an addition on the present lot. 
When these plans are formulated they will include 
provision for an attractive lunchroom for the employees 

another step forward in Washette’s progressive em- 
plovee relations program. 

When the new plant was first opened Washette told 
their customers they were going to offer a shirt finishing 
service. They explained that they had no experience 
in this type of finishing and, because of that fact, they 
would finish all shirts free the first month the girls were 
learning how to operate the units. Of course, says 
Houillian, the plant lost money that month. But a lot 
of good customers were introduced to the new service 
and a lot of new customers were added, Profits have 
been made every month since and it is a source of great 
satisfaction to the laundryowner to notice how loyally 
his old customers stand by him through the months and 
vears. He has never had an argument with one of them! 
Maybe that’s got something to do with it. @ 


Shirts are washed 14 to a net in one cylinder wheel; flatwork is 
handled eight pounds per net in another 


ee 
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Costs tumble in clothes tumbler 
on TIMKEN’ bearings 


OST of maintenance and lubrica- 
tion in this Hoyt tumbler dryer is 
reduced because it operates for long 
periods of time without attention. One 
reason why: Hoyt Manufacturing Corpo- 
ration mounts worm gear reducer shafts 
on Timken”* tapered roller bearings. 


Since Timken bearings take radial and 
thrust loads in any combination, they 
hold shafts in rigid, positive alignment— 
insure proper gear meshing. Wear is 
reduced on moving parts, maintenance 
minimized. 

Because they keep housing and shaft 
concentric, Timken bearings make clo- 
sures more effective. Lubricant stays in, 
reducing maintenance. Dirt stays out, 
reducing wear. 


No other bearing can give you all the 
advantages you get with Timken bear- 
ings. Make sure you have them in the 
machinery you build or buy. Look for 
the trade-mark ‘‘Timken” on every bear- 
ing. The Timken Roller Bearing Com- 
pany, Canton 6, Ohio. Canadian plant: 
St. Thomas, Ontario. Cable address: 
“TIMROSCO”. 


} This symbol on a product means 
its bearings are the best. 


YT MANUFACTURING 
N mounts the 
ducer shafts of 
ron Timken 
re minimum 


How HO 
coRPOR 
worm gear re 
its tumbler drye 
bearings to ass¥ 
maintenance- 


IT’S TIMKEN BEARINGS FOR VALUE! 


To get the best value in bearings you may find this 
simple formula helpful: 
quality + service public acceptance 
price 


TRADE-MARK REG U.S. PAT. OFF. 


ED ROLLER BEARINGS 


Obviously a big advantage above the line gives you 
more value than a small one be/ow. No other bearing 

can match the uniform high quality, engineering and TAP. 
field service and overwhelming public acceptance 
you get with Timken bearings. 


NOT JUST A BALL NOT JUST A ROLLER CC THE TIMKEN TAPERED ROLLER BEARING TAKES RADIAL @) AND THRUST —-()— LOADS OR ANY COMBINATION 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Sunbrite’s check-in girl sorts 
family bundles into six differ- 
ent compartments of box which 
carries the work through the 
plant 


Individually Washed Bundle Offers 
Low Operating Costs. Fast Service 


Laundry reduces labor force by nine employees, labor 
cost by 12 percent, in face of rising sales volume 


WHEN RAY MILDERS BOUGHT Sunbrite Laun- 
dry in Hamilton, Ohio, in August, 1945, his productive 
payroll was running around 47 percent of sales. Tre- 
mendous effort and planning on his part, plus friendly 
consultation with fellow laundryowners, whittled this 
cost down to 37 percent by 1948. He succeeded in keep- 
ing it there until Mareh, 1950, when he revamped his 
plant for individual washing of family bundles. 

To date, this change has brought about the follow- 
ing results: 

1. A reduction of nine people in the working force 
accompanied by a lowering of the productive payroll 
to 25 percent. 

2. A reduction of the work week inside the plant 
from 48 to 40 hours. 

3. A reduction in the cost of claims from an average 
of $300 to approximately $25 a vear. 

4. A more even flow of work through the plant. 

5. Faster service for the customer. 

These results have all been accomplished during a 
period when the work load was increasing. Today's 
volume is approximately four times what it was when 
Milders first took over the plant. 

In the washroom the changeover meant disposing of 
five 42 x 84, one 36 x 54, and one 44 x 96 washwheels 
plus one 30-inch extractor. These were replaced with 
nine 25-pound and one 50-pound open-end washers, one 
44 x 84 and one 36 x 30 washwheels and three 20-inch 
extractors. A 48-inch extractor was retained, 


All family bundles are washed in the open-end 
washers which are lined up on either side of the wash- 
room with the 20-inch extractors adjoining them, One 
battery consists of four washers and an extractor while 
the other battery consists of six washers and two ex- 
tractors. The extractors in each line are placed between 
each pair of washers. 

The 44 x 84 washwheel is used for bachelor bundles 
and bundles which contain only shirts. Shirts in family 
bundles are washed in the open-end washers along with 
the other white work in these bundles. The 30 x 36 wash- 
wheel is used exclusively for dirty overalls, of which 
the plant receives many from Hamilton’s factory work- 
ers, and the sweat shirts, trunks and athletic uniforms 
from loeal high schools. 

Other equipment in the plant consists of five 36 x 30 
tumblers, a five-roll flatwork ironer, two 2-girl shirt 
finishing units, five 51-inch wearing apparel presses, 
five mushroom presses, and a small extractor for starch- 
ing. 

Family bundles are carried through the plant, from 
checking in to wrapping out, in compartmentized boxes 
which are rolled from one operation to another. The 
boxes are mounted on legs which are crossed in a manner 
similar to a luggage rack. The legs are on casters. 
Height of the boxes off the floor is convenient for easy 
loading and unloading of washers and extractors. The 
outer sides of the boxes are hinged on the bottom so 
that they can be swung open and the work can be 
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4,172 YEAR! 


Two 42x84” and one 42x54” CASCADE Automatic Unioading Washers 
with Full-Automatic Washing Controls which replaced 10 various size 
metal and wood washers at New Idea Laundry, Coatesville, Pa. 


@ Three months after putting in 3 Cascapg Automatic Unloading Washers with Full- 

Automatic Controls, Mr. J. P. Roper, owner of New Idea Laundry, Coatesville, Pa., 

did some figuring. Comparing his washroom costs with the same 3 months of the previous 

year, Mr. Roper found that, although his volume had increased $300, he had made 
these actual savings:- 


Labor (1 man)... 520.00 
AMERICAN’S HALF CENTURY OF PROGRESS gal.) 18.58 
il (4,44 254.90 
IN LAUNDRY WASHER DESIGN 120.85 
Salt (to treat water) $33.75 
Total Savings, 3 mos. 
(not counting supplies*) $1,043.03 
x4 
YEARLY SAVINGS $4,172.12 
*“The savings in washroom supplies are considerable,” Mr. Roper writes, 
1921 CASCADE “but due to the fact that we do not keep accurate records of supplies used, we 


1901 Ideal Style “A” Horizontal-Partition are unable to give accurate figures on this item.” 
Wood Washer. Metal Washer. 


Only with Cascape Automatic Unloading Washers are savings 
like that possible. Merely pushing buttons empties the entire load in 
less than a minute . . . saves labor over any “‘short cut”? manual method 
... greatly reduces down time between loads. 

Only with Cascape’s open-pocket, full-drop cylinder can you make 
such savings in water and supplies and still get top quality washing 
in minimum running time. 

CASCADE Avtomotic Only Cascade Full-Automatic Controls can save so much of the 
NORWOOD 1951 unicading Washer. with washman’s time, eliminate lost time between baths, accurately 
CASCADE Washer. Full-Automatie Control. measure supplies, regulate bath levels and temperatures to assure 


uniform “management controlled’? washing quality every load. 

Ask your American representative to show you other case histories 
of remarkable savings made with American mechanized “push-button” 
washing. 


KEEP STEP WITH A PROGRESSIVE LAUNDRY INDUSTRY - 
MODERNIZE NOW WITH AUTOMATIC EQUIPMENT 


CINCINNATI 12, OHIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Box is rolled from one operation to another, is at convenient height 
for easy loading and unloading of washers and extractors 


scooped out of the compartments into a washer or onto 
a table for further ease in handling. 

There are six compartments in each box. When a 
soiled bundle reaches the plant the check-in girl puts 
sheets in one compartment, shirts in the second, wearing 
apparel in the third, dark colors in the fourth, towels 
in the fifth, other flat in the sixth. Shirts in’ family 
bundles are not marked or otherwise identified. One 


stub from a six-stub wetproof ticket is placed in each 
compartment and the work goes to the washroom. 

In the washroom dark colors from ten family bundles 
are removed from their compartments, identified with 
pins and washed together in one open-end washer used 
only for dark colors, With this single exeeption each 


family bundle is washed individually in a separate 
Washer unless, of course, the bundle weighs more than 
20 pounds, in which case more than one washer is re- 
quired for the white work and light colors. 

The compartmentized boxes are moved in a line 
through the washroom between the two batteries of 
washers and extractors. After washing and extracting, 
the work is easily classified again into the proper com- 
partments and the boxes are rolled on to the tumblers 
and various finishing units. Flatwork is removed from 
the flatwork compartment at the flatwork ironer. It is 
replaced in the compartment after ironing and the box 
is rolled to the shirt finishing units where the shirts are 
finished and replaced in the box. The box then goes on 
to the wearing apparel presses. By this time the ten 
lots of dark colored work have been washed, extracted 
and returned to the proper compartments in the various 
boxes. 

Since only one washer is devoted to dark colors there 
is sometimes a short time lag before the ten lots of 
colored work have been completed in the washroom and 
“eatch up” with the boxes. More frequently than not 
this work is replaced in the proper compartments before 
the boxes leave the washroom. If not, it always catches 
up with the boxes before they reach the wearing apparel 
presses. There is practically never any delay or jam up 
of work at the presses due to this time lag in the wash 
room 

It ean be seen from the above that one of the ad- 
vantages of Sunbrite’s setup is that the work 
through the plant with an absolute minimum of “seatter- 
ing” different parts of the bundle in different parts of 
the plant. The bundle remains intact throughout. This 
is also the feature to which the management gives 
credit for the successful reduction in the cost of claims. 
As noted, claims are now costing only one-twelfth of 


goes 
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the old figure. Also, it is easier to schedule production 
through the plant. Every bundle that is started on its 
way each day is completed the same day. Sunbrite no 
longer has a problem with half-finished work laying 
around the plant. Nor does one department get way 
ahead of or behind another anymore. Best of all, the 
work formerly done by 28 employees is now being done 
by 19. 

After leaving the finishing department the boxes are 
rolled to the wrapout table. The bundle is still intact 
and is ready for wrapping and delivery to the route 
salesmen or one of the stores. 

A cash and carry store is located at the plant. This 
store handles almost 25 percent of the total business. 
Work is also picked up by truck from three other store 
outlets in town. Four family routes are operated and a 
fifth truck picks up the store business plus the work 
from local schools. Under the old system it took a full 
week for work to be ready for the routes. Today the 
regular service is four days. Work picked up on Mon- 
day is returned to the housewife on Thursday. Tues- 
day's pick-ups are returned on Friday, and Wednesday's 
bundles are returned on Saturday. 

The same schedule applies to the stores as a general 
rule. However, it is possible to accept shirts at the 
plant store and have them ready in a half hour. A fully 
finished family bundle left at this store can be processed 
and ready for the customer within an hour and a half. 
Sunbrite does not advertise or promote this extra speedy 
service but, if a customer is caught in an emergency, 
it can be done. The laundry’s regular four-day sched- 
ule is fast enough to meet the needs of most of the house- 
wives in Hamilton, 


Six Different Services Offered 


Sunbrite offers six different services. A minimum 
charge of one dollar applies to all of them and shirts 
are finished for 20 cents at the stores and 22 cents on 
the routes. Wetwash is priced at a straight nine cents 
per pound, The all-finished family bundle is priced at 
35 cents a pound for the wearing apparel and 14 cents 
a pound for the balance of the bundle. The dri-wash 
bundle (tumbled and folded) is priced at 11 cents a 
pound. The thrifty bundle (flatwork finished, wearing 
apparel damp) sells for 12 cents a pound. A fluff-dry 
bundle (flatwork finished, wearing apparel dried) is 
priced at 14 cents a pound. A bundle of flatwork alone 
is finished for 14 cents a pound. 

Milders says he went in for a “big splash” on the 
local radio and in newspapers at the time he went into 
operation with the new set-up. He also held two large 
open house receptions for which most of the town 
turned out. He maintained his radio and newspaper ad- 
vertising schedules for six months thereafter. Since 
that time he has confined his advertising to books of 
matches, sport schedules for the high schools, and a gift 
he uses as a door-opener for his routemen when solicit- 
ing new business. Every Wednesday afternoon from one 
to two o’clock his routemen hit 40 new homes and offer 
the gift, a measuring spoon, to the housewife. He says 
he is picking up an average of three of the 40 as cus- 
tomers on the first call. The total number of new cus- 
tomers usually grows to 10 within a month after the 
solicitation. He considers a batting average of .250 
pretty good in this game. 

The overall drive for new business resulted in an 18 
percent increase in volume in 12 months. Right now 
Sunbrite is turning out an average of 150 family 
bundles a day and the average weight of these bundles 
increased from 17 to 20 pounds in the last vear. @ 
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target...dirt 


® 
The score on soil removal is high when you use Metso 99 Soap Builder. 
Look at the color of a Metso-washed load . .. snowy white; 


Here’s how Metso 99 consistently attacks dirt: 
ye Wets the load fast 
Ws Saponifies or emulsifies oily soil 
WW Breaks up solid dirt and suspends it 
2 Prevents removed soil from re-depositing 
Metso 99 can help to increase your score of satisfied customers 
by delivering cleaner, whiter bundles every week. 
Order Metso 99 now 
for a trial in your washroom. 


Metso Detergents 
fit all formulas: 
White loads, colored loads, 

short formulas, 
linen supplies, 
overalls, wiping rags, 
diaper washing, 
rug washing. 


PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Bldg., Philadelphia 6, Pa. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


colors, sharp and bright. Moreover, the tensile strength loss will be low. 
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Pantorium's check-in girl weighs 

and prices bundle, washes fu- 

gitives in special washer at left 
>» 


Unit Washing Produces Profit for 
Management. Incentive for Workers 


Small unit set up in same building with conven- 


tional laundry works to advantage of both plants 


PANTORIUM CLEANERS, INC., in Dayton, Ohio, is 
operated by H. R. Osborne and EF. G. Fox. It is a large, 
well established firm operating 31 stores, 16 routes and 
two package cleaning plants in addition to their main 
drycleaning and laundry plant. 

Originally a drycleaning firm, they first went into the 
laundry business in 1941. A well equipped laundry was 
put into operation in the same building with the main 
drycleaning plant. The management had been very suc- 
cessful in exploiting the Dayton drycleaning market 
and they set about building a laundry volume in the 
same aggressive manner. 

Constantly on the alert to take advantage of new 
trends in the industry, they decided to experiment with 
the individually washed family bundle. In the summer 
of 1950, they installed a small unit plant in the same 
building, just one floor below the larger laundry. The 
experiment has been successful. In fact, since the small- 
er plant has been operating, volume in both plants has 
increased. This seems to indicate that they are suc- 
cessfully tapping a new market with a new service in- 
stead of “robbing Peter to pay Paul.” 

Combined sales of the two laundries showed a 30 per- 
cent increase in 1951 over the preceding year. Of course, 
the smaller plant, starting from scratch, was bound to 
show an increase in the first year of operation. However, 
management points out the significant fact that just 
about 50 percent of the 1951 increase is attributed to 
the smaller plant. 

Equipment in the small plant consists of ten 20-pound 
open-end washers, four 20-inch extractors, four tumblers, 
a two-girl, two-roll return type flatwork ironer, a two- 
girl shirt finishing unit, a wearing apparel press with a 


set of puff irons and a water spray iron, a handkerchief 
press, a flat press for faney flatwork and dry pressing 
of knitted apparel, and a small extractor for starching. 

Total number of employees is 11, including a super- 
visor. All of these people except the supervisor are on a 
pooled incentive plan which gives them a weekly bonus 
in direct ratio to their production. Management set a 
productive labor cost of 28 percent as a target for the 
girls to shoot at as a team. Every week the labor cost is 
below that figure the actual amount of the saving is 
divided up among the girls. Once the plant was operat- 
ing above the break-even point and this incentive plan 
was introduced, the girls have consistently earned a 
weekly bonus. This frequently amounts to as much as 
26 cents per girl per hour. 


Processing the Bundle 


Let’s follow a bundle through the plant. First, the 
check-in girl weighs the bundle and puts the price on 
the ticket. Then she pins out the fugitives. She also pins 
the shirts as an assurance that they will return to the 
main part of the bundle after starching. She then places 
the entire bundle except for the fugitives in a metal bas- 
ket and places a target on top of the work. The number 
of this target is written in an appropriate space on the 
ticket. The target, known in some plants as a group 
identifying tag, is a piece of canvas with a number on it 
and six grommets near the outer edge. A numbered flag 
is pinned through each grommet. The basket carries the 
work from washwheel to extractor to tumbler. 

One girl operates the nine washwheels and four ex- 
tractors used for this part of the bundle. She never loads 
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A GREATER VALUE 
because... 


30 to 35 top quality shirts per 
operator 

requires less floor space 

saves thousands of operator steps 
per day 

cuts hundreds of dollars from 
initial purchase 

operators are trained faster 
presses require practically no 
maintenance. 


p ‘round the world... 
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ing...with GREATER PROFITS 


This Unipress 2 Girl 3 Press Shirt Unit is the 
ONLY unit of its kind to receive the acclaim of 
laundry owners and press operators everywhere. 
Yes, even though Unipress still makes the standard 
2 girl 4 press unit, most laundrymen prefer the 2 
girl 3 press unit. In addition to many production 
advantages, the 2 girl 3 press unit saves you money 
by eliminating the purchase of the individual yoke 
press. This is possible by using the famous Uni- 
press SCCY-B which not only irons collars and 
cuffs ... but also irons FULL YOKES ... with 
plenty of time to spare. 


Ask for new catalog showing lays and giving press 
specifications. Your copy will be mailed promptly. 


™"UNIPRESS Compauy 


2806 Lyndale Avenue South * Minneapolis, Minnesota 


| Production 
\\ 
4 G { Highest quality shirt finish- @ 
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Manufacturers of Laundry Power Presses and Equipment Be 
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a wheel over 20 pounds. While she is handling nine bun- 
dles the check-in girl is washing the fugitives from the 
bundles in the tenth wheel which is used exclusively for 
this purpose, 


Cold Tumbler 


One of the tumblers is run cold and, after extracting, 
every bundle is shaken out in the cold tumbler. When 
unloaded from this tumbler the bundle is separated into 
tumble work, flatwork, socks, handkerchiefs, wearing 
apparel, and shirts. Each classification is placed in an 
orderly fashion on the shelves of a tiered rack. A flag 
from the target is assigned to each classification group, 
the target is placed on the top shelf and the work is 
ready for the finishing department, From the finishing 
department the rack is rolled to the wrap-out girl who 
matches the bundle with the ticket whieh has been 
sent to her from the cheek-in girl’s table and it is ready 
for wrapping. Before wrapping the bundle the girl must 
account for every flag. Any flags which have not been 
used on different parts of the bundle remained on the 
target on the rack. In this way complete assembly of 
the bundle before wrapping is assured. 

There is one variation to the above procedure. If the 
customer has requested that the wearing apparel be 
fully finished, the check-in girl weighs the wearing ap- 
parel part of the bundle separately and prices it at 25 
cents a pound extra in caleulating the bundle price on a 
special green ticket. Exeept for the special color this 
ticket is the same in every respect as the regular ticket 
The green ticket as well as the target then stays with 
the bundle as it goes through the plant. This enables 
the girls to quickly identify it and send it to the wear- 
ing apparel press instead of letting it go to the heated 
tumblers. 

The bundle is priced at 14 pounds for a minimum 


Pantorium's finishing department is at opposite end of same room. 
Flatwork ironer is out of camera view to the right 
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Extractors are lined up in cen- 
ter of washroom, five open-end 
washers on either side 


charge of $1.98 with each additional pound at 14 cents 
each. This ineludes flatwork finished, soeks formed, 
handkerchiefs ironed, and bath towels and wearing ap- 
parel fluffed and folded. Shirts are finished at an extra 
cost of 15 cents each. The management is not merchan- 
dising the fully finished wearing apparel part of the 
service referred to in the preceding paragraph but it is 
available if the customer requests it. 

The new service is sold both on the routes and in the 
stores but, curiously, it is on the routes where most of 
the business has been developed. It cannot, therefore, 
be elassed as primarily a cash and carry service. It is 
advertised as a four-day service. However, if work is 
brought to the plant before noon the housewife can pick 
it up the same day at no extra charge. The management 
does not advertise this extra fast service but they are 
considering doing so in the future. 


Aggressively Merchandised 


Originally merchandised as the “ABI’—*“all by it- 
self” service, the management has recently switched to 
a simpler theme in which the emphasis is on “each 
washing done separately.” It has been constantly fea- 
tured in local newspaper and radio advertising, with 
particular emphasis on newspapers, since first intro- 
duced. It has definitely appealed to Dayton housewives. 
The plant is averaging 100 bundles in an eight-hour 
day consistently. The average bundle weighs 18 pounds 
and contains 31% shirts. 

The management likes it too. They must have sus- 
pected they would when they made the installation. The 
present setup oceupies only one half of the room. The 
other half was completely wired and fitted with plumb- 
ing for a duplicate setup when needed. Judging by the 
looks of things when we were there, that day should 
not be too far away. ©@ 


One girl operates nine open-end washers with semi-automatic controls 
and four extractors 
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fumes, alkalis, rust or heat—on 
metal, masonry, wood or concrete 
—on floors, walls, ceilings, roofs, 
machines or equipment, the right 
Tropical paint has proved it can 
do the job better! To select the 
right paint for the job, in the right 
quantity, and for correct method 
of application, use the expert serv- 
ice of the Tropical maintenance 
paint specialist in your community. 


D° you have a really tough main- 
tenance paint job? To thou- 
sands of maintenance men and 
plant managers just sucha problem 
paint job was their first introduc- 
tion to the remarkable durability 
of Tropical paints . . . which are 
formulated strictly for heavy-duty 
maintenance service. There is a 
complete line of fresh-mixed Trop- 
ical paints, each designed to give 
superior performance. Whether 


the application must resist acid Write us today! 


Since 1883 


HEAVY-DUTY MAINTENANCE PAINTS 


SUBSIDIARY OF PARKER RUST PROOF COMPANY 
MAKERS oF 
Bonder® 
= 


TROPICAL PAINT & OIL COMPANY e@ 
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Since 1883 


756 LAUNDRIES 
say Tropical 


passes ‘‘moisture test’’ 


Because laundries match steam baths for 
moisture problems, Tropical paints are 
“best sellers” to preserve metal, wood 
and masonry. Tropical paints, by test, 
outlast ordinary maintenance paints in 


the protection they give water softeners, 


machinery, floors and walls, against rust, 
rot and acids. Tropical finishes are so 
tough that baby laundries find them 
best for the hardest service of all-diaper 


cans! 


FREE! Send for your copy of 
the “Industrial Paint Index” —a 
quick, convenient reference chart 
for a multitude of maintenance 


paint applications. 


1110-1300 West 7Oth St., Cleveland 2, Ohio 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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PART I 


Introduction to 
Basie Washroom 


Procedures 


By RAYMOND W. AHR 


SINCE THE EARLY DISCOVERY of soap, probably 
from the accidental spilling of hot fat on wood ashes, 
increasingly detailed studies have been made to im- 
prove washing technique. One of the earliest recorded 
researches was that of William Tucker who published 
“The Family Dyer and Secourer” in 1817. Washing re- 
search has been intensified during the latter part of the 
19th and in the 20th centuries. Modern methods of re- 
search, experimentation, and demonstration have indeed 
made the washing of clothes a science. 

Today’s laundryowner and manager must have a 
great number of diversified abilities. In addition to a 
knowledge of laundry production, he must be versed in 
personnel relations, sales, wage adjustment plans, power 
plant work, insurance, tax laws and government regula- 
tions, and a variety of other subjects. Although these 
phases of his operation require a great deal of attention, 
it is most important that he keep in mind his primary 
reason for being in business. A laundry washes clothes. 
It must produce a clean product in a short time, at a 


Editor’s Note: With this issue, STARCHROOM be- 
gins a series of articles on basic washroom practice 
—the methods and procedures which result in a 
clean and carefully produced laundry bundle. This 
washroom “Primer” will, we hope, serve as a de- 
pendable, easily understood guide for the inexperi- 
enced plantowner, and as a refresher course for 
every laundry executive who shares in production 
responsibility. 


About the author: Raymond W. Ahr 
is well known in the laundry industry 
as an outstanding educator and au- 
thority on laundry technology. He was 
coordinator of the Power Laundry 
Cooperative Course at the Ohio Me- 
chanics Institute in Cincinnati from 
February, 1946, to October, 1951. 


reasonable cost, with a minimum of wear on the fabric, 
and it must do this uniformly. It is quite true that the 
product must be finished, that it must be sold, that ad- 
ministrative details must be handled, that the plant 
must be cared for, but these are all details aceompany- 
ing the prime object of cleaning the customer’s clothes 
and linens. The customer is not interested in the 
complications—she wants her clothes cleaned. 

Many times the busy plant manager just does not 
have the time to supervise his washing operations be- 
cause of other administrative duties. The responsibility 
for these operations is still on his shoulders, though. 
Perhaps part of this responsibility may be shifted to his 
superintendent, to his washroom foreman, or to the 
washman himself. 


Advice Is Available 


Whoever is responsible, he has many sources of help. 
Virtually all of the major supply companies and most 
of the smaller ones maintain research laboratories and 
trained service men for the express purpose of helping 
the washman do his job properly. The big problem is to 
choose between conflicting claims on competitive prod- 
ucts being sold by reputable companies. To make these 
choices intelligently one must know something about the 
principles of correct washing, enough to choose the prod- 
ucts that will be best in a particular set of cireum- 
stances. There is no ideal washing formula for all work- 
ing conditions; if there were, everyone would be able to 
turn out uniformly good work with a minimum of effort 
and decision. There are some uniformly bad practices, 
of course, and these should be known. (Dipping a 
stained shirt alternately into bleach and sour will re- 
move that stain, and will probably even shine up the 
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buttons that you return to the customer in lieu of the 
shirt.) 

In this series of articles concerned with the operation 
of the washroom, and more specifically with the product 
thereof, we will have to leave a lot unsaid and also take 
a lot for granted. The clothes and linens must be prop- 
erly classified as to type of fiber, color, and degree of 
soil. It is obvious that if heavily soiled and lightly soiled 
work are washed separately, a clean product may be 
assured with a considerable saving of time and supplies 
in the case of the cleaner load. Separation of goods with 
a tendency for linting from those without this tendency 
improves the appearance of the one product without 
harming the other. Color separation enables the wash- 
man to produce satisfactory work instead of interesting 
though costly blends. Of prime importance in classify- 
ing is that final responsibility be vested in one person. 
Doubtful cases in the classification department should 
be so marked and referred to this final authority. 

Other factors pertinent to the washing department 
also bear mention. The type of identification system 
preferred by the plant decides whether work is to be 
processed by the pocket, in nets, or in bulk. This affects 
water levels, cycles, and the amount of supplies used. 
An insufficient supply of hot water may require that live 
steam be used to heat water in the washwheel, again 
causing changes in length of formula. Types of washing 
equipment bring in still more variables. 

With all of these factors to be considered, the pro- 
duction of satisfactory work may sound very difficult. 
This is by no means true. It is not necessary to have a 
degree in Chemistry or Hydraulic Engineering to turn 
out a good job of washing. Application of proven prin- 
ciples will enable you to establish the right washing 
formula for your particular situation. Here are some of 
the more important principles to keep in mind. 


Details You Should Watch 


Before considering the supplies to be used in washing 
formulas, let’s investigate several points pertinent to 
the proper use of equipment and controls. Is the load 
sized correctly for the washer? The manufacturer’s rat- 
ing on the washer is not just an offhand guess; it is the 
result of much research, both theoretical and through 
experiments, to find just the right amount of clothes that 
may be processed with a washer of a given size. Disre- 
gard of this rating will bring trouble. Overloading the 
washwheel leads to longer formulas, and unsatisfactory 
washing results because it restricts the normal flow of 
washing supplies through the work. Underloading leads 
to unnecessary tensile strength losses and disproportion- 
ate supply costs. 

Ts the washer equipped with a measuring device to tell 
you the amount of water in the cylinder? Guesswork on 
water levels can bring losses. If the water level is too 
low, there is insufficient solution present to do the work. 
If, and this is far more common, there is too much water 
present, excessive supplies must be used to attain the 
necessary concentration. If, in either case, identical 
amounts of supplies are used, poor washing will result. 
In the first instance there will be insufficient solution to 
properly wash the entire load; in the second case the 
concentration will be lower than that required. 

How about checking on the r.p.m. of the washer to 
find if it is still up to’ its rating? Equipment ages, and 
belts slip at times. Correct r.p.m. and reversals guaran- 
tee that the work is properly lifted and dropped into 
the washing solution. 

Is there a thermometer on the washer and does it 
work? Temperature control is important, and without 
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this prime instrument it becomes virtually impossible. 
Checking of present equipment and the investment of a 
few dollars in a new thermometer may mean the differ- 
ence between quality and complaints. 

How about the million and one other little things you 
mean to have adjusted and never get around to? That 
leaking discharge valve, for instance. If it gets much 
worse, you won’t have to worry about dumping the 
washer at all. Just fill it up and let it leak out. And that 
steam valve that leaks just a little and won't hurt 
much, except maybe in the bleach bath. Those snags on 
the door flanges and rib bases that occasionally leave 
the “V” tear in a good shirt. The clogged-up water line 
that lets your washer fill up just in time to be dumped. 
And the rusty line that imparts such a nice reddish- 
brown tinge to your work. 

Future Articles 

In subsequent articles, we will discuss in detail a 
number of subjects covering basic washroom pro¢e- 
dure. The list includes: 


Water Supply and Conditioning. 

Soap—Its Purpose and Proper Use. 

Alkalis and Alkaline Builders. 

Soap Regenerators. 

Sour and Blue. 

Synthetic Detergents and Mixtures. 

Bleach. 

Washwheel Maintenance. 

Starching. 

Troubles. 

The above listing gives an idea of the scope of these 
articles. Such items as pH theories and interpretations, 
titrations as control media, operation times and tem- 
peratures, water levels, introduction of supplies, and a 
multitude of other details must also fall under these 
headings. 

That brings us to the beginning. It also leaves you 
with just a month to take care of those necessary wash- 
room repairs so that we may start out with a reasonable 
assurance of approximately standard conditions. @ 


Be sure to read next month’s article on Water 
Supply and Conditioning. 


“lL told you! Hank's a little touchy about his washing methods." 
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Rhapoody in Sellew 


LAUNDRY 


HEATING COILS REMOVED 


CONTROL KNOB 
RAISED To POSITION 
WHERE OPENING THE 
Door will 
MOTOIe 


Shakeout Tumbler 

Like the farmer who entered his 
prize mule in the Kentucky Derby 

didn’t expect lim to win, just 
thought the association might do 
him some good. 

See what I mean? Some good al- 
Ways comes to me through associat- 
ing with vou launderers. Ever no- 
tice those signs at the better eat- 
ing places: *‘Recommended by 
Dunean Hines?” Well, I should get 
out a little book of my own—call it, 
mavbe, “Bellew Ate Here.” (How 
come you guys all marry such won- 
derful cooks? Bless you, gals.) 

Well, back to the mines, men. 
Here’s an idea from the Tlinois 
Laundry in Ottawa, TIL, thunk up 
by Bruce Howard (Mrs. Howard is 
particularly famous for heavenly 
pancakes). Bruce remodeled a 
spare tumbler to serve as a cold 
tumbler for small commercial 
pieces. Having just recently in- 
stalled several new pieces of tum- 
bling equipment, and having no 


HANKY NET 
SERVES TO 
CATCH LINT 


5 


room for a conventional shake-out 
tumbler, he decided to keep one of 
the old machines for this purpose. 
Removal of the heating coils on this 
24 x 36 tumbler seems to increase 
the air circulation, and the control 
knob has been changed so the 
motor is shut off whenever the door 
is opened. This was achieved by 
using a longer control rod, and 
placing the knob higher up on the 
side of the tumbler so the door will 
strike it when opened. Saves the 
operator an extra motion. A hanky 
net over the exhaust catches what 
little lint there is, and also serves as 
sort of a baffle for the exhaust air. 


Blanket Frame 

For drying blankets overnight 
the Illinois Laundry uses a hinged 
wooden frame suspended from the 
ceiling. The four-foot lower end of 
this frame is fitted with two-inch 
wide straps bent in a fashion to hold 
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seven, two x two wooden bars which 
support the blankets. These blank- 
et bars are removed from the strap- 
holders and the blankets, one to a 
bar, are hung on them. Then, work- 
ing from the bottom up, the bars 
are replaced on the strap holders. 


WOODEN FRAME 
SUSPENDED Fi 
CEMING 


surPoRTing 
PIPE 


The dotted lines in the drawing 
indicate the hinged lower section 
dropped down for putting on, or re- 
moving, the blankets. After hang- 
ing the blankets, a rope and pulley 
arrangement allows this hinged end 
to be raised up to a horizontal posi- 
tion for overnight drying. With four 
inches of space between bars, there 
is ample room for proper circula- 
tion of air for drying. Occasionally 
a fan is left on to hasten the process. 

While the horizontal section is 
only about eight feet off the floor 
when the blankets are in the drying 
position, they aren’t too much in 
the way even though they don’t get 
wrapped out first thing in the morn- 
ing, since the setup is located at 
one side of the main passageway. 


(Continued on page 26) 


5 
| 
/ } 
ox | 
\ } = 
METAL STRAP « 
| 
> 
‘ 


January 15, 1952 STARCHROOM LAUNDRY JOURNAL 


YOUR BEST CUSTOMERS AND -_° 
SEVEREST CRITICS DEMAND 


After your routeman delivers the bundle. Mrs. Housewife looks 
over all the work with a critical eye... and she sees finish! If 
your work has that beautiful. clean, crisp Red Edge Knitted 
PADDING Padding look, with no ugly wrinkles, unsightly scorching. or 
og Gee annoying broken buttons. you can bet she'll be a satisfied reg- 
Cotton pads ular customer. 

rs. Red Edge Padding’s sturdy, springy Anitted construction ab- 
sorbs and gives off clouds of steam, making a billowy cushion 
which protects work from crushing. Put thrifty Red Edge on 
all your presses and flatwork ironers: with it youll turn out 
better work, faster and more economically, with far fewer pad- 
ding changes. Your “Red Edge’ routemen will become the most 

popular callers in town! 
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(Continued from page 24) 
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Pines USED 
AS CROSS BARS 
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Mechanized Blanket Dryer 

While still on the subject of 
blanket drying, here’s how Ben 
Stein at the North Avenue Laun- 
dry in Milwaukee handles his. Ben 
uses a framework of half-inch pipes 
that will hold 12 blankets. Each of 
these 12 blanket frames (he uses 
several of them in his big plant) is 
equipped with five-foot legs made 
of half-inch pipe, which makes the 
frames easier to load and unload. 
A small electric hoist at the ceiling 
lifts the frames up out of the way. 
(Don’t worry, I did ask him if that 
wasn't a rather expensive way to 
hoist the things. Ben suggested 
mavbe J’d like to pull the things 
up by hand. Now I agree the hoist 
idea has merit.) Sturdy eyelets on 
the corners of the frames, plus wire 
cables through a simple ring through 
which the hoist-hook passes, keep 
the affair on an even keel when off 
the floor. 


Protection for Extractor Hose 
Someone in Ben Stein’s plant fig- 
ured a way to save wear and tear 
on the extractor drain hose. Gener- 
ally these hoses shake and vibrate 
as much as the extractor, and if 
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they rest on any sort of an obstruc- 
tion such as a pipe or rough con- 
crete they are quickly worn through. 
Here I noticed somebody had taken 
the trouble to wrap such spots with 


Conveyor Extension 

While at the North Avenue plant 
I noticed a curved metal plate ex- 
tending from a conveyor belt to the 
top of one of those automatie paper 
cutters, which was perhaps eight 
inches or a foot higher than the belt 
conveyor. Seems the big pulley of 
the conveyor belt happened to be 
right here at this wrapout point, but 
the folded work wasn’t carried quite 
close enough to the wrapout girl for 
convenience. This curved plate lets 
the second order in line push the 
first order right up to the edge of 
the wrapping table where the wrap- 
per can reach it without taking an 
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a piece of heavy-duty hardware 
cloth to prevent such obstructions 
from coming in direct contact with 
the hose. (Paul Sweet in Denver 
please note.) 


PAPER- CUTTING 
WRAPPING TABLE 


(BEFORE ) 


PAPER CUTTING 
WRAPPING TABLE 


@FTER ) 


unnecessary step. The conveyor is 
controlled by a foot-operated con- 
trol so the wrapper can stop the 
belt at any point. 

Hope you can understand the 
“before and after” drawings. For 
safety’s sake, 8f course, the pulleys 
and belt are all neatly boxed in and 
extend right up to the side of the 
wrapping table, so this is an X-ray 
view. 


Monorail Guard 

Gotta give Ben lots of credit for 
this idea to keep the help from in- 
juring his key-bar monorail with 
their heads. Most “guards” to pre- 
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That’s why we say... 


LOOK INSIDE before you buy your next laun- . 
dry air press and avoid the troublesome gadgets that oh 
cause you 85% of your laundry air press headaches. : 


Only Pantex can offer you a press with —no cams 
—no push-buttons —no packings —no TENSION 
BALANCE SPRINGS—no diaphragms and no 
multiple air cylinders and hoses. 


You keep your costs down, production up...when 
you prefer Pantex! Write for free bulletin today! 


PANTEX MANUFACTURING CORPORATION 
Pawtucket, Rhode Island 


PANTEX MANUFACTURING CORPORATION 
BOX 660G, PAWTUCKET, RHODE ISLAND 


Gentlemen: Please send me further information about Pantex 
laundry Presses. 
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vent the unwary from bumping 
into such things are just as hard 
and dangerous as the monorails 


sorte 


ond RAIL 
V 


themselves. At the North Avenue 
plant they use a piece of hardware 
cloth with a couple strips of striped 
canvas pinned to each side. The 
hardware cloth “warning” is sus- 
pended from the ceiling by pieces of 
wire, and saves many a bumped 
head. 


Longer Life for Brushes 


When the end bristles of a wet 
spotting brush become  shaggy- 
looking, most plantowners throw 
them away. One smart operator I 
know get a lot of extra mileage out 


of these brushes by simply sawing 
off the part of the brush holding 
the damaged end bristles. Works 
fine. 


Homemade Pillow Renovator 
With more and more interest in 
pillow renovating, it’s small wonder 
we occasionally run into a home- 
made temporary gimmick to handle 
the demand. This one at Slick’s 
Family Washing Co. in Fort 
Wayne, Indiana, has proved there’s 
enough pillow business to warrant 


Shel 
Keeps Out The 


Operators Face — 


metal Lid 
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Vacuum Box 
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purchase of one of the new reno- 
vating machines. 

The pillow tick is held in place in 
a vacuum box while the feathers 
are fed into a lid-like affair that 
leads to the feather box. Dust and 
lint drop through a wire screen in- 
side the “feather-box” and pass 
into a bag beneath. 


No better time than now to thank 
all you grand people who sent me 
holiday greetings —and someday 
I'll find out who sent me the dic- 
tionary! 


Qpen-Top 
Feather Box 


MA Floor Flan 


LAUNDRY BUSINESS TRENDS 


New York 


Nov. 24—1.5% less than last year 
Dec. 1—1.9% less than last year 
Dec. 8—3.6% less than last year 


Dec. 15—4.2% less than last year 
Dec. 22—6.8% less than last year 


M. R We iser & Co ‘ Ne w York 


New Jersey 
Nov. 24—1.3% more than last year 
Dec. 1—0.9% more than last year 
Dec. 8—4.4% less 


Dec. 15—2.8% less 
Dec. 22—4.5% less 


M.R. Weiser & Co., New York 


than last year 
than last year 


than last year 


New England 
Nov. 24—3.5% more than last year 
Dec. I1—1.1% less than last year 
Dec. 8—5.4% more than last year 
Dec. 15—4.3% more than last year 


Dec. 22—-2.8% more than last year 


Carruthers & Co., Boston 
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s..... did 86* out of 100 laundry plant 
owners who tried the sensational new 


ARROW LAUNDRO-PAD 


On one test press 
— completely change over to ARROW? 


BECAUSE... .. the revolutionary new 


ARROW LAUNDRO-PAD 


is America’s finest perfected and proven 
pre-cut pad for laundry presses. It 
actually reduces labor and replacement 
costs with positive 

improvement in pressing results. 


“NAMES ON REQUEST 


MAIL THIS COUPON 
FOR SPECIAL TRIAL OFFER! 


ARROW MANUFACTURING CO. 

2924 TERRACE STREET 

KANSAS CITY 8, MO. 

Please send details on how we may test the 
Arrow Laundro-Pad without obligation. 


0 MANUFACTURING ! company 
2924 TERRACE ST. KANSAS CITY 8. MO MY JOBBER IS as 


No. of Presses in Plant 


é ta" 
ARROW LAUNDRO- 
PAT. PEND. 
i 
5 
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“Prophets of Gloom” Stirs 
Laundryowner Comment 


Last summer Srarcuroom published two editorials 
under the title “The Prophets Of Gloom.” After reading 
them many laundryowners in various sections of the 
country wrote to give us the benefit of their thinking 
on the philosophy expressed. 

Receipt of the unsolicited letters gave reason to be- 
lieve that many more laundryowners might want to 
express themselves if given further opportunity to do 
so. A letter was sent to every STARCHROOM subscriber 
in which his attention was invited to the editorials and 
four questions were asked. The subscriber was asked 
ta state by what percentage his dollar sales and his 
tonnage volume for the first seven months of 1951 
exceeded or failed to equal the comparable period in 
1950. He was further asked to give an estimate of 
dollar sales and tonnage volume he expected to show 


A. E. GELNAW, President 
Westwood Launderers—Cleaners Inc., Westwood, New Jersey 
“Our increase is laundry, drycleaning, rug 
cleaning and storage, with laundry about 
9% ahead of last year.” 


Comments: 


$ sales 14% 
tonnage 1% 
$ sales 22% 
tonnage 5% 


more 
more 


7 Months: 


more 
more 


Estimated: 


HARRY SHEPPARD 


C. & W. Laundry, New Haven 13, Connecticut 


Comments: “We are primarily a shirt laundry set up 
for a production of $1000 per week. We 
made $54,000 in 1950. We have made 
$37,960 up to date which includes vaca- 
tion and nine sub-standard summer weeks. 
We will be 10% better this year.” 

6% 
8% 
10% 
10% 


more 
more 
more 
more 


$ sales 
tonnage 

$ sales 
tonnage 


EARL A. FAST 


Soft Water Laundry, Long Beach 13, California 


7 Months: 


Estimated: 


“We do not use a pound system, so no 
tonnage figures are available. The below 
figures are strictly laundry. Our dryclean- 
ing sales are 15% more for the first 7 
months and should end up 20% more at 
the end of the year. Your magazine has 
been very interesting to us during our 
subscription period, even though the 
plants in the east have different methods 
and problems.” 


Comments: 


7 Months: $ sales 5% 
tonnage 
$ sales 8% 
tonnage 


more 


Estimated: more 


for the year. An opportunity was given for the sub- 
scriber to offer any additional comment. 

Over 200 laundryowners in the United States and 
Canada replied to the letter. Because the replies reflect 
considerable thought on the part of each writer they 
form an interesting commentary on the state of the 
industry as seen through the eyes of the men who are its 
managers. We are publishing a few of them at this 
time with the thought that they may be of interest to 
all our readers. They do not represent any scientific 
sampling of the industry of the “survey” type. They 
are merely the voluntary comments of individual laun- 
dryowners. 

Due to space limitations several interesting replies 
could not be ineluded in this issue. Additional comments 
will be published next month. 


GLENN A. MITCHELL 


Bitter Root Laundry, Hamilton, Montana 


“Small recession last spring put us behind 
1950. At present business is on par witli 
last year. Tourist trade through this part 
of the country is better this year than last, 
but we have lost some of our population 
due to local craftsmen drifting to better 
jobs and also the shift to the Western 
coast of people looking for war jobs. So far 
our loss has been small due to some influx 
of people from coast.” 


Comments: 


2% 
3% less 
2% less 
less 


$ sales 
tonnage 

$ sales 
tonnage 3% 


7 Months: 


Estimated: 


GEORGE M. BOONE 


Twin City Laundry, North Bend, Oregon 


“Our family bundles remain about the 
same. Our flat and commercial is up and 
we are doing much more industrial.” 


Comments: 


21+% 
tonnage 20 % 
$ sales 23 %&% 
tonnage 25 % 


more 
more 


7 Months $ sales 


more 
more 


Estimated: 


CHARLES A. HODSHON 


Upton’s Laundry, Inc., Dunedin, Florida 


“We are glad to be able to give you this 
information and trust that it will be of 
value to the entire industry. Congratula- 
tions on your efforts.” 


Comments: 


10.8% 
4.0% 
11.0% 
4 % 


more 
more 
more 
more 


7 Months: $ sales 
tonnage 

$ sales 
tonnage 


Estimated: 


ip 
| 
| 
ig 
— 
— 
: 


January 15, 1952 STARCHROOM LAUNDRY JOURNAL 


Robot Laundry Machinery Sales 
STOP unnecessary labor with ROBOT'S New “Roll-out” 


No more stooping or bending . . your washman saves Please send without che.ge or obligation 
valuable time and energy by just rolling the work from full information on ROBOT Self-contoined 
the wash-cylinder with an easy natural arm motion. Aitesiaihe. Walia. 

Time, labor and cost saving features are watch- 
words with ROBOT. Features that help you to do —_ 
better work in less time, with greater customer sat- Cuiiaiiia 
isfaction and increased profits. 


Write your nearest ROBOT distributor to-day, 
or mail the attached coupon for full information. 


Address 


* 


Y MA : THE WOLF COMPANY 
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G. H. KOCH 


The Allen Laundry, Inc., Allentown, Pa. 


Comments: “We are getting more volume because we 
are asking for it—but—as an industry we 
are missing the boat because we are not 
giving the average housewife what she 
wants in laundry service. She still sends 
to us beeause she has to, and not because 
she wants to do so.” 

7 Months: $ sales 5.6% more 

tonnage -144% more 
Estimated: $ sales about the same 
tonnage 


NAME WITHHELD BY REQUEST 


Comments: “We pay good wages (average productive 
employee earns a little over $1.00 per hour 
under the A.I.L.—Stevenson, Jordan & 
Harrison incentive system). This has re- 
duced labor turnover and also productive 
labor. As a % of sales, we settle claims 
promptly and generously which results in 
greater customer satisfaction. Pleased cus- 
tomers are our greatest sales asset as we 
don't spend much money for sales promo- 
tion.” 

7 Months: $ sales 33% more 

tonnage 

Estimated: $ sales 33% more 

tonnage 


PALMETTO LAUNDRY & CLEANERS 


South Carolina 


Greenville, 


“We stress quality with special attention 
to details—service when promised and not 
too quick a service when details are 
present. We have two ladies who con- 
stantly call on old customers sending in- 
formation good or bad about our services. 
We act at once on these, These ladies 
carry calling cards as public and customer 
relations officials. It is the talk of the 
town. They call on new families to our 
town as well. Management follows with 
phone calls. They visit our sick customers 
and hospitals, give teas and cola parties, 
attend clubs, work in all charities. They 
hold conferences with routemen and super- 
intendents and management—from them 
we learn a lot. We do no free work or give 
gifts. But we do do what the public sug- 
gests to our public relations ladies and at 
once. We intend to place two more at this 
work.” 


Comments: 


13.5% 
tonnage 4.7% 
$ sales 19 % more 
tonnage 6 % more 


more 
more 


7 Months: $ sales 


Estimated: 


E. E. ROACH 


Excelsior Springs Laundry Company, Excelsior Springs, Missouri 


“For the fifth straight year we show an 
increase.” 


Comments: 


7 Months: $ sales 6% more 
tonnage 3% more 
Estimated: $ sales Hold same % 
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Rogers Brothers Laundry & Cleaners, Inc., Vicksburg, Miss. 


Comments: 


7 Months: 


Estimated: 


“We are doing better this year from a 
profit basis than for the past three years. 
We have not been troubled with labor 
turnover and have been able to improve 
our operation both as to quality and serv- 
ice. We have slightly decreased the num- 
ber of employees and increased the aver- 
age pay. On the whole we believe the 
year has been and will end quite satisfac- 
tory to us.” 


$ sales 8% more 
tonnage about 2% less 

$ sales 9% more 
tonnage about 2% less 


C. H. MUELLER, President 


Model Laundry & Cleaners, Davenport, Iowa 


Comments: 


7 Months: 


Estimated: 


“Perhaps our figures are misleading un- 
less we mention that one laundry in our 
city closed (was taken over by Towel 
Supply Company). Their volume, how- 
ever, Was less than $1500 per week. How- 
ever, we do feel that something is amiss 
in our industry. We are not progressive 
enough to change to new ways of mer- 
chandising. We have let the self-service 
laundries get too much of a start, and 
should learn something from them. It 
appears to me that present management 
still lives in the horse and buggy days 
and does not concern itself enough, if any, 
with the changing ways of doing business. 
Mostly they want to do business today 
as it was done 30-50 years ago. Routemen 
contests (are routemen necessary), news- 
paper ads and bundle inserts.” 


$ sales 24.5% more 
tonnage 23 % more 

$ sales 20 % more ($ volume in August 
tonnage 18 % more was 22% higher) 


OWEN M. MILLER 


Inland Soft Water Laundry, Spokane 4, Washington 


Comments: 


7 Months: 


Estimated: 


“This is due to our remodeling our plant 
and the speeding up of our service (mostly 
shirts). No out-moded equipment can 
expect to get out more work. The laundries 
have the biggest opportunity of their 
existence, but they must forget the bigness 
and go to the package type laundry if 
they intend to corner the biggest market 
in the U.S.A., the home bundle. Fast 
service with quality and a knowledge of 
the housewife (don’t forget the husband) 
will do it. We give a 4-hour shirt service 
at regular price of 24¢; a 10-minute spe- 
cial at 39¢ while they wait for one shirt. 
In today, out tomorrow is our regular 
service on all other work. Our operators 
make an average of $65.00 a week, the 
vear around. Beginners start at 90¢ per 
hour.” 


$ sales 20% more 
tonnage No pound work 

$ sales 20% more 
tonnage 
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WHAT IS A 
*GOOD SUDS”? 


Can we always be sure that while soap is showing a good 
suds on the wheel, there is enough soap in the load to 
handle the soil? 


Yes, we can — so long as the suds holds up. The initial 
suds that a wheel can whip up doesn’t mean a great deal, 
though, unless that suds is able to persist pretty close to 
its initial level throughout the suds operation. 


IT’S GOOD IF IT HOLDS UP 


When there is a consistent tendency for a break suds to 
start out high and drop off rapidly, the operator usually 
has several alternatives for preventing soap specks and 
acid soap deposits in the load. 


The simplest and surest way to avoid trouble is to split 
the break into its two components — run the alkali part 
of it first as a straight alkali break to get rid of the heaviest 
soap-consuming soil, then go ahead with a heavy first 
suds that is sure to hold up. 


ESCOLITE MAKES IT HOLD UP 


That’s where a straight ESCOLITE break performs one 
of its most valuable soap-saving, time-saving duties. 
ESCOLITE is colloidal as well as chemical in its detergent 
action. Millions of very tiny ESCOLITE colloid particles 
set up a vigorous, never-ending bombardment against 
soil deposits — to dislodge them and break them down 
into very finely divided soil particles. 


Colloidal bombardment in an ESCOLITE break keeps 
those tiny particles of loosened soil bouncing — holds 
them suspended away from the load — and helps to push 
them out of the wheel when the dump valve opens. 


ESCOLITE SAVES SOAP—SAVES TIME 


After a dirt-loosening, dirt-peptizing, dirt-suspending 
ESCOLITE break, the load is ready for thorough, efficient 
sudsing with a minimum of soap, without risk of soap 
breakdown, and in a minimum of running time. 


Your Cowles Technical Man can help you to take ad- 
vantage of the time-saving, soap-saving, colloidal dirt- 
removing properties of an ESCOLITE break. Call him 
today through your Cowles Dealer — or write us. 


“Suds” is the title of a recent Cowles 
Laundry Tip. If you missed your copy, 
write us for it. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 


ESCOLLOID 


*Enst of Reckins Onty 


DESOIL) 


ESCOLITE 
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America's Most Outstanding Open End Washers 
are built by 


HAMMOND 


Atomic 60-lb. Open End 
AUTOMATIC WASHER 


© Heavy stainless steel cylinder © Approximate Dimensions 
and tub Height 77” Length 44” 


© Cylinder size 36” x 24” Width 48” 
© Capacity 60-Ibs. © Shipping Weight 1200 lbs. 


Atomic 35-lb. Open End 
AUTOMATIC WASHER 


© Stainless steel cylinder and tub 


Polished aluminum door (brass 
door, $20.00 extra) 


© Heat resistant glass window 
© Reversing 36” x 16” cylinder 
© Capacity—35-lbs. 


Patented automatic drive and 
reverse 


idget-“Matic 


Automatic lubrication 
OPEN END WASHER 


© Approximate dimensions ” ” 
Height 77” Width 37” Cylinder size—30 15 
” Dimensions—32 x 30” x 
Length 48 a 
70” height 
Shipping Weight—950 Ibs. * Motor—' HP 110-220 volt 
60 cycle—1750 rpm. 
© High or low level water fill 
Automatic lubrication system 
Aut tic belt tension adjust- 


These three outstanding Hammond Open End Washers are designed to meet 


your every washer requirement and purpose. All three are equipped with the ment 
Shipping weight—600 Ibs. 


patented Hammond drive and reverse system, to give you smooth, positive op- 
eration. Operated by the exclusive Hammond Automatic Control station that 


greatly increases your production. 


Whether you need one, or all three 
For complete 


sizes, these Hammond Automatic information, 


Washers will help you stay far ahead write, wire, 
or phone. HAMMOND BUILDING @ WACO. TEXAS 


of customer demands this year. 
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FOUR MAIN POINTS were raised by speakers at the 
annual convention of the Mississippi Laundry and 
Cleaning Association held in Jackson, Miss., December 
3. They were: (1) capable and trained routemen must 
replace truck drivers; (2) nothing can replace a little 
extra money as an incentive to an employee; (3) proper 
plant layout goes a long way toward cutting down oper- 
ating expenses; and (4) a working “hand and eye” 
knowledge of all fabries by managers and employees 
alike is essential if endless claims are to be avoided. 
With a registration of 266, nearly the entire member- 
ship of the association attended. Mrs. Eileen MeDargh, 
executive secretary of the Georgia Laundry and Clean- 
ers Association, Was the first speaker. She spoke of the 
need for well trained routemen and urged plantowners 
to advertise as much as possible. E. E. Bishop of Dothan, 
Ala., described how he started from scratch five vears 
ago and built his plant into its present healthy state.* 
H. C. LeRoy, plant layout specialist of the NICD, 
spoke on the savings made possible by proper layout. 
He urged delegates to study their own layouts with a 
view to reducing movements and to avoid eriss-crossing 
and back-tracking. Paul Jacobsen of the Wallerstein 
Co. showed his exhibit of fabrie samples and pointed 


* see Nov. SLI. page 44 


A “NO DUES-—-NO OFFICERS—NON PROFIT” or- 
ganization of launderers in the West-Central part of Ih- 
nois has been holding regular monthly meetings for 
several vears. What began as merely a get-together of 
three or four laundry operators in the Ottawa and La 
Salle area to mull over various operating problems, has 
mushreomed into a real organization. 

Meeting the second Tuesday of each month, there 
are at present 22 laundries represented in the group. The 
recent Deember 11 meeting was held at the Kaskaskia 
Hotel in La Salle, Illinois, with 29 members from sixteen 
plants attending. Meetings start at 6:30 P.M., with din- 
ner and refreshments, the cost of which is divided 
equally among all present. Following the dinner, every- 


Iinois Group Holds 
Monthly Sessions 


LAUNDRY JOURNAL 35 


New Mississippi officers, left to right: Gordon Marks, J. H. Carter, 
Julius Herman, W. H, Hay 


out the importance of training employees to recognize 
unserviceable fabrics. 

Keynote speaker was Frank E. Everett, Jr., Vicks- 
burg, president of the Mississippi Economie Couneil. 

Julius B. Herman, Jackson, was named president to 
succeed W. D. Alberts, Gulfport. Other officers chosen 
were W. H. Hay, Port Gibson, first vice-president; J. H 
Carter, Meridian, second vice-president; and Gordon 
Marks, Jackson, secretary-treasurer. 

Elected to the board of directors were F. McRae. 
DeKalb; Harold Graves, Jackson; and E. T. Flurry, 
Canton. W. D. Alberts and EF. R. Jones, former vice- 
president, were named to membership on the advisory 
committee. 


one enters the round-table discussion on laundry prob- 
lems which range from how to inerease flatwork produc- 
tion to fixing a steam trap. Their motto should be “For 
every problem a solution,” since there is nearly always 
someone present who has whipped any problem that 
might arise. Meetings always break up at 10 p.m. to en- 
able those from distant plants to get back home. 

The nearest person to being an officer is Bruce How- 
ard of the Illinois Laundry in Ottawa. Bruce acts some- 
what in the capacity of a secretary inasmuch as he has 
assumed the responsibility of mailing out the notices 
of the next meeting. (Sole compensation for the job is 
the fact that his handwriting has improved immeas- 
urably in a few short years.) At one time or another 


—— 
Large Attendance in Mississippi 
ii 
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nearly every member’s town is chosen as the meeting 
place, if the location is at all convenient. 

Those present at the meeting in La Salle were: Bill 
Fineh and Chick Garcelon from Galesburg; Bruce How- 
ard and Charles Beck, Jr., from Ottawa; Merle Francis 
of Rock Island; Kay Ward, Dean Litt, James Jordan, 
Bob Greve, all from Bloomington; Bob Stormont and 
James Stormont from Rockford; Carl Greve, Bob Ward, 
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and Dave Ward from Decatur; Harold Blackford from 
Streator; Ray Martin and Elbert Fitch from La Salle; 
Robert Finkbonner and William Kerchberg of Freeport ; 
Bill Taylor of Rock Island; Russell Roberts and K. W. 
Patterson from De Kalb; Arden Campbell and Bill 
Fitch of Mendota; Karl Kullmer from Princeton; Jack 
Treibel and Herb Herring of Peoria; and Al Arentsen 
of Kewanee.—Lou Bellew 


Canadian Field Conference 


MORE THAN 80 members of the Canadian Research 
Institute of Launderers and Cleaners attended a three- 
day management conference at the Royal York Hotel, 
Toronto, on November 30-December 2. Featured speak- 
ers at the gathering were six experts from the staff of the 
AIL: Ward Gill, industry relations; Ceeil Lanham, edu- 
cation and training; A. L. Christensen, Lee Johnston 
and Russell Rose—all of the department of production 
and engineering; and William Bee, route sales super- 
visor. 

Clinic arrangements were handled by Chairman 
Douglas Wright, City Laundry, Hamilton, and a com- 
mittee consisting of: W. A. Iredale, Parisian Services, 
Hamilton; E. Adamson, Parisian Services, Hamilton; 
G. B. Henning, Langley’s Ltd., Toronto; W. J. Henning, 


Two of the conference delegates: Auguste Bellefontaine( left), super- 
intendent of hotel laundries, Canadian Pacific Railway Co., who trav- 
elled from Winnipeg to attend; and W. R. Richardson, general man- 
ager, Crown Laundry of Sherbrooke Ltd., Sherbrooke, P. Q. 


Some of the 80 delegates attending the CRi conference in Toronto 


36 January 15, 1952 
ar 
Bre 
i 
f 
ae 


January 15, 1952 


STARCHROOM LAUNDRY JOURNAL 


A soap that can help make your washroom run more 
smoothly, save manpower, and turn out uniform quality work 
certainly makes sense today. 


And Ozonite can do just that .. . is doing just that... in many and 
many a washroom from Maine to California. 


What's more, Ozonite is making cents in these plants—thanks to its 
efficiency and trouble-proof results. This complete ‘‘factory-built”’ 
soap saves time, manpower and money. It guards against 
over-building and under-building . .. guards against 
washing mixture guesswork. 


You've made a profitable investment in quality control 
and customer satisfaction when you place your first order for Ozonite. 
Why not place it soon? 


CINCINNATI, OHIO 
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Toronto Launderers and Dry Cleaners, Toronto; R. A. 
Murray, Ideal Launderers, Hamilton; J. Winkler, Ex- 
celsior Laundry Ltd., Toronto; L. Austin, Standard 
Chemical Co. Ltd., Toronto; W. T. Williams, editor, 
Laundry & Dry Cleaning Journal of Canada, Toronto; 
and H. A. MeKelvey, manager, C. R. I. Field Service. 

Speaker at the dinner meeting was Lance Rumble, 
G. M. C. Truck Division. 
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AIL speakers at the CRI conference, left to right: Ward Gill, Cecil 
Lanham, A. L. Christensen, William Bee, Russell Rose, lee Johnston 


South Carolina Meets at Columbia 


GOVERNMENT SPEAKERS WERE FEATURED at 
the two-day annual convention of the South Carolina 
Association of Launderers and Cleaners held Novem- 
ber 28-29 at Columbia. Featured were A. R. Goodwyn 
of the industrial materials and services branch of the 
Office of Price Stabilization in Columbia, who conducted 
a forum on price stabilization; John G. Forsyth and 
Paul Rockwell of the U.S. Department of Labor; State 
Treasurer Jeff Bates who presented a report on the in- 
dustrial growth and financial status of the state; and 
John R. Turnbull, director of the South Carolina State 
Tax Commission, who explained details of the South 
Caroline tax laws. 

The meeting was climaxed by a dinner, square dance, 
and installation of new officers at the Columbia Country 
Club 

New officers are: L. L. Jenkins, Charleston, president ; 
Robert A. Drake, Jr, Anderson, vice-president; Al 
Cohen, Columbia, treasurer; and Charlie Stork, Colum- 
bia, sergeant-at-arms. New directors are J. H. Harrel- 
son, Sumter; George Patterson, Darlington; Mrs. J. G. 
Morris, Columbia; Sidney Smith, Florence; W. M. 


New South Carolina Officers, left to right, seated: Robert A. Drake, 
L. L. Jenkins. Standing: Charles Stork, Jake Hill, Al Cohen 


Brady, Inman; C. I. Youmans, Newberry; and James 
M. Smith, Anderson. 


Second Semester Graduates 


Students who completed Semester Two of the Junior 
Management Course at the American Institute of Laun- 
dering’s Sehool of Laundry Management are shown 
with staff members who served as instructors. Pietured 
left to right are: 

Row 1—Diek Woods, Amarillo Laundry and Dry 
Cleaners, Amarillo, Texas; Caleb Menk, Menk Brothers 
Laundry, Cleveland, Ohio; M. P. MeCluskey, Clean, 
Ine., Svlacauga, Alabama; Pierre A. DuPont, Red Tag 
Laundry, Norwich, Connecticut; Robert J. Cole, Cole’s 
Laundry and Cleaners, Grand Rapids, Michigan; Allan 
Maryatt, American Linen Supply Company, Seattle, 
Washington, and Vincent Kennerty, DeLuxe Cleaners 
and Laundry, Ine., West Columbia, South Carolina, 

Row 2—-Herbert H. Hodge, New Method Laundry 
and Cleaners, Hastings, Nebraska; Robert Burgess, 
Fox Valley Launderers and Cleaners, St. Charles, Ih- 
nois; Alvin Bodzioch, Wash-Rite Laundry, New Bed- 
ford, Massachusetts; George Dudley, Dudley Laundry 
Company, Norfolk, Nebraska; Robert EF. Montrose, 
Chief Wash Company, Chicago, Illinois; Joseph N. 
Borroughs, Jr. Oakland California Towel Company, 
Oakland, California; and Hedley Clark, Elite Laundry, 
Baltimore, Maryland. 

Row 3—Robert Dolhof, department of education 
and training; Wayne Wilson, American Laundry Ma- 


chinery Company, Cincinnati, Ohio; Leonard Tom Law- 
rance, Lawrance Cleaners, Kent, Ohio; Bernard ©. Lane, 
Lane’s Laundry, Greensboro, North Carolina; Henry 
Ivan Prinee, Prince’s Laundry Pty., Ltd., Mentone, 
Melbourne, Victoria, Australia; John R. Fullerton, IT, 
United Laundries, Inc., Pittsburgh, Pennsylvania; David 
Jackson, Norman Steam Laundry, Norman, Oklahoma, 
and John Clarke, department of sales and advertising. 

Row 4—James Seattergood, manager, department of 
accounting and statisties; George H. Isaacson, director 
of technical departments; Domer Dewey, assistant 
treasurer; George H. Johnson, vice-president; William 
Mercer, manager, department of sales and advertising; 
Albert Johnson, general manager; J. Hinton Massey, 
attorney; and Cecil H. Lanham, director of education 
and training. 
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What 
Should Your 


Insurance Limits 
Be Today? 


The courts are granting ever 
highter insurance settlements. 
Here are some good reasons for 


checking your own coverage 


By ARTHUR O'CONNELL 
Vice-President, Thomas E. Wood, Ine. 
Cincinnati, Ohio 


PERHAPS IT MIGHT BE WELL at the outset to 
establish just what we're talking about. In a broad 
general term, we are talking about “insurance.” “To 
make secure.” “To contract or covenant for a considera- 
tion to secure against loss.” “To engage to indemnify 
for any specified loss at a stipulated rate.” Actually, 
the term means “Transfer of risk.” Nothing of sub- 
stance is bought. Nothing of substance is sold. One 
cannot truly buy or sell that which does not exist. In- 
stead, a transfer is effected, a shifting of responsibility, 
if you please, whereby continued existence is made 
reasonably probable. 

To intelligently analyze the influences that govern 
limits of insurance, we must stick to the “transfer of 
risk” definition because the amount of our required 
limit depends in all instances upon the portion of risk, 
either actual or potential, subject to transfer. Risk is 
always imperishable and always limited only by the 
solvency of the interested coneern. Risk may be 
lessened or increased by desirable or undesirable prac- 
tices, and a portion of it may be transferred, but it can 
never be completely dissipated by any transfer which 
does not contemplate limits equal to the total solvency 
factor. Obviously, complete adherence to this proposi- 
tion is not always practical, but the underlying truth 
of the proposition is not thereby changed. 


Third Party Liability 
Failure to transfer adequate risk is encountered most 
frequently, although least spectacularly, in the third 
party lability field. Under this designation we include 
all situations wherein you may harm vour fellow man, 


Excerpts from an address by Mr. O'Connell given before a recent Insurance 
Conference of the Amerioan Management Association in Chicago 
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either as to person or to property, when you do such 
harm through your own carelessness, or that of your 
employees, or the improper operation of your vehicle, or 
the uaproper maintenance of your premises, or the 
improper manufacture of your products. You must pay 
whoever is injured the full amount of his expense, plus 
an adequate amount for his pain, his suffering, his im- 
pairment, his disfigurement and in many instances, his 
inconvenience, 
“Five and Ten” Is Inadequate 

Unfortunately, the term “Five and Ten” has a ring- 
ing, purposeful sound, popularized perhaps by the five 
and ten cent “variety stores.” Admittedly, few busi- 
ness concerns are satisfied with five and ten lability 
limits, but it is amazing how many firms of consequence 
are satisfied with Bodily Injury limits of $25,000 or less, 
and it is equally astounding to learn how many firms 
have neglected to examine their automobile property 
damage limits and continue to carry the $5,000 amount, 
which the companies voluntarily raised, not too many 
years ago, from the old standard $1,000 property dam- 
age package. 

Imagine your own position in these instances. Case 1: 
Brakes fail to hold, automobile parked on hill, ran 
away, crashed into building. Loss $23,000. Insurance 
$5,000. Case 2: Driver lost control of truck, broke off 
hydrant, water flooded cellars of two large department 
stores, property damage claims approximately $100,000. 
Insurance $5,000. Case 3: Steel company truck de- 
livering load of “I beams, which reached beyond truck 
limit. Stopped truck at railroad crossing, but protruding 
steel swept costly radar parts from passing flat car. 
Damage in excess of $100,000. Case 4: Truck carrying 
volatile material burned in Holland Tunnel. Demand 
$800,000. Settlement $300,000. Truck contributed $50,- 
000, with $5,000 property damage. Think for a moment. 
Are you vulnerable? To whom would you give a satisfac- 
tory explanation? Surprisingly enough, $100,000 auto- 
mobile property damage limits involve only a 30 per- 
cent increase over the basie $5,000 coverage. 

Extreme examples of loss, both from a settlement and 
judgment basis, are even more frequently encountered 
in connection with the personal injury phase of com- 
mercial operations. A caustic soda case, involving 
$135,000 loss, $85,000 in excess of policy limits, comes 
to mind. Case after case involving maiming, loss of 
function and permanent impairment or disfigurement 


“The time you really appreciate a plant like this is when it catches 
fire!’ 
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Specialists in Laundry Cleaning Products 


WYANDOTTE 


CHEMICALS. 


A Wyandotte Service Representative at work in the plant of Michigan Towel Supply Company 


Teamwork shortens formula, cuts 
costs, assures longer linen life here 


service specialist's 
experience with laundry prob- 
lems and his up-to-the-minute 
knowledge of Wyandotte products 
helped Michigan Towel Supply Com- 
pany produce. 


Hlere’s proof that teaming up 
with a Wyandotte representative 
pays dividends! Take the case of 
Wyandotte’s Detroit Office laundry 
specialist and the Michigan Towel 
Supply Company, Detroit. As a re- 
sult of some fine cooperation they 

report: “Better control 
in washroom — shorter 


formula—cost of washing reduced 
—no waste—longer linen life!” 


Also saved other supplies 
Finished work improved in clean 
appearance and whiteness. Besides, 
less bleach is used and less sour is 
needed to hold bluing—savings that 
are vitally important when loads 
average 800 to 900 pounds, as they 
do here. 

Research a vital factor 
Wyandotte’s skilled specialists and 
superior laundry products can help 
you, too, Ask your Wyandotte laun- 


dry specialist how new Wyandotte 
improvements, through research in 
both products and processes, can 
bring you better work . . . at lower 
cost! Wyandotte Chemicals Corpora- 
tion, Wyandotte, Michigan; also Los 


Angeles, California. 


yandotte 
CHEMICALS 


Helpful service representatives in 88 cities 
in the United States and Canada 


Largest manufacturers of specialized cleaning products for business and industry 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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fabulous verdicts. A Maryland jury 
insurance $25,000. A South Carolina 
jury gave $85,000—insurance limit $5,000. A California 
verdict $110,000—insurance $25,000, An Ohio judgment 
$100,000—insurance $50,000. Few issues of a metro- 
politan newspaper fail to record similar eases and what 
is ore significant, these judgments are always reported 
in leading Bar Journals for the edification, instruction 
and guidance of judges and lawyers in future cases. 

A few years ago, when we encountered verdict 
manifestly against the weight of the evidence, or ren- 
dered obviously as a result of passion or prejudice, 
counsel could usually depend pretty well on the verdict 
being set aside or reduced by the trial court, or by a 
court of superior jurisdiction. This situation no longer 
prevails. The professional risk carriers have lost $150,- 
000,000 in the five vears prior to 1950. 

We can only insist that the transfer of your risk in 
greater amounts than ever before contemplated is now 
mandatory if you are to avoid great risk of financial 


invelve almost 
awarded $250,000 


disaster. 

Let's look into the matter of crime coverage. Broadly 
speaking, these include burglary, robbery and = em- 
bezzlement. Crime losses caused by felonious entry, 
fear, force or violence, are seldom under-insured. The 
greatest potential loss, as in the case of all material 
damage risks, may be weighed, measured and evaluated 
to an almost total degree of accuracy. The machinery 
for measuring possible loss is operated almost entirely 
by the insured. No injuries intervene. Proof of loss is 
immediately evident and quickly calculated. Quite 
often, moderate risks, as a matter of judgment, are not 
insured, but careless indeed would be the buyer who 
insured his $50,000 payroll for $2,500. Ordinarily, there 
is no doubt in his mind as to probable loss. 


The Risk of Embezzlement 


But the most frequent, the most expensive and the 
most subtle crime hazards—— the crime of embezzlement 

ix usually underinsured, if insured at all. 

Embezzlement: “The dishonest appropriatian of 
property entrusted to one’s care.” Not necessarily the 
care of the bookkeeper, the cashier, the auditor, or the 
messenger, Not necessarily money or securities. Em- 
ployees—all employees. Property—all property. 

Reliable estimates place losses on tools and goods 
alone, by the speculations of employees, at more than 
a half billion dollars per vear, in spite of the generosity 
of many manufacturers, processors and distributors who 
give their employees discounts and, in some instances, 
free merchandise in order to discourage the practice. 

Occasionally the buyer salves his conscience with a 
limited fidelity schedule, picking out an employee here 
and there, a bookkeeper, a cashier, or a collector, Again, 
after attempting to convince him that his forecasting 
ability should be used on something relatively certain, 
like race horses, we give him an embossed certificate, 
reciting that one or two, or several individuals, whom 
we call out by name, had better not dip into the till, 
but we really don’t anticipate the loss, beeause the 
chances are, he has picked the wrong suspect anyway. 
We know that if our companies can't pick them, after 
paying thousands of losses, amounting to untold millions 
of dollars, involving all ages from 15 to 75, all oceupa- 
tions, all periods of employment, and resulting from all 
conceivable reasons from mother-in-law trouble to 
chureh contributions, then the merchant or manufac- 
turer has about as much chanee as the proverbial snow 
ball, when he tries to gauge honesty by specific oecupa- 
tion. 

Perhaps by now, you may suspect that IT am not in 
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favor of individual bonds. That isn't exactly correct; 
I think that individual bonds may be acceptable when 
there is only one employee. In all other instances, the 
employer who rejects blanket coverage, plays with fate. 


Fire Legal Liability Insurance 

I should now like to toueh upon “Fire Legal Liability 
Insurance,” which can be simply defined as a “transfer 
of risk, if any, arising from the damage by fire to 
property of others.” If such damage is proven to result 
from the fact that you negligently start a fire; or that 
you negligently fail to quench a fire; or that you 
negligently maintain your premises so as to encourage 
fire; or negligently fail to maintain proper fire protec- 
tion; or negligently permit smoking near volatile mate- 
rial; or negligently store volatile material; or in some 
states, “If you set fire to prairie land in the month of 
March,” you pay! It concerns the leasehold interest; 
the rental agreement; the situation involving the prem- 
ises which vou legally occupy, but do not own. 

Don’t be misled by the fact that the exposed property 
is insured by the owner, even though he may be your 
best friend. His fire policy says to him, “your claim is 
our claim.” That is known technically as subrogation. 


How to Avoid Subrogation 

Insurance against these losses is available, yes, but 
on limited terms and so far, at a prohibitive cost. Until 
such time as publhie demand or public necessity permits 
this coverage to assume a proper and reasonable rate 
perspective, or unless vour present hazard is such as to 
justify heavy premium expenditure, these preventive 
measures may be observed with profit. 

1. Let all leases, rental agreements, ete., be submitted 
to vou by vour rental departments or your legal counsel, 
so that the “peaceable oceupancy and return” provisions 
may be extended to exclude your responsibility from 
loss by fire and attendant perils, arising from any cause 
whatsoever. No one ean guarantee the outcome of 
litigation, but ruling case law considers such an agree- 
ment to be within the bounds of propriety and to ef- 
fectively prevent an insurance carrier from manifesting 
a right previously relinquished by its insured. If the 
owner will not surrender his cause of action, we may 
consider a second preventive measure. 

2. The fire insurance carrier has the right to waive 
its claim for subrogation and usually will do so if ap- 
proached in the proper spirit by its own assured. Gen- 
erally speaking, such right is waived by addition of this 
type of endorsement. 

“It is agreed the right of recovery against the ‘Tenant 
Manufacturing Company, Inc.’, for loss to property 
covered under this poliey is hereby waived.” 

No insurance underwriter, to my knowledge, con- 
siders the merits of subrogation as he evaluates a risk 
and hence, does not object to the surrender of a privilege 
to which he attaches no importance. However, when 
the unexpected loss occurs and the adjusters take over, 
as the underwriter examines his conscience, your peace 
of mind is greatly enhanced in the knowledge that this 
waiver forms a part of the indemnifying agreement. 

3. The inclusion of vour name as an additional in- 
terest in the policy is the third recommended preventive 
measure, This practice most effectively aborts the 
subrogation right of the carrier and does so with his full 
knowledge and consent. 

The practical objections to any one or all of these 
plans may be overcome by applied ingenuity, so that 
the need for fire legal lability coverages on real prop- 
erty under your supervision may be materially lessened 
and in many instances completely eliminated. @ 
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PUT IT 
on the Record!’ 


The simplest, most convenient way of 
keeping a list of your drycleaning cus- 
tomers, their addresses, the orders they 
send in, the amount they pay... 


THE NO. 39 CLEANERS & DYERS 
RECORD FORM 


Provides space for recording this nec- 
essary information with minimum ef- 
fort. Whether your cleaning depart- 
| ment is large or small, whether you 
| prefer a bound volume or loose-leaf 
type, your needs will be answered by 


one of these three editions: 
NO. 39 SENIOR RECORD BOOK LOOSE LEAF BINDER ...... $5.00 
—A00 Pages (10,000 entries) LOOSE LEAF SHEETS: 100... 2.50 
250... 8.8686 


Durably bound in heavy duck 
$5.00 500... 9.00 


1000 .. 15.00 


| with leather covers .. . 


| NO. 39 JUNIOR RECORD BOOK 
|: —48 Pages (1,200 entries) ALL PRICES PREPAID 


| Board covers, marbleized 


Send orders with remittance to: 


NATIONAL CLEANER & DYER 


304 East 45th Street, New York 17, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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On the Mobilization Front 


Ceiling price enforcement drive is underway. It has 
been frequently pointed out in this column that the 
Office of Price Stabilization proposed a drive to enforce 
the provisions of Ceiling Price Regulation 34. A recent 
bulletin from the National Planning Committee of the 
Textile Maintenance Industries emphasizes, once again, 
that such a drive is actually underway in the service 
trades industries. Primary target in the drive will be 
to check compliance with the filing and posting of ceil- 
ing price schedules as required by Section 18 of CPR 34. 

This is a very simple matter for OPS to check. From 
the recent census of business published by the Depart- 
ment of Commerce officials know exactly how many 
laundries and drycleaning plants are in the area served 
by each OPS regional office. They can count the number 
of price schedules filed at each regional office and learn 
exactly where the greatest non-compliance exists. Also, 
the enforcement agents will check the accuracy of the 
ceiling price schedules posted and filed. They will 
further check prices currently being charged to see 


that they are in compliance with posted schedules. 


General Salary Order Number 6, recently released by 
the Salary Stabilization Board, permits employers to re- 
store, and maintain “historical or customary relation- 
ships and differentials which existed on January 25, 
1951,” between the compensation paid to employees 
subject to Salary Stabilization Board jurisdiction and 
that paid to wage earners subject to Wage Stabilization 
Board jurisdiction. 

For that purpose the order permits making certain 
specified increases without securing prior approval 
from the Salary Stabilization Board. Generally speak- 
ing, under section 2 the amount of increase permitted 
is computed by (1) comparing the percentage by which 
the “base compensation” of employees subject to the 
WSB has increased since January 26, 1951, with (2) 
the percentage increase in the “base compensation” of 
employees subject to the SSB during the same period, 
and (3) applying the difference in percentage (where 
the latter is smaller) to the base compensation of the 
employees subject to the SSB for the current payroll 
period. 

Under GSO 6 such increases may be made periodicaliy 
where the facts warrant such action, and they must 
be distributed in aceordance with special provisions 
in the order. Likewise, any employers making such 
increases must keep special records required by the 
order. 

Before applying GSO 6 you should secure a copy of it 
and carefully compute the permissible increase in aec- 


cordance with the detailed mstructions in the order. 


Another regulation has been issued by the Salary Sta- 
bilization Board concerning salary adjustments for in- 
dividual employees for merit or length of service. This 
recent regulation also deals with promotions, transfers, 
new or changed jobs, salaries for new employees, 


changes in salaries for trainees or those employed on 
a trial basis, and auxiliary pay practices such as incen- 
tive plans, shift differentials, overtime payments, etc. 

Basically the provisions of this regulation (General 
Salary Stabilization Regulation 3) are much the same 
as those in Section 7 of General Salary Stabilization 
Regulation 1 which was issued shortly after the Salary 
Board was established. However, a few provisions are 
specifically called to your attention in the following 
paragraphs. 

Six Percent Option. Although several different options 
are provided for calculating the permissible increases 
which may be given for merit or length of service, most 
plants will be confined, by lack of necessary records, 
to the so-called “Six Pereent Option.” Briefly stated 
the calculation is as follows: 

1. Compute the total “base salaries” paid during 
the payroll period nearest January 15, 1951, for the 
employees in the particular group. (This means the 
salaries for a normal work week, exclusive of overtime 
pay.) 

2. Six pereent of this total “base salary” is the 
maximum amount which may be granted for merit 
increases during 1951 to all or some of the group. 

3. No individual employee in the group may receive 
a merit increase in excess of 10 pereent of his “base 
salary.” 

Promotion or Transfer. If an employee (subject to 
the Salary Stabilization Board) is promoted or trans- 
ferred to a higher-paid position, he may be paid the 
increased salary corresponding to his ability, experience 
and training——but not more than the highest salary 
paid to the employee having most nearly comparable 
duties and responsibilities, as established by the em- 
plover’s records. 

Experience during World War II has shown: that 
many employers have used the device of a “promotion” 
to grant increases, which would otherwise be prohibited. 
The Salary Stabilization Board recognizes this fact 
and accordingly requires specific sworn statements in 
all cases of increased salary arising from promotion, 
transfer or new or changed positions. The sworn state- 
ment must certify that the promotion is bona fide and 
set out the pertinent facts. If a new or changed job 
is involved, the sworn statement must certify that it is 
necessary to the operation of the company and has been 
established in good faith. 

These sworn statements must be executed at the time 
of the promotion, or at least once a month with respect 
to all promotions during the preceding month. 

“Merit” or “Length of Service” Increases May Be 
in Addition to General Increases. Some confusion exists 
among employers concerning the relation of these 
individual increases to so-called general increases. The 
Salary Stabilization Board allows an employer to grant 
general “catch-up” increases of 10 percent above rates 
paid January, 1950. The individual increases may be 
granted in addition to permissible general increases. @ 
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How can today’s highly specialized—and mech- 
anized—Laundry Industry get along with one 
“general” washing compound! DIAMOND ALKALI 
carries on continuous Laundry Research to 
solve special problems. Therefore, the DIAMOND 
line has kept up with the changing requirements 
of the whole nationwide Laundry Industry. 
We can furnish you exactly the right compound 
for your washing conditio.is—no matter what 
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SO THAT 
ONE WILL BE 
EXACTLY RIGHT FOR YOU 


kind of water, what seasonal conditions you 
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_ALKALATE 


have to meet, or what type of work you 
specialize in. 

Call your DramonpD Technical Serviceman for 
a checkup of your washroom conditions. His 
recommendation of the right compound can save 
you money. Why buy a washing compound that 
is stronger than you need—or why struggle with 
one not strong enough, when DIAMOND can give 
you exactly what you need for most profitable 
results? Call DIAMOND laundry distributor now. 


DIAMOND 


DIAMOND LAUNDRY DETERGENTS « SOURS ¢ BLUES 


DIAMOND ALKALI 


COMPANY...CLEVELAND 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Young Men’s Conference To 
Feature Shirt Panel 


THE THIRD ANNUAL AIL Young Men’s Manage- 
ment Conference will be held on February 5-6 at the 
Hotel Statler, St. Louis, Mo. As in the past two years, 
the meeting will immediately precede the annual con- 
vention of the National Institute of Cleaning and Dye- 
ing. The conference will, as usual, include addresses by 
the laundry industry’s outstanding young leaders, and 
will provide as a special and timely attraction a panel 
discussion on the “Shirt Manufacturing-Laundering 
Problem.” 

Registration for the conference, which is limited to 
all laundrymen and allied tradesmen who are 40 years 
of age or younger, will be $25.00. This registration fee 
includes two luncheon meetings and a dinner meeting. 

The shirt problem panel discussion which will high- 
light the dinner meeting on the first day of the confer- 
ence will consider some of the major shirt problems of 
the day. Moderator will be John L. Slick, Jr., of Slick’s 
Family Washing Company, Fort Wayne, Indiana. Rep- 
resenting the shirt manufacturers on the panel will be 
two members of the Young Men's Association of Men's 
Apparel Industry: Arthur Tweed, of Cluett Peabody 
and Company and Warren Moss of the Phillips-Jones 
Corp. 

The laundry industry's argument will be presented by 
tobert H. Mazlish, Rite Way Laundry Company, 
Brooklyn, New York, and Smythe Shepherd, Shepherd’s 
Laundries Company, Beaumont, Texas. Problems and 
questions from the floor will, of course, be weleome. 

Another feature of the meeting will be an opening day 
luncheon by Wilson Wright, economist from the Procter 
& Gamble Company, who will discuss various aspects 
of the current economic situation. After Mr. Wright's 
address, Andrew P. Goldrick, secretary, Associated 
Cleaning and Laundry Service of Missouri, will “Wel- 
come to St. Louis” all those attending the conference. 

Then Robert Springer of Glendale Laundry Company, 
Glendale, Cal., will open a management conference with 


a talk on “Laundry Management Control.” He will be 
followed by Martin Jacobs of Criterion Cleaners-Laun- 
ders, Kansas City, Mo., whose talk will be entitled, 
“Punch Card Accounting.” This session will be con- 
cluded by William S. Richardson, Crown Laundry, 
Sherbrooke, P. Q., Canada, who will speak on “Sales 
Management.” 

The first day’s session will adjourn at 4:30 and will 
reconvene at 6:30 for a dinner meeting. The officers of 
the St. Louis Textile Club have been invited to attend— 
Edward W. Delaney, of J. P. Stevens & Company, Inc., 
president; Harry Abrahams, Burlington Mills, vice- 
president; Wilham R. Adams, of Dan River Mills, 
treasurer; R. J. Lorch, manufacturers representative; 
and Lipseomb, Talon, Inc., secretary. 

At the dinner Certificates of Reeognition will be pre- 
sented to the speakers who participated in the second 
Young Men’s Conference held last year at Atlantic 
City. Fred W. McBrien, immediate past-president of 
AIL, will make the presentations. 

At 9:30 a.m. Wednesday, the second day of the con- 
ference will open with a production conference. Russell 
tose, AIL department of production and engineering, 
will speak on “Getting and Keeping Better Employees.” 
He will be followed by R. L. “Bill” Ayers, Jr., Ayers 
Laundries and Cleaners, Covington, Va., who will speak 
on the “New Account Classification Produced for Man- 
agement in a Laundry, Dry Cleaning and Rug Depart- 
ment.” 

At the luncheon meeting G. W. Boyd, sales manager, 
Emery Industries, Sanitone Division, will speak on 
“Pattern for Profit.” 

Coneluding the conference will be a sales conference 
including addresses by Myron Beyer, Sunshine Laundry, 
Bloomsburg, Pennsylvania, who will speak on “Selling 
Personalized Service,” and a second talk, “Cash and 
Carry,” to be presented by E. Leon Hayden, Llewellyn 
Laundry, Louisville, Kentucky. 


New York Field Conference 


The highly successful AIL Field Management Con- 
ference series will launch its 1952 schedule with a return 
engagement in New York City. For three days, January 
25-27, Institute experts will hold day-long sessions with 
laundryowners, managers, and allied tradesmen, in the 
Grand Ballroom of the Hotel New Yorker. 

Gearing their sessions to answer problems prevalent 
to Eastern plants, the speakers will point out money 
saving methods in production, sales, accounting and 
management operations. 

The Field Management Conference series is an out- 
growth of laundryowner meetings held at the Institute’s 
Joliet headquarters during 1946. ATL put the school 
on the road in order to spread up-to-the-minute train- 
ing data over wider areas of the industry. 

The registration fee will be $35 for Institute mem- 
bers. For non-members, the fee is $50, of which $15 may 
be applied as dues should they decide to join the ATL. 

The full day by day program follows: 


Fripay, JANUARY 25 

9:30 a.m. “What Makes a Successful Executive?” by 
Ceeil Lanham, director, education and 
training. 


11:30 am. “This Is The Way We Wash Our Clothes” 

by Ward A. Gill, director, industry rela- 
tions. 

This talk reports on the third consumer 

survey sponsored by the Institute and 

Procter & Gamble. In addition, Mr. Gill 

will describe publie relations methods which 

can be used to further acceptance of pro- 
fessional laundry service. 

“Pictures Of Your Business” by James V. 

Seattergood, accounting and _ statistics de- 

partment. 

Mr. Seattergood will answer the question: 

Do your financial statements tell the true 

story of your business? He will illustrate 

wavs to use this important management 
tool. 

3:30 pan. “Selection and Training of Routemen” by 
William E. Mercer, manager, sales and 
advertising department. 

7:00 pan. Dinner Meeting. “What Washington Means 
To You,” by Harold K. Howe, manager, 
AIL Washington Office. 


2:00 p.m. 
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again... 


Scrap’s getting scarce again . . . com- 
pared to the amounts we need . . . and it’s 
up to all of us to help produce enough steel. 

107,000,000 tons of steel is the present 
rate of production in 1951... 119,500,000 
tons is expected in 1952. 

Last year, 1950, we produced 97,800,000 
tons. 

All that extra steel—enough to take care 
of both military and civilian needs—calls 
for more scrap iron and steel. 


Scrap Inventories Are Alarmingly Low 


While steel mills are producing at a 
greater rate than ever, scrap inventories 
have dwindled. Many mills are operating 
on a hand-to-mouth basis with shut-downs 
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IT’S TIME... 


TO WAKE UP SCRAPPY! 


threatened unless we furnish more scrap. 

We do have the scrap. It’s everywhere, 
not just in the form of production scrap— 
the “leavings’” of machining, normally 
turned over to scrap dealers . . . but also 
in the form of idle metal: obsolete ma- 
chines and tools, no-longer-usable jigs and 
fixtures, gears, chains, pulleys, valves, pipe, 
abandoned steel structures, etc. 

We must have this idle metal to keep 
the furnaces running. 

Please cooperate. Set up a Scrap Salvage 
Program in your plant—now. For a com- 


ers plan on “how to do it”, write for 


ooklet ‘Top Management: Your Program 
for Emergency Scrap Recovery”. Address 
Advertising Council, 25 W. 45 Street, 
New York 19, N. Y. 


NON-FERROUS SCRAP IS NEEDED, TOO! 


This advertisement is a contribution, in the national interest, by 


STARCHROOM LAUNDRY JOURNAL 
Cooperating with the Laundry and Drycleaning Compaign. 
SELL YOUR SCRAP — 
Scrap Credit Certificate to 
LAUNDRY & DRYCLEANING MACHINERY MANUFACTURERS 
ASSOCIATION, 95 Liberty St., New York 6, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Why Do We Need Scrap? 


Steel is made half from pig iron, 
half from scrap. With production on 
the increase, more scrap must be 
purchased. And it’s up to you to “dig 
it out” and sell it. 
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The talk will highlight current national and 
international situations and their effect 
upon the laundry industry. 


SATURDAY, JANUARY 26 

9:30 a.m. “Costs Must Be Cut—How?” by A. L. 
Christensen, manager, production and engi- 
neering. 
Mr. Christensen will emphasize that one of 
management's toughest jobs is to spot hid- 
den losses in time and expend energy to 
twist loss into profit. 

11:00 am. “More Facts For Less Money,” by Mr. 
Scattergood. 
The talk will point out that overtime begins 
at the start of the day when office and 
financial controls are obsolete or improperly 
used. 

2:00 p.m. “Routemen’s Contests 
Help,” by Mr. Mercer. 
Ways of using direct, aggressive appeals 
for new business will be pointed out. 

3:30 p.m. “Work Scheduling and Control,” by George 
H. Isaacson, director, technical services. 
The talk will point out the advantages of 
getting things to the night places at the 
right time with minimum loss, confusion and 
effort. 


and Direct Mail 


SunpAy, JANUARY 27 

9:30 a.m. “Production For Quality,” by Mr. Christ- 
ensen. 

Is yours a “quality” plant? This talk will 
reveal operating methods which are re- 
sulting in quality service to laundry cus- 
tomers. 

“Production For Quantity,” by Mr. Isaac- 
son. Is yours a “production” plant? This 
talk will deseribe production methods which 
allow employees to turn out the work. 
“Getting A Full Day’s Work For A Full 
Day's Pay,” by Mr. Lanham. 

The talk will reveal that a full day’s work 
for a full day’s pay is not an easy job—but 
is an important goal for those who wish to 
make wages profitable. 

“You Can Get Help In Management,” by 
Mr. Gill. 

He will report that the best managers 
usually seek help in solving their problems, 
pointing out sources which can be consulted 
when looking for answers. 

4:00 p.m. Panel forum made up of the AIL staff men. 


Disabled Veterans Eligible For 
Voeational Training Benefits 


American veterans, disabled in military service any- 
where in the world after fighting started in Korea, are 
now eligible under a new law for vocational training 
on the same basis as World War II veterans. 

Previously, the rehabilitation training had been lim- 
ited to Korean veterans who needed it and whose serv- 
ice-connected disabilities had resulted from armed con- 
flict or extra-hazardous service outside of combat. 

This limitation, in effeet, barred hundreds of veterans 
—disabled while serving in the United States or in non- 
combat zones elsewhere—from the federally sponsored 
training program. Those entitled, in the past, were 
mainly veterans injured or disabled in Korea itself. 


11:00 a.m. 


2:00 p.m. 


3:00 p.m. 
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The new Act, known as Publie Law 170, 82nd Con- 
gress, lifts the bar by eliminating the ‘armed conflict” 
and “extra-hazardous” requirements. 

Under the law, training may be extended to those 
veterans, disabled in any part of the world after June 
27, 1950, who meet essentially the same requirements 
as their fellow-veterans of World War I]: a discharge 
under other-than-dishonorable conditions; a compens- 
able service-connected disability, and a need for train- 
ing to overeome the handicap of the disability. 


Wool-Orlon Blend Awarded 
Seal 

The AIL has awarded the Certified Washable Seal 
to the first orlon-wool blended fabric to successfully 
pass rigid laboratory launderability tests. 

The new fabric, named Donella, is manufactured by 
Deering, Millikin and Company, Incorporated, for use 
in the women’s wear field. Containing 55 percent wool 
and 45 percent orlon, Donella was found to retain 97 
percent of its original size after repeated washings in 
the Institute's laundry-laboratory in Joliet, Illinois. 

All colors of the fabrie were repeatedly laundered 
and evaluated for dimensional stability, wash fastness, 
sun fastness, resistance to perspiration, crocking, and 
tensile strength loss. Donella was found satisfactory on 
all counts and even bettered the Institute’s residual 
shrinkage tolerance required for women’s wear material. 


L. s. A. A. Resolution 

The board of directors of the Linen Supply Associa- 
tion of America at their Fall meeting in Chicago unani- 
mously approved a resolution opposing the expansion of 
Government operation of laundries and drycleaning es- 
tablishments when these services are available from 
privately owned commercial enterprises at a fair and 
reasonable price. 

The resolution follows: 

“Whereas, current appropriation requests of the 
Armed Forces contain increasing provision for the es- 
tablishment or expansion of laundering and dryclean- 
ing facilities to be operated by Government personnel; 
and 

“Whereas, the general policy of the Congress of the 
United States and the alleged objective of the Depart- 
ment of Defense is to make maximum use of civilian 
services by contract wherever practical; and 

“Whereas, ordinarily most efficient utiltization of 
manpower is possible through civilian facilities rather 
than procuring such services through Government-oper- 
ated facilities; 

“Be it resolved that the Directors of the Linen Sup- 
ply Association of America respectfully urge the Con- 
gress of the United States and the Department of 
Defense to adopt and rigorously execute the policy to 
secure necessary laundering and drycleaning services 
from commercial sources wherever such facilities are 
available at a fair and reasonable price; and 

“Be it further resolved that the Congress of the 
United States and the Department of Defense establish 
the principle that no funds be used for the construction, 
replacement or re-activation of laundering or dryclean- 
ing facilities in the United States, its territories and 
possessions unless the Secretary of Defense determines, 
after consultation with representatives of the laundering 
and dryclaning industries, that the necessary services 
to be furnished by such proposed Government facilities 
are not available from commercial sources at a fair 
and reasonable price.” 
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"'He’s certainly a booster for Swift’s Soaps—says 
it’s taken all the work out of washing!”’ 


We can’t help it if enthusiastic laundry men make 
slightly exaggerated claims for Swift's Soaps. 
All we claim is that: whatever your laundering 
need—for heavy soil, for a break, for low-tem- 
perature washing, Swift has the right soap for 
your need, because Swift offers a complete line. 
And remember, for best results it pays to use 


the right soap, and plenty of it! 

To develop even better products for your pur- 
pose, Swift's Technical Laundry Service Division 
is working daily on soap and laundry problems. 
This means that Swift Soap products always have 
the quality and effectiveness to help you get 
better results in your laundry. 


Listed below are some of Swift's fine soaps. You can order 
any one of them from Swift distribution points coast to 


coast and expect immediate delivery. 


White Ribbon Chips & Powder 
Guaranteed Laundry Powder 
Formula S Powder 

Break-O Powder 

Wool Soap Flakes & Powder 
Glory Chips 
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Laundry News Notes 


RUSH SPRINGS, OKLA.—Walt Hold- 
en has purchased Shotts Laundry from 
Asa Shotts. 


HENRIETTA, TEXAS—The Wright 
Bros. Laundry has been sold to W. L. 
Loveall, who operates the Loveall Steam 
Laundry in Bowie. The machinery of the 
Wright plant will be moved to Bowie, 
but a pick-up station will be retained in 
Henrietta, Former owners of the Wright 
Bros. Laundry were Howard and R. O. 
Wright. 


HOUSTON, TEXAS—A new $50,000 
garage and service building has been 
constructed for the Ineeda Laundry and 
Cleaning Company. 


PHOENIX, ARIZ.—Everett Gordon 
and Fred Cutler have been made partners 
in the Phoenix Laundry and Dry Clean- 
ing Company, it was reported by Arthur 
Toll, president. 


LINCOLN, KAN.—Mrs. Ruth Edwards 
and Mrs. Ellen Lancaster have opened 
the Lincoln Home Laundry. They will 
specialize in fine laundry such as cur- 
tains, lace and linen tablecloths and 
other home linens. They are offering 
pick-up and delivery service. 


HOLTON, KAN.—A_ new self-service 
laundry, Launderease, has been opened 
by Harold Sinning, Don Honey and Ray 
Douglas. 


VALLEY CENTER, KAN.—Bob and 
Elva White. owners of the Valley Center 
Cleaners, have opened small self- 
service laundry department. 


LOS ANGELES, CAL.—The Peerless 
Laundry sponsored a television broadcast 
of the Tournament of Roses Parade on 
New Year's Day. 


WEED, CAL.—A new boiler has been 
installed at the Weed Laundry and 
Cleaners. 


SAN DIEGO, CAL.—The boiler room 
of the Pullman Laundry was damaged 
by a recent fire. 


LOS ANGELES, CAL.—The Triangle 
Launderette at 1902-1904 N. Wilcox 


Street has been sold to Stanley Hassol 
by Emanuel Zakar. 


SAN FRANCISCO, CAL.—The Gass- 
man Laundry & Cleaners and Gassman 
& Co. will now be known as Madame 
Gassman & Co., with Eugene F. and 
Edmond L. Barbe as partners. 


ATLANTA, GA.—At the December 
meeting of the Laundry and Dry Clean- 
ers Club of Greater Atlanta, the follow- 
ing officers and directors were elected: 
president for a second term, Allen Johns- 
ton, Best Laundry and Cleaners, East 
Point; vice-president, $. J. Lindsey, Nu- 
Way Cleaners and Laundry, Marietta; 
treasurer for a second term, E. G. Me- 
Dowell, McDowell Cleaners, Atlanta. 
Directors are: Charles Brumby, Whit- 
man’s Laundry; J. F. Cloud, Bankhead 
Cleaners; Joe May, Joe May Cleaners 
and Laundry; John V. Alcorn, Lullaby 
Diaper Service--all of Atlanta; and Clif- 
ford E. Morgan, Morgan Cleaners and 
Laundry, Decatur. 


SCOTTSVILLE, KY.—P. H. Duke has 
reopened the Model Laundry, which 
was formerly operated by Mr. and Mrs. 
Jeff Burnley. 


COVINGTON, KY.—The Pullman Co. 
laundry at 523 Culvert Street has been 
closed and is offered for sale. 


ST. PETERSBURG, FLA.—Roger Hol- 
ton has opened the Easy Way Self Serv- 
ice Laundry. His services include dry 
and wet wash and flatwork ironing. 


OCALA, FLA.—New ironing, extract- 
ing, tumbling, and flatwork ironing equip- 
ment has been installed at the Marion 
Laundry, Inc., according to Howard 
Johnson, president. A 36-foot extension 
was added to the plant. 


CORAL GABLES, FLA.—A laundry, 
drycleaning, and shoe repair business 
has been opened by Mr. and Mrs. Warren 
Jones at 2328 Salzedo St. 


JACKSONVILLE BEACH, FLA.—The 


Independent Laundry has opened a 
branch at 434 Third Street, North. 
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CLEARWATER, FLA.—New equip- 
ment, including a flatwork ironer, has 
been added at the Clearwater Laundry, 
according to Dave Perkins, Jr., manager. 


RICHMOND, VA.—The Colonial Over- 
all Service suffered a $100,000 fire on 
December 14. 


NORTON, VA.—John Brown has been 
named superintendent of the Royal Laun- 
dry Company’s drycleaning plant. 


KNOXVILLE, TENN.—Neal Ridley is 
the new president of the C & S Laundry 
Co., Inc., as a result of a reorganization 
following te death of Mrs. Lucy Sand- 
ers, former president. Other officers 
elected are: vice-president, John Armi- 
stead; secretary, J. M. Biddle: and treas- 
urer, Miss Margaret Conner. 


CHATTANOOGA, TENN.—A_ new 
laundry is in operation at the Bonny 
Oaks School. 


ENGLEWOOD, N. J.—Purchase of 
the Englewood Laundry by the Little 
Falls Laundry has been announced by 
Nicholas Vander May, general manager 
of Little Falls. 


CLIFTON, N. J.—The Little Falls 
Laundry has sold its Clifton office to the 
Alpart Laundry Service, Inc., of Paterson. 


TRENTON, N. J.—Louis B. Shipper, 
president of the Stacy Laundry, was 
recently honored by his plant's routemen 
at a Christmas dinner. 


NEWARK, N. J.—At the December 
meeting of the North Jersey Laundry 
Managers Association, the following of- 
ficers were elected: president, Her- 
bert Harris, Orange Memorial Hospital, 
Orange; vice-president, F. L. Stubble- 
field, Naval Laundry School, Bayonne; 
secretary, James H. Quinn, Hotel Su- 
burban, East Orange; and treasurer, E. 
J. Barrett, Newark City Hospital, New- 
ark, N. J. 

George McVicar, retiring president, 
has accepted a new position at Sea Is- 
land, Ga. (Continued on page 52) 
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~YETTERS from our customers in the linen supply service, now using 
ELLIS Full-Automatic Unloading Type Washers, report sensational gains 
in production and profits—substantial savings in supplies and labor— 
easier and better control of operations. 


In the Ellis system, all washing sup- 


Here are some typical results:—"Our two new ELLIS Washers are re- 
from a central supply unit. Complete 


placing 13 older type Ellis Automatic Washers, we 
controlled from a single station on are averaging 820 pounds per man per operator-hour.”—'’We estimate 
each individual washer. a saving of 35% in productive labor since installing Ellis machines.” 


Ask for further details of 


DRIERG 


2444 NORTH CRAWFORD AVENUE 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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(Continued from page 50) 
Paul Abrams of The American Laundry 
Machinery Company showed the film 
“Sentinels of Health.” 


FALL RIVER, MASS.—A new clean- 
ing unit has been installed at the Pearl 
Laundry. 


WORCESTER, MASS.—Mrs. Elisabeth 
M. Richards, treasurer of Muir's Laun- 
dry, has been elected president of the 
Worcester Better Business Bureau. She 
is the first woman to hold such a post 
in the United States or Canada. 


sf — aero 
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Mrs. Richards graduated from Welles- 
ley College in 1935. After apprenticing 
at the Lake Waban Laundry, she started 
working for her. parents in 1936 and has 
been directing the plant ever since. 


LYNN, MASS.—New washing equip- 
ment has been installed at the Service 
Laundry. 


CONCORD, MASS.—The Middlesex 
Laundry has opened a new cleaning 
plant at 27 Walden Street. 


NEW HAVEN, CONN.—Some 15 New 
Haven plants are cooperating with the 
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Let us show you how you 
too can increase production 
and at the same time re- 
duce labor and power costs 
as well as cutting down 

t s‘'-d ge-claims, 
because HYDRAXTOR gentle 
squeezing action just CAN'T 
damage fabrics. Get all the 
facts today. 


Send for the Name of the 
HYDRAXTOR Distributor Nearest You 


ZEPHYR LAUNDRY MACHINERY CO. 


LASALLE AND HURON STREETS e CHICAGO 10, ILL. 
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New Haven Cancer Society by free laun- 
dering of th ds of p ds of white 
cloth which school children have col- 
lected for dressings. 


NEW YORK, N. Y.—The Christmas 
party of the Metropolitan Institutional 
Laundry Managers Association was held 
at the Henry Hudson Hotel on December 
19. 


BALDWIN, N. Y.—The Walters Laun- 
dry of Hempstead and the Southside 
Laundry of Baldwin have consolidated. 
The merged plants will operate from the 
Baldwin location. William G. Hempel, 
president of the Walters plant, will head 
the joint enterprise. 


STATEN ISLAND, Y.—Approxi- 
mately 160 persons attended a dinner- 
dance held recently by the Stapleton 
Service Laundry Employees Association. 


HARRISBURG, PA.—Articles of In- 
corporation have been filed by Sunshine 
Services-Laundry, Inc. 


SHERBROOKE, P. Q.—Crown aun- 
dry Ltd. has opened a branch store at 
10 Drummond Street. 


GRANITE CITY, ILL.—A new $500,- 
000 laundry and boiler building is under 
construction at St. Elizabeth Hospital. 
The plant will be ready for occupancy 
next July. 


CINCINNATI, OH1O—Henry A. Marks 
and associates have acquired a majority 
of the stock of the Model Laundry Co. 
Mr. Marks becomes president, while H. 
W. Schroeder, who had been president, 
becomes chairman of the board of di- 
rectors. Former majority stockholders 
were Mr. Schroeder, Charles M. Leslie, 
and Mrs, Rebecca Bacharach Treeves. 

The Model Laundry Co. was organized 
in 1916 when nine plants in the Cincin- 
nati area were amalgamated to form the 
company. Present properties include five 
family laundry plants operating under 
the parent company’s name, plus the 
American Linen Supply Co. of Cincin- 
nati. The Laundryowner’s Association of 
Greater Cincinnati has expressed pleasure 
that this large local concern has been re- 
tained in the hands of local owners. 

Mr. Marks has announced that all 
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with DREW Oil Buffered Detergents 


Washroom Wear results from using ordinary strong detergents which rob fabrics 
of natural oils, and cause fibre breakdown. This, in turn, can break down cus- 


tomer goodwill. 


Drew Research Laboratories now bring you safer, better, cleaner washing 
through the use of Drew Oil Buffered Detergents—specially developed for the 
Laundry Industry. This means you get added cleaning power, plus the protection 
of fibres through preservation of natural oils. Colloidally dispersed oils save on 


alkali and soap consumption. 


PROTECT shirts, sheets and other fabrics which 
housewives watch with eagle eye for signs of harsh 
laundry treatment. Drew Oil Buffering actually 
enhances the “‘feel’’ of fabrics, gives them a softer, 


smoother finish. 


PRESERVE the tensile strength and increase the 
life of garments with power-packed, fast-rinsing 
Drew compounded detergents, fortified with fine 


textile oils. 


DREW 
OIL BUFFERED DETERGENTS 


Built 
Soaps 


Alkali 
Detrgs. 


‘ High Med. 
PRODUCT Titre aH 


NAPTHOLE B X 
BUFF x 
NAPSOID KX 
BREAKSYN Med-High 


Buffered 


NAPSO 22 


NAPSOAP 60 


High 


Low 


Your Customers Will See and Feel the Difference 


For full information and free catalog write 


CHEMICAL SPECIALTIES DIVISION 


E. F. DREW & CO., Inc. 


15 East 26th Street, New York 10, N. Y. 


CHICAGO PHILADELPHIA BOSTON 
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Humidity chest tests materials 
for shrinkage and color fast- 
ness in Whitehouse Research 
Laboratories, 


Obtaining greater resistance to 
chemicals is one of the goals of 
Whitehouse laboratory research 
program. Here tests are made 
involving new materials and 
common washing formulas. 
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and dry cleaning applications. 


LAUNDRY JOURNAL 


Whitehouse products are specially and specifically designed for laundry 


A continuing program of research and development strives constantly 
to improve these products—and to produce new ones which can make 


real contributions to the industry. 


That’s why you can look with assurance to Whitehouse for the latest 
and best in nylon nets, in nylon cover materials, in nylon flannel, and 


in related products. 


When Whitehouse first introduced the revolu- 
tionary “Blue Streak” nylon nets they offered new 
and important advantages to laundry operators. 
Such benefits as increased pay loads in washwheels, 
lower replacement costs, savings in supplies, labor, 
power, and water were reported by “Blue Streak” 
users in all parts of the country. Soon “Blue Streak” 
nets became the standard of the industry. 


Later products of Whitehouse research include 


BLUE STREAK NETS ARE NOW THE STANDARD 


the sensational “Rok Rib” nets, ‘“‘Ads-life’” and 
“Kempro” cover cloth, improved nylon flannel, 
and other developments designed to cut costs and 
increase efficiency in laundry and dry cleaning plants. 


This program of research is aimed to help you. If 
you would like information on any of these White- 
house developments, ask your jobber, or write direct 
to: Whitehouse Products, 360 Furman Street, 
Brooklyn 2, New York. 


‘Continued Leadership Through Constant Research”’ 


WHITEHOUSE PRODUCTS, Inc. 


360 Furman Street 
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policies of the company will remain in 
force and no changes in executive per- 
sonnel are contemplated. 


OTTAWA, ILL.—Charles Beck, Sr., of 
the Illinois Laundry, completed his 46th 
year in the laundry business on Decem- 


ber 12, 1951. Still active in plant affairs, 
Mr. Beck enjoys waiting on the call 
office counter and tying bundles, just as 
he did nearly a half-century ago. 


ZANESVILLE, OHIO—The Mauskin- 
gum Laundry building has been razed. 


LAUNDRY 


The structure had been a_ prominent 
feature of Zanesville for more than 50 
years. 


COLUMBUS, OHIO — The General 
Laundry & Dry Cleaning Co., Inc., has 
purchased the property at 173-175 E. 
3rd Avenue. 


NEWTON FALLS, OHIO—New wash- 
ing, drying, extracting, and water heat- 
ing equipment has been added at the 
Newton Falls Laundromat. 


SAULT STE. MARIE, MICH.—New 
drycleaning equipment has been installed 
at the Crisp Laundry and Dry Cleaners, 
according to Gordon Soldberg, manager. 


OWOSSO, MICH.—A_ modernization 
program is under way at the Owosso 
City Laundry, it has been announced by 
Claude H. Barker and his son Richard J. 
The Barkers took over the plant on 
October 1. Immediate improvements are 
estimated at $5,000, and a long range 
renovation program costing many thou- 
sands more is planned. New shirt finish- 
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ing and washing equipment and a new 
truck have been added thus far. 


LAPEER, MICH.—The new laundry 
at the Lapeer State Home and Training 
School is nearing completion. The plant, 
which will handle more than 320,000 
pounds of linen a month, cost $400,000. 
The building measures 70 by 200 feet. 


TERRE HAUTE, IND.—The Union 
Laundry and Cleaners, which was de- 
stroyed by fire last July, is being com- 
pletely rebuilt and is expected to be back 
in full operation shortly. A new 60 by 
140-foot building has been constructed 
and much of the equipment has been 
replaced. The firm has been able to 
maintain limited service during the last 
three months. 


SPENCER, IND.—Norman Everett, 
who has been operating the Spencer 
Home Laundry, has installed equipment 
in a building at 50 S. West Street where 
he will operate a full-sized steam laundry. 


LAFAYETTE, IND.—Ross McBride 


succeeds George Bender as manager for 


Plant Spreads Christmas Cheer 


The Illinois Laundry'’s Red Stock- 
ing Club board. At left is Mrs. 
Nellie Shreve, plant supervisor, 
representing production employees. 
Shirley Harris, right, represents 
management and office personnel 


OTTAWA, ILLINOIS, has a unique Christmas charity 
plan called the Red Stocking Club which insures cheer 
for all the eity’s needy during the holiday season, Lo- 
eal clubs, eivie, chureh, scout, and other such groups 
take responsibility for providing certain families with 
ample food for the Christmas season. The Club has 
been in operation for many years. 

To the Hlimois Laundry Co. goes the distinction of 
being the only industrial concern in the city to take 
part. Participating for the fourth vear as a direct result 
of the employees’ own suggestions, the laundry’s contri- 
bution for the season just past was the finest yet. 

This time the family with which the plant was con- 
cerned happened to be that of a lady once employed by 
the laundry. Just before the Christmas holidays, a large 
poster was put on the bulletin board listing various items 
of food that would go to make up the gift. Behind each 
item was space for an emplovee to write her name, sig- 
nifying her pledge to donate that particular article. Con- 


sisting mostly of staples, the list included such things 
as 10 pounds of flour, 10 pounds of potatoes, six cans 
of soup, four loaves of bread, flour, and everything that 
would normally go into a bountiful dinner (should have 
said several dinners) with enough left over to feed a 
family for at least two weeks. No meats were included, 
as these were supplied by the local butcher shops. No 
cheap candies, either. Just good solid items of staple 
foods. 

Every vear the plant far oversubseribes. Items for 
the most part are often doubled, and it’s a gay day when 
the food is brought in on the day of the plant party. 
Placed in baskets for delivery by one of the trucks, the 
plant takes on the appearance of a store. 

The Illinois Laundry personnel certainly deserves 
credit for such a worthwhile effort, as well as for the 
efficient way in which the entire affair was handled. 
Surely there are no finer folks than those you find in 
the laundry industry.——Lou Bellew 
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The leader for LO years. 


AMERICA’S 
OUTSTANDING 
PERFORMER 


HUEBSCH 


OPEN-END 


TUMBLERS 


@ Introduced in 1932, Huebsch Open-End ine : 
Tumblers promised to revolutionize the laundry ee 
and dry cleaning industries. They have. Today, — 
with more than 80,000 in use, Huebsch Tum- OVER 80,000 HUEBSCH TUMBLERS 
blers are standard equipment all over America. IN USE! HERE'S WHY: 


Huebsch Tumblers meet the demand for ef- 
ficient dryers that cost little to obtain and little 
to maintain. You are not asked to pay a high 
price for unnecessary gadgets, expensive chrome 
plating or dirt-catching streamlined envelopes. and unload 
You pay only for performance and Huebsch 
gives you lots of it. @ Low initial cost, low 


That’s why Huebsch has made and sold more maintenance cost 
tumblers than all other manufacturers com- 
bined—and that’s why it will pay you to ask 
your Huebsch representative for complete de- 36x18" 36''x24” 
tails. Or write us direct. 36x30" 42x42" 


@ Faster drying at lower cost 


@ Easier and faster to load 


@ Choice of four sizes: 
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the American Laundry and Cleaners. 


MADISON, IND.—Reed’s Laundry has 
added a new cleaning plant, it was an- 
nounced recently by John T. Reed, man- 
ager. The Reed plant has been in opera- 
tion for 59 years under the same manage- 
ment. 


COLUMBUS, IND.—Louis Schuette 
has opened a new plant, the Schuette 
Laundry, at 921 E. Fourth Street. Mr. 
Schuette previously operated laun- 
derette. The new plant offers complete 
laundry service. 


VALPARAISO, IND.—The American 
Laundry and Dry Cleaning Company has 


LAUNDRY 


opened a new branch office at 450 South 
Locust. 


INDIANAPOLIS, IND.—The Veterans 
Administration is accepting bids for con- 
struction of a laundry building at the 
Indianapolis V-A Hospital. The plant 
will include about 210,000 cubic feet. 


COLUMBIA, MO.—A $75,000 fire de- 
stroyed the Reliable Laundry recently. 
The same plant was destroyed by a 
$50,000 fire two years ago. 


SHELBINA, MO.—Mr. and Mrs, Elmer 
Heald have opened the Shelbina Laun- 


dry. 


SU ER two roll ironer 


With Super’s infinitely variable 
speed changer, you can match ma- 
chine speed to operator's best work- 
ing rate. You can also select the 
ideal speed to suit moisture content 
of any material, thick or thin. This 


efficiency and economy makes the 
Super Two Roll tops for quick ser- 
vice plants, institutions, and hotels. 
Write, wire or phone. Jobbers in all 
principal cities. Before you invest, 
investigate Super’s line! 


SUPER LAUNDRY MACHINERY CO. 


vaunoany 
| CQUIPMENT 


A DIVISION OF ST. JOE MACHINES —"Since 1877” 
ST. JOSEPH, MICHIGAN 
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CAMERON, MO. — Mr. and Mrs. 
James Marion Davis have purchased the 
Self Service Laundry on S. Walnut. They 
plan extensive remodeling and additional 
equipment, 


KANSAS CITY, MO.—A brick ware- 
house of the Woolf Bros. Laundry & Dry 
Cleaners suffered a $20,000 fire on De- 
cember 10. The building contained ob- 
solete laundry machinery and paper sup- 
plies. 


SENATH, MO.—Mr. and Mrs, Truman 
Huggins have purchased the Senath 
Laundry from L. R. Bailey. 


FT. WOOD, MO.—A new plant, the 
Quartermaster Laundry and Dry Clean- 
ing, opened recently. 


MILWAUKEE, WIS.—A_ blast and 
fire at the De Luxe Laundry caused 
damage estimated at $400,000. The build- 
ing was gutted and more than a million 
towels were destroyed. 


IOWA CITY, IOWA.—Ten  scholar- 
ships in hospital laundry management 
will be awarded by Pacific Mills for the 
seven-week courses given at the Univer- 
sity of Iowa during March and April. 


KLAMATH FALLS, ORE.—A legal 
battle testing the validity of a contract 
by which a routeman named Erwin 
Searles agreed not to go to work for a 
competing firm if his employment was 
terminated with the Cascade Laundry is 
being decided in the courts. When 
Searles’ employment with Cascade was 
terminated several weeks ago, he went 
to work for the Superior-Troy Laundry, 
covering the same route he covered for 
Cascade. E. D. Isensee, Cascade owner, 
asked the court to make Searles comply 
with the agreement. Searles’ attorney 
states that the Searles-Isensee contract 
was superceded by one between Isensee 
and the teamsters union, of which Sear- 
les is a member. 


MYRTLE CREEK, ORE.—Mr. and 
Mrs, F. B. Queen and Mr. and Mrs. 
Warren Wilson have purchased the 
Myrtle Creek Laundry from Mrs. Roy 
Plummer. 


SILVERTON, ORE.—Dean Jones, 
proprietor of the Silverton Laundry and 
Dry Cleaners, states that he plans to add 
a launderette service to his business. 


HAMILTON, MONT.—New washing 
equipment has been added to the Bitter 
Root Laundry. 
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RIME SOHP 


were GRAIN IS BUILT THE SAME 
“SOAP AND BUILDER 


CANNOT SEPARATE 


BE A LEADER 
Give Quality Work 


NOW ... for the first time a complete laundry soap that is 

homogenized. It is the new, amazingly improved PRIME SOHP. HOMOGENIZED 
EVERY GRAIN IS BUILT THE SAME. Soap and builder cannot om 

separate. The new PRIME SOHP performs miracles with the 

wash ... puts new life in worn fabrics ... keeps them looking 

fresh and new. Never before such constant, uniformly brilliant 

white work. Never before such sparkling colors. And the more 

they're washed with the new PRIME SOHP, the whiter and 

brighter they get. Be a leader! Give quality work and build your 


business. Order from your Beach Distributor today. 


By the makers of Beachrite, Coldspray, Polarsidz, Fluorium, White Cap Blue 
BEACH SOAP COMPANY, LAWRENCE, MASS. 


NEW HOMOGENIZED 
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Letter to the Edttor 


Seven-day Service? 

As a reader of SrarcHrooM I was disappointed by 
your editorial in the November issue about the decline 
in business and giving as a reason for that decline 
“seven day service.” 

I have had 25 years experience as route salesman and 
supervisor, both on four-day service and seven-day 
service and I am 100% for the latter service. 

In New York City where laundries operate on a 
five-day week it is impossible to run a route efficiently 
on a three or four-day service, because there is no way 
to portion a route. Therefore it becomes a hit or miss 
proposition whereby the routeman covers the same 
territory two or three times a week spending so much 
time driving that there is little time left for the produc- 
tive part of his job—picking up and delivering laundry 
which is the only time he is making money. 

In the early 1980’s I was employed by a prominent 
laundry trying to give a three or four-day service on 
a six-day work week and I accordingly cut my route 
into three portions—Monday and Thursday, Tuesday 
and Friday, Wednesday and Saturday, I thought this 
plan would enable me to make a showing, but this is 
what happened—that old devil “Balanced pickup” be- 
came an important issue. The management first tried 
offering a bonus to every routeman showing an increased 
pickup Thursday, Friday, and Saturday, and that did 
not have the desired result. So they instituted a quota 
system for Monday and Tuesday pickup which worked 
as follows. You were allowed 70 percent of your Monday 
pickup as Monday, the other 30 percent was treated as 
Tuesday. The same prevailed for Tuesday, 70 percent 
of pickup allowed for that day, the remaining 30 per- 
cent diverted to Wednesday, Suppose your average 
Monday pickup was 50 bundles under the quota; 35 
went through as Monday, the other 15 were listed as 
Tuesday. Now if your average Tuesday pickup was 
30 bundles, 70 percent of that would be 21 burdles. 
Inasmueh as you already had 15 bundles left from 
Monday you could list six of the 80 bundles as Tuesday, 
the remaining 24 became Wednesday work. 

Confusion Compounded 

On Thursday morning, instead of receiving my quota 
of 35 bundles, I would find 29 or 30 bundles in my bin. 
Friday I would look for the five bundles from the 
previous day plus the 21 due me on my Tuesday quota, 
but seldom received my complete load. On Saturday I 
would take what was ready, go out on my route and 
deliver them, make my pickups and then return to the 
plant for the balance of my Wednesday pickup, which 
I sometimes received as late at 4 p.m., so that I very 
often was delivering bundles as late as 7 p.m. Saturday 
night. 

As you can see it was impossible to run my route 
efficiently. I was all over it every day of the week trying 
to pacify disgruntled customers complaining about late 
service, This is not my idea of how to win friends and 
influence customers, and believe me, late deliveries are 
a serious problem in most laundries doing a rush service. 

What is the answer to this problem? The only answer 
I can think of is seven-day service. 

You no doubt know the working plan of seven-day 
service—how a route is cut up into five portions, the 
routeman covering one portion a day, one fifth of his 
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route. This means a saving in operation of truck and 
allows the routeman ample time to improve his route. 

Under this plan bundles should be ready 24 to 36 
hours before delivery and this would act as a margin of 
safety. It would take a serious difficulty in the plant to 
interrupt the delivery of bundles on time and would 
also tend to lessen the tension in the plant, possibly 
resulting in better work, less mixups and losses. 

These are some of the advantages to the plant 
the routeman would naturally share the same 
vantages. Less driving, better work, no late service, 
losses and mixups make his job more enjoyable, 
more remunerative. 


and 
ad- 
less 
and 


Customer Benefits 


Now let us consider the most important angle of 
seven-day service—the customer. Better work, service 
on time, less losses and mixups rate highly with the 
customer, and don’t under-estimate the importance of 
having to wait in one day a week for the laundryman. 
On this service, an alert routeman can arrange his 
calling time each week within 30 minutes. On a rush 
service he is not sure of the day he will deliver the cus- 
tomer’s laundry. 

The most common objection to seven-day service by 
the customer is the time between pickup and delivery, 
seven days. So let us consider that. What does the 
average customer do with the laundry that is delivered 
Thursday or Friday by the routeman who picked it up 
the preceding Monday? Why, she puts it in her linen 
closet for future use and don’t forget she will not receive 
her next clean linens until the next Thursday or Friday, 
seven days. So you see, whether she is getting a rush 
service or a seven-day service, it is still seven days from 
clean linens to clean linens. 

teferring to the other matter you mention in your 
editorial, “a balanced work load,” here is where seven- 
day service shines. As you no doubt are aware, most 
housekeepers give their homes a thorough cleaning the 
latter part of the week, so they naturally like their 
linens delivered then, which is the reason why they send 
them out Monday and Tuesday on a rush service. On a 
seven-day service Thursday and Friday are the heavy 


“Now, I'll show you our washroom.” 
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—— +~9FORMATIC Shirt Unit with Automatic Sleeve Finisher (left) and Automatic Shirt 
Folder (right) at Buckley Clnrs. & Launderers, Milwaukee, Wisc. 


saves 150 operator hours a week 


with FORMATIC! 


Before installing a 3-operator For- 
MATIC Unit, Buckley Clnrs. & 
Launderers, Milwaukee, operated 
two shirt units; one with 4 oper- 
ators, the other with 2. When the 
4-operator unit was replaced with 
FoRMATIC, production jumped 
from 100 up to /25 shirts an hour, and quality of the 
shirts was improved. 
Now, not only is one less operator needed in the shirt 
department, but the 2-operator unit is used only part 
time, and the 2 girls then transferred to other duties. 


Comparing the before and after set-ups (doing the same 
volume) here’s the score in total operator hours per 
week : 

Before FORMATIC, 6 operators < 65 hrs. 
After FORMATIC, 5 operators < 48 hrs. 
SAVING with FORMATIC 

Such savings, plus improved quality, are not unusual 

with FORMATIC because: 


1—Only 3 operators produce as many or more shirts per 
hour as 4 operators in other units. 


390 oper. hrs. 
240 oper. hrs. 
* 150 oper. hrs. 


2—FORMATIC Automatic Sleeve Finisher measures sleeve 
lengths automatically, for perfect ironing from shoulder 
seams to cuffs. Eliminates sleeve form and sleeve press, 
saving several operations. 


3—FORMATIC Press irons entire shirt front and body in 
one operation with a beautiful ‘form-fitting’ finish. Elimi- 
nates body press, again saving several operations. 


4—FORMATIC Automatic Folder. Operator merely lays 
shirt on folding table with collar over expander, and 
shirt is completely folded in only 2 seconds. Eliminates 
need for skilled folding operator . . . Folds all shirts uni- 
formly without mussing the fine quality finish. 


Talk to your American representative about convert- 
ing your present shirt unit to FoRMATIC with Automatic 
Sleeve Finisher and Automatic Folder. Or WRITE TO- 
DAY for full particulars. 


The 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINMATI 12, OHIO 
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pickup and delivery days and Monday ceases to be 
“National Wash Day.” 

In conclusion | want to bring to your attention one 
other fact. One of the most outstanding laundries 
serving the housekeepers of Kings and Queens Counties 
is the Pilgrim Laundry. It has been a seven-day laundry 
for many years and up to the present time, is the only 
laundry I have observed that finds it necessary to have 
two men on their trucks, the routeman and a helper. 

I maintain that you can justify seven-day service, 
hut it is impossible to justify late service. 

These are some of the reasons why seven-day service 
is best. for all concerned. There are more reasons I could 
mention but I do not want to burden you any further. 

James J. O'Neill 
138-23 Franklin Avenue 
Flushing, Long Island, N. Y. 


Reader O'Neill refers to the editorial in our November issue 
under the title “A Shrinking Market?” in which we discussed 
two of the trends disclosed by the third consumer survey of the 
family laundry market as reported in AIL Special Report No. 
195. He should make no apology for burdening us or any of 
our readers, His letter represents a keen analysis of one of the 
most critical problems facing the industry today and it is a 
logical statement in support. of once-a-week laundry service. 

The editorial stated, “It is perfectly true that, in many com- 
munities, it is impossible for a laundry to offer a faster service 
than one week on their routes due to present contracts with 
their route salesmen. Also, in many of these communities, many 
housewives may be satisfied with once-a-week service. But that 
does not necessarily mean that all of the housewives in such 
an area are satisfied with such a service. And the survey shows 
that over the nation cust s are de ding and getting faster 
service. 

It is true that Pilgrim Laundry in Brooklyn, New York, is 
serving its customers with once-a-week service and finds it 
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“I generally discourage visitors. The help always takes it as an excuse 
to lay down on the job." 


necessary to have two men on some of its trucks—not all of them. 
However, as we have repeatedly emphasized, it is our impression 
that the laundry industry is essentially a local industry and 
what works for a laundry in Brooklyn will not necessarily work 
well for a laundry in Memphis, Tennessee, or one in Portland, 
Oregon. Local buying habits, wage scales, competition and a 
score or more other local conditions determine what type and 
speed of service a laundry must provide if it is to get its share of 
the expanding potential family market that the survey indicates 
is there. There are approximately 18 million urban families wait- 
ing to be sold laundry service. 

We would welcome further contributions from our readers 
on this important subject.—Ed. 


THE NEW 


NOISELESS WOOD WASHER 


with foolproof, pinchproof 
stainless steel cylinder doors 


a7 INC. 


305-317 TEN EYCK ST., BROOKLYN 6, N. Y. + Over a Quarter Century of Laundry Machinery ''Know-how’’ 
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CHEMICAL'S 


INDISPENSABLE TO INDUSTRY 
AND AGRICULTURE 
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Layout drawing of Morningside Laundry's rug cleaning plant shows smooth workflow that permits only three men to turn out over $30,000 vol- 
ume. Without adding equipment, same men can turn out 30 percent more 


New Rug Plant Sueceeds 


Quick rise to profitable operation based on 


good layout, route and promotion techniques 


By JOHN 


ACCOUNTING RESULTS for the first complete fiscal 
year of rug cleaning department operation at the 
Morningside Laundry showed profit to be 7.42 percent 
of sales. Not at all bad, when you consider that 13.06 
percent was spent to advertise and promote the Silver 
Spring, Maryland, plant’s brand new service. 

In other words, the records state that in a little less 
than two years, Morningside’s rug department has 
‘come of age.” It stands as a going concern—able, if 
need be, to exist profitably apart from its parent laun- 
dry. 

Behind this swift rise to maturity and independence 
in the accounting records, however, was a planned 
growth pattern based on the established capital and 
good will of the Morningside plant. 


J. MARTIN 


Legally, the rug cleaning department is a complete 
and separate corporation, the Morningside Rug Com- 
pany. This was done for tax purposes, and so that it 
would be easier to keep a really accurate accounting of 
the success or failure of the new venture. 

One of the basie reasons behind Owner Henry Wor- 
cester and General Manager Jack Glidewell’s speedy 
success with their new baby lies in the proper selection 
and use of production equipment. Original investment, 
in the early months of 1950 totalled $22,500, exclusive 
of the building. (Morningside Laundry built and owns 
the building, and strictly as a tenant the Morningside 
Rug Company pays a monthly rent for its use.) 

Morningside, in terms of equipment, can be called a 
small plant. There is no automatie scrubbing machine, 
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Here's the dry cleaning unit you've 
been waiting for! TRUCLEEN, the original 
Fully Automatic, 2-Bath Stoddard Solvent 
Unit .. . ready to give you a grade of quality 
cleaning and performance never before 
approached. Super-Strong Soap Solution 
assures brighter colors, reduces spotting and 
re-cleaning, and almost completely elim- 
inates wet cleaning. TRUCLEEN’S fully- 
automatic, 2-Bath operation cuts down 
labor costs in your cleaning room, and 
steps up production in every department 
of your plant. 

Super-Strong Soap Solution* gets right 
after dirt for deep-down, thorough cleaning 

. you do your pre spotting in the 


Wash Bath. 

Separate Wash and Rinse Baths, each g 
continuously filtered at the rate of 100 gals. 
per minute, assure very best cleaning. 


Rinse Bath Continuously Filtered and 
Distilled for brighter, super-quality cleaning 
of all types of work. 


Washes, Extracts, Rinses and Extracts 
in one straight-through, fully automatic cycle. 


Simple, Electro-Pneumatic Control 
automatically performs all operations, without 
operator attention. 


Amazingly High Production... Cleans 150 
Ibs. of 3 different classifications of work 
: per hour at the same time without redepo- 
: sition of soil. 

= *Up to 6% soap solution can be used in the Wash Bath. 
WRITE TODAY ... for illustrated liter- 
ature on TRUCLEEN, the fully-automatic, 
2-Bath Unit that’s the talk of the dry 


the fully-automatic 2-bath unit 
for use with Super-Strong Soap Solution Co. 


Division OF THE AMERICAN 
RAUNDRY MACHINERY CO. 


SEB TRUCLEBN na Bots 10109 AMERICAN CLEANER 
at .I.C.D. Convention in St. Louis, Feb. 7-9. FQUIPMENT CO. 


CINCINNATI 12, OHIO 
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Overall view of one-story Morningside plant shows beater in foreground, operator on scrubbing floor in center, wringer in background. Dryroom, 


wrapping table (not shown) are off to the left 


and the dryroom isn’t equipped with an endless con- 
veyor. Rugs are rolled and wrapped by hand. 

This isn’t to say that such labor saving machinery 
might not be installed some day, but for the plant’s 
present and near future volume, existing equipment 
and layout assure profitable operation. 


Operator scrubs rug with rotary brush. Floor is sloped so that water 
drains off to trough at right. Soap tank is at upper left 


An air-operated wringer cost Morningside $6,900. 
$4,600 went for an open-end beater. Another $2,500 
Was spent for metal storage bins. Two 400,000 Btu, gas 
heaters came to $1,320. Two rotary brush scrubbers for 
plant use cost $900. On-loeation equipment was pur- 
chased for $500, Six disturber fans for the dryroom 
cost $630, and $858 was paid for an electric hoist ar- 
rangement for raising and lowering the drying poles. 
The poles, purchased second hand from a laundry that 
had never used them, cost $288. Duct work for the dry- 
room was installed for $836. A sizing sprayer was $219, 
and dollies for moving rolled rugs cost $500. 

The reader who takes time out to add all this up finds 
the total to be only $20,051. To this figure must be 
added $1,149 for certain freight and installation charges. 

From May, 1950, when the first rugs were cleaned, 
until September, 1950 (the end of Morningside’s fiscal 
year), rug department sales were $16,640. For the full 
vear October 1, 1950, through September 30, 1951, sales 
were $32,517. November and December, 1951, volume 
was $6,599. 


Operating Percentages 

Figures for that one complete year of operation are 
most interesting, especially for so young a plant. 

Productive labor payroll was 15.2 percent. Power and 
maintenance salaries came to 1.6 percent. Supervision 
cost the company 3.5 percent. Delivery expense totalled 
14.4 percent, and office salaries were 7.8 percent. 

Total payroll, then, was 42.5 percent. Partially 
counterbalancing this low figure was the previously 
mentioned high initial advertising expense of 13.06 
percent. In spite of this, the tidy 7.42 percent still shows 
up as profit on over $32,000 sales. 

Three men are the entire Morningside productive 
staff in rugs. With the existing equipment they have 
turned out over $10,000 volume each. The same men, 
using the same equipment, will be expected to turn 
out between $13,000 and $16,000 apiece in the present 
fiscal year. It will be seen that Morningside is aiming 
for a $40,000 to $50,000 year—and a $10,000 profit. 

(Continued on page 68) 


66 i 
= 
4 
on 
hey 
Bey 
4 
= 
} 
| 


January 15, 1952 STARCHROOM LAUNDRY JOURNAL 


DIVIDE YOUR WORK ror BIGGER PROFITS 


Say goodbye to delays and bottlenecks; welcome in a new high in drycleaning 
profits. With Detrex “divided-load” performance—in an efficient two-unit 


process—you can have a smooth production schedule of 120 Ibs. an hour. 


The Synth-O-Saver recovers and aerates while the new modern Detrex 
Monarch (shown at left) simultaneously washes and extracts. Thirty pounds 
of quality-cleaned garments are ready every fifteen minutes. 


If you're looking for steady, high production, but want quality and 
economy too, write for booklet just printed. 


Detrex Uses Perchlorethylene—No Fire Hazard! 


DETREX CORPORATION 
Box 501, Detroit 32, Mich. 
Rush me the detailed description on the Detrex Process: 


NAME 
DRYCLEANING TITLE 


COMPANY 
ADDRESS 
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Rollers on rinsing device squeegee water forced through rugs from noz- 
zle between rollers; device is especially effective on grass rugs 


iContinued from page 66) 

A 50 by 80-foot, one-story building is Morningside’s 
rug plant. Rugs are brought in through a large, garage- 
type overhead door at one end. 

After measuring and marking in an open area near 


the door, rugs move down one side of the building and 
up the other in a U-shaped layout that eliminates all 


backtracking and keeps crisscrossing to a minimum. 
Beater, washing floor and wringer are on one side; 
dryroom and wrapping table on the other. 

Rugs are first beaten, then laid out on the sloped 
scrubbing floor to be washed by rotary brushes. In this 
one-story operation, the soap tank is suspended about 
eight feet off the floor next to the wall. 

Most rugs, after being scrubbed, are passed under 
the sprays of the combined rinser-wringer at the far 
end of the scrub floor. A force-feed roller type rinser 
is also used in the plant on some rugs. Pressurized 
water is foreed between two rollers as this lawn-mower 


Operator places rug on pole, then uses electric hoist to raise pole. 


Note two thermostatically controlled heaters in background 
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Rug is rolled as it comes from air-operated wringer, placed on dolly 
at left, and taken to dryroom 


type gadget is passed over the rug’s surface. The fast 
moving water penetrates the rug “much better than a 
hose, and the rollers perform a squeegee action. The 
rug is then wrung on the big machine. Morningside has 
used this last method with good success on summer 
grass rugs especially. 

After wringing, the rugs are rolled and trucked into 
the dryroom on dollies. 

Two 400,000 Btu. gas heaters supply enough hot air 
to dry a rug completely in three hours in Morningside’s 
20 by 20-foot dryroom. The heaters are thermostatically 
controlled, automatically coming into play as the tem- 
perature varies from the average 140° 

Quick, even drying is aided by the internal layout 


Six disturber fans, like the one shown, are mounted on ceiling to re- 
circulate air and to keep the rugs flapping 


< 


sig 
: 
lt = | 
'k 
4 
i 


January 15, 1952 STARCHROOM LAUNDRY JOURNAL 69 


HIGH 
DEMAND for 
FUR REPAIR 

and 
REMODELING 


Are you prepared to take advantage 
of this money-making opportunity? 


You can—with the aid of 


If you handle or plan to 
handle furs . . . if you want to build up 
and supplement your storage business ... 
if you want a profitable project for the slow summer months... 
Give a complete fur service in your own plant 

ae ee ee ns Even the beginner can quickly learn from THE FUR BOOK 
THE FUR BOOK to do simple repairs and remodeling. The more experienced 
furrier will benefit from the improved 

and simplified methods in let-out work and other standard 
techniques. Sample repair and remodeling jobs described 
step by step—easy-to-follow instructions with 

many clear diagrams and photographs. 

With table of estimated costs. 


also includes chapters on: 

) Cleaning, glazing and dyeing. How { 

} to make fur accessories. Common 

) problems and how to solve them. 


( Types of furs and how to handle 
{ each. 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York 17, N. Y. 


ti Gentlemen: [_] CHECK [_] MONEY ORDER 
A complete, ical, Please send me my copy (postage paid) of THE FUR BOOK by David 
self-teaching course in G. Kaplan. 


every phase of fur work 


oy $7.50 


City State 
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Special! 
SUMMER RUGS CLEANED 


AND STORED 
Any 9x12 SUMMER RUG $9.95 
Expertly Shampooed 3 
STORED 5 0° 
in Excess of $25.00 

All Storage Fully Insured 

We Maintain Our Own Storage Vaults 
DRY CLEANING — LAUNDRY 

DRIVE-THRU SERVICE: 8220 Georgia Ave. 


This Offer Good to November 30 
1% Additional Charge on Valuations. 
STORAGE WITHOUT CLEANING NOT ACCEPTED 
SH. 4050 


FREE PICK-UP AND DELIVERY 
See our ad, page 4 


Morningside rug advertisement in local ‘Shopping News’’ features 
special on summer rugs in attempt to keep rugs rolling into plant in 
what might ordinarily be a slow season 


of the dryroom., The room is high, so that when the 
average 12-foot rug is hung, the bottom is on a level 
with the gas heater blowers. 

As the rug hangs, the bottom is the wettest part, since 
water naturally runs down. This wettest part of the 
rug gets the benefit of the hottest, freshest air. 

Six disturber fans are on the dryroom ceiling, blow- 
ing down on the hanging rugs. Since warm air naturally 
rises, the overhead fans assure almost complete recir- 
culation of the heated air. In addition, Morningside 
has found that ceiling fans create a better than adequate 
movement and flapping of the rugs. 

Even though not conveyorized, Morningside has man- 
aged to take some of the hard labor out of the block 
and tackle method of pole drying. An_ electrically 
operated hoist raises and lowers a loaded pole at the 
touch of a button. This mechanical addition has speeded 
both loading and unloading in the dryroom. 

Average production schedule calls for two “dry- 
rooms” each day. The first is hung after the morning 
load is washed. While these rugs are drying, another 
20-pole load is washed. The entire room is then dropped 
and the wet rugs replace them. They will hang to dry 
overnight and be dropped first thing in the morning. 

By speeding up daytime drying to the minimum three 
hours and adding another hour to the working day, 
Morningside can get three dryrooms in a single day. 
This is the usual rug plant procedure during the spring 
pressure period. 

The operation maintains one exclusive rug truck 
that handles about 15 percent of the rug cleaning pick- 
ups and deliveries. Morningside’s regular laundry and 
dryeleaning route salesmen take care of the remaining 
85 percent. 

At first, the plant kept rug route operations separate 
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from other services. When a call came in it was handled 
by the rug department, the truck dispatched, and the 
pickup made. Deliveries were made by the same truck. 

Without urging, Morningside’s route salesmen de- 
cided to get in on a good thing. They asked if they 
might not add rug pickup and delivery to their other 
route services. Management took a chance on its route 
salesmen, and hasn’t been sorry in the least. 

In comparing rug volume for specific weeks of 1950 
against the same weeks in 1951, Mr. Worcester and 
Mr. Glidewell noticed an outstanding jump. They 
realized, of course, that some of it was due to their 
promotional efforts and other natural increases in a 
new service. 

However, they feel that much of the surprising route 
increases is due in large part to the personal selling 
efforts put out by the drivers, They wouldn't go back 
to the old system. 

Commission Split 

Morningside’s route salesmen get 12 percent on rugs. 
This commission, however, is split into three parts. 
The men have to perform all three functions to earn 
it completely. 

For turning a eall for rug cleaning service into the 
rug cleaning department, they get four percent. Pickup 
earns them another four percent, and delivery also 
ineans four percent. They can do any or all of the jobs. 

If they turn in the sale, but the rug truck makes the 
pickup and delivery, only four percent is given. This 
might happen in the case of an outsized rug that the 
routeman ean’t handle, or when he is just too busy 
with his other services. 

Should a pickup be made, but delivery made by the 
tug department truck, eight percent is given. Delivery 
alone rates only four percent. In this manner, Morning- 
side pays only for work actually performed. 

In promoting the new rug cleaning service, Morning- 
side has made considerable use of the special sale. Basic 
prices are five cents per square foot for summer grass 
rugs, six cents for domestie rugs, and eight cents for 
orientals. 

Opening guns were a complete mailing to Morning- 
side’s list of 30,000 customers and prospects and a 
special on seatter rugs. Since then, promotion has gone 
out on many other specials, each successful in building 
Morningside’s rug volume. 

The management of this plant feels that 11 of 18 ac- 
counting periods can be made profitable in rug cleaning, 
and plan to use timely specials to combat the heavy 
seasonal fluetuation in rug volume. And after examin- 
ing their record, who can argue with success? @ 


That 


ANY 4x6 RUG 


cleaned... 


WITH THIS CARD 


offer 


Take 
Don't Fal a This offer 


MORNINGSIDE 


Rug Cleaners 4050 


8220 Georgia Avenue 


Postcard mailings spread the word of special rug cleaning offers 
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A “‘MUST’’ for students 


"OR vocational courses . . . for veterans’ training pro- 

grams... Boards of education throughout the country 

have recognized the MANUAL as the indispensable textbook 
in the drycleaning field. 

The vocational departments of city and county school 
systems are ordering THE SPOTTING MANUAL. Veter- 
ans Administration offices are sending in orders, too—for ex- 
servicemen in on-the-job training. 

THE SPOTTING MANUAL is widely used as a text- 
book because: 

It is the only complete guide to spotting—the only one 
that gives detailed instructions for removing 189 specific 
spots and stains. 

It covers such related subjects as wetcleaning, prespotting 
and dry solvent brushing, bleaches and sizing, equipment, 
fabric identification. 


OURNAL 


of 


AND... . .. its price is 


ONLY $5.00 


drycleaning 


REVISED EDITION 
by 
ALLEN O. FLIGOR 
and 
PAUL C. TRIMBLE 


Among the colleges which have 
ordered THE SPOTTING MANUAL 
are Arkansas Agricultural, Mechan- 
ical and Normal College, Florida A. 
and M., Hampton Institute, North 
Dakota Agricultural College, Oklia- 
homa A. and M., Prairie View 
(Texas) University, South Caro- 
lina State A. and M. College. 
Copies have gone to the library of 
the Georgia School of Technology 
and the bookstore of Virginia State 
College. 


It is practical. It tells how to remove spots safely 
with any type of equipment. 

Its simple style and explanatory pictures make 
it easy to understand. 

One Southern vocational high school writes: “We 
are using Fligor and Trimble’s Spotting Manual and 
find it most satisfactory. It is very complete and un- 


derstandable for high school students.” @ Name 


Gentlemen: 


Please send me my copy (postage paid) of The Spotting 
Manual of the Drycleaning Industry, Revised Edition. 


STARCHROOM LAUNDRY JOURNAL 
304 EAST 45th STREET 
NEW YORK 17, N. Y. 
CHECK 
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Engineering Section 


How To Control 
Klectrical Losses 


Part Il 


By JOSEPH McCABE, Engine ring Editor 


Editor's Note: See the glossary at the end of this article for 
definitions of some of the common electrical terms used. 


LAUNDRY 


LAST MONTH WE TALKED ABOUT the first steps 
you can take in electrical maintenance. We discussed 
the basic tools, the ones easiest to use 
split-core volt-ammeter and the megohmmeter. To them 
we should add one more instrument, the hook-on watt- 
meter. 


THE Keystone Steam Gen- 
erator with heavy insulated 
steel casing and 3 pass gas 
travel is complete in every 
detail with burner for oil or 
gas or both interchangeably 
Bulletin SB-38 tells the com- 
plete story. 


CITY IRON WORKS 


1544 EAST AVE. ° ERIE, PA. 


the hook-on or 
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Now let’s see what each tool gives you and then let’s 
put them to work. The hook-on volt-ammeter is an easy, 
accurate way of reading the current flow as well as the 
voltage in electrical wiring. Both readings are highly 
important. With this information you can positively 
identify overloaded lines or low-voltage supply. By 
indicating resistance in ohms or megohms, the megohm- 
meter reveals the presence of faulty insulation, winding, 
or other short circuit. 

The hook-on wattmeter, Fig. 1, gives you power read- 
ings in Watts for single-phase, two-phase or three-phase 
operation, (In the usual case your electrical load is 
three-phase.) Whether it is 3-wire or 4-wire makes no 
difference to this instrument. Figs. 2,3 show how to con- 
nect it. The power readings in kilowatts definitely put 
the finger on the piece of electrical equipment that’s 
causing your fuses to blow 

Now for the application. Maybe you'll find each indi- 
vidual piece of equipment operating from the feeder 
circuit is within its nameplate rating. Yet when you 
throw them all on fuses start to blow. The trouble 
could very well be unbalanced load. The hook-on in- 
struments you've got will help you find out and will 
even point out where you might redistribute the loads 
if vou have more than one feeder. 

How? By identifying just which phase is out of bal- 


LAUNDRY PROFITS SLIPPING? 


ARE HIGHER COSTS, TOGETHER WITH 
THE MANY COMPETITIVE FACTORS, 
REDUCING YOUR PROFITS? 


| Why not do as thousands of laundry owners have done, get 


the tremendous savings obtainable from a p4« hot waste water 
recovery system. 

Laundries throughout the country are saving up to $10,000.00 
per year in fuel bills alone. In turn they have been able to 
increase production and the efficiency of their existing steam 
heated equipment, without additional boiler capacity. 

Since 1880, pk has been fabricating hot water heaters, waste 
water heat reclaimers, and condensate coolers for the laundry 
industry. Today, WITHOUT OBLIGATION, we offer you 
our engineering experience to survey your plant and recom- 
mend the most suitable hot water equipment for you. 

So drop us a card today. We will send you complete informa- 
tion on how you can increase your laundry profits. Write today. 


Chief Engineer, Laundry Division 


THE PATTERSON-KELLEY COMPANY, INC. 


'46 WARREN STREET, EAST STROUDSBURG, PENNA. 
@ vez 
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U.S. HOFFMAN MACHINERY CORP. 
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Now, the new improved ‘‘Little Scotchman” Boiler brings you 
even thriftier operation! Increased heating surface . . . larger 
furnace tubes... new burner arrangement, and other ad- 
vances have been added to the big money-saving extras 
of the ‘'Little Scotchman.” Ask your Hoffman representative 
to give you all the details. And take advantage of his Custom- 
Fitted boiler service that assures you the right size for your 
needs. There's no obligation — get the facts right away. 


© Eight Sizes, from 3 to 50 h.p. 
© Fully approved — no lagging or brickwork 

“LITTLE SCOTCHMAN ‘ 

SCOTCH MARINE BOILERS 


© “Two-pass” design saves fuel — lengthens tube life 


© Complete and compact — for gas or oil-fired operation 


105 FOURTH AVENUE, NEW YORK 3. N. Y. 
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What doth it profit a 
man...to let his f 


profits go down 


the drain? 


Fig. 1. Hook-on wattmeter gives power readings in kilowatts 


ance and by how much. Then if you have some single- 
phase as well as three-phase equipment you can juggle 
the load between the phases to correct an unbalance. 
If you have no unbalance, that is, more power load on 
You can’t afford to operate a laundry one phase than on the others, and your Ae still blow, 
today without a Bready Heat Reclaimer these instruments will confirm that what you need is 
—and you're paying for one whether either more properly sized equipment or larger trans- 
former capacity. 
you have it or not! A check for voltage, current flow, total power con- 
sumed and load balance between phases points the way 
to increased equipment life and reduced shutdowns 
Write today for details. from blown fuses. It’s the only way of keeping elee- 
trical maintenance within bounds. 


Shows Causes of Lower Power Factor 


There is still another valuable piece of information 
you can get with a hook-on wattmeter, especially if you 
purchase your power. This device will locate causes of 
low power factor such as underloaded motors. Anyone 

| who purchases a quantity of electricity knows the pen- 

| alty of low power factor loads. 

| By special calculations it is possible to convert read- 

ings on the wattmeter to give you vars. Vars are the out- 

| of-phase power consumers that give you low power fac- 

| tors. For the usual laundry, with electrical induction 

| motors on the line, the system operates under a lagging 

power factor. The amount of lag, or vars, can be cor- 

GUARANTEED PERFORMANCE rected by an equal amount of condensers or capacitor- 
type equipment. Bigger plants often put what are 

IN WRITING...EVEN BEFORE — called synchronous motors on their large machines. 
INSTALLATION! | These kill two birds with one stone—drive the machine 

| and improve the power factor. Synchronous motors have 


| the opposite electrical effect on power factor. They pro- 


NGINEERI A | duce what is called a leading power factor. Capacitors 
E NG CORPORATION 

Milusaseh ‘ .. | do the same job, are relatively small and are easy to 
5103 N. 27th St., 11, Wisconsin | install. (Continued on page 76) 
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now you can 
reduce 


steam costs 
with the 
automatic 


Model 3 Powermaster — 15 to 
500 H.P.; high or low pressure 
models for steam or hot water. 


Exclusive burner design (patent applied for) is yours with - h 
the Powermaster steam generator. Compare this unit on VY t e 


with others and you'll see why users are saving hundreds 


of dollars on fuel bills. Only the Powermaster gives you 
these 3 definite ways to reduce your costs for steam or R 
hot water— 


1. Use Jess fuel when boiler operates between 100% and 
30% of capacity. Special burner gives you full modula- 


tion in a wide range between high and low fire. eo; 1 ve S yo u 


2. Save clean-up time and money because complete com- 

bustion of fuel gives practically smokeless and carbon-free 1 t a 
operation. Case histories show that the Powermaster a 

needs cleaning less often than other self-contained units. 


3. Change from oil to gas (or gas to oil) in just a few advan ta ges 


minutes. Take advantage of low fuel rates, enjoy freedom 
from worry about fuel shortages. 


Write for this catalog 
that gives you the entire story of the Powermaster 
steam generator. Just ask for Catalog 1218 and we'll 
put one in the mail for you. 


ORR & SEMBOWER, INC., Established 1885 
890 Morgantown Road, Reading, Pennsylvania 
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HAVE You | 
FIGURED YOUR 
HOT WATER COSTS? 


NO STORAGE TANKS NEEDED 
Compact design permits in- 
stallation in corners, on walls 
or overhead 


EASILY CLEANED 
No coils. Can be cleaned in 
a matter of minutes — without 


dismantling. 


ic INSTANTANEOUS 
WATER HEATERS 
produce 


AMALING SAVINGS I'l MANY WAYS 


y providing clean, hot water 


PICK Water Heoters eliminate waste 


INSTANTLY — in the ‘,vortity needed. They're entirely automatic to 


HERE'S PROOF / 
\ From Grand Rapids, 
Michigan & 


provide ond accurately 
maintain temperctures up to 
180° F. 


injection — exclusive 


They operate by 
steam 
Pressurizer Piston eliminates 
pipe hammering ond shok- 
ing. Maintenance costs are 


remarkably lowl 


THERE'S A SIZE 
OVER 50, GALLON 
FOR YOUR NEEDS = Nig MAINTENANCE COST! 
David C. Singer of Grand Rapids Coat 
& Apron Service, Inc. writes: ‘Our 
PICK Heater was installed March 10, 
1947, and has heated over 50,000,000 
gallons of water with no maintenance 
costs whatever.” 
Write Dept. $J 5 
for Details and Specifications 


Our engineers can help you 
select the proper size for 
your plant. Installation is 
simple, requiring only or- 


dinary pipe connections. 


MANUFACTURED BY 


MANUFACTURING CO. 


WEST BEND, WISCONSIN, U.S.A... 


LAUNDRY 
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Let’s see now how you connect hook-on instruments. 
You snap the hook open manually and place it around 
the connector, Figs. 2, 3. A push on the handle against 
the conductor snaps the hook closed by toggle-spring 
action. To release it just pull on the handle until 
the connector pushes the hook open. (This method holds 
as well for the hook-on volt-ammeter described last 
month.) 


Fig. 2. Three-phase power measurement under balanced or unbal- 
anced conditions, showing how two readings are combined 


Fig. 3. Three-phase power measurement under balanced conditions 
made directly with single-phase hook-on wattmeter 


Voltage measurements are made by clipping the vol- 
tage leads across the lines to be measured, Figs. 2, 3. 
You ean do this without breaking the circuit by going 
back to the incoming power switch and connecting 
across the blades of the switch. (See the megohmmeter 
hookup, page 66, Dee. SLJ.) 

For the wattmeter you ean get a power reading with 
one connection, Fig. 3, if the system is balanced. The 
usual way of taking wattmeter measurements, though, 
is shown in Fig. 2. With it you can get total power 
whether the system is in balance or not. All you do is 
combine both readings to give you total power. 

How about vars? You can read them on a_bal- 
anced three-phase circuit by (1) snapping the hook 
around one of the three line conductors, (2) clipping 
the potential leads across the other two lines, (3) select- 
ing a range on the wattmeter to get the reading well 
up on the seale, and (4) multiplying the reading by \/ 3. 

Sound simple? It is. The instruments we’ve talked 
about weigh only about four pounds. With just a snap 
of a hook and connecting two simple potential clips 
they give you information that would take about 24 
pounds of conventional wattmeter and transformer and 
18 different connections. Some of these connections 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


76 
= 
: 
| 
j 
{ 
il 
RE 
| 
| 
4 
‘ 
— 


January 15, 1952 


Schaub Duplex Deaerator 
System, installed in a new 
Pacific Northwest plant, han- 
dling one 100H.P. and one 
500 H. P. packaged boilers, 
150 lbs. working pressure. 


You Get 


STARCHROOM 


LAUNDRY 


BOILER 


THIS EXCLUSIVE COMBINATION 


or Plas Values” WHY: 


Schaub Master-Bilt Turbine Pump 
Patented fleximatic shaft seals and prelubri- 
cated ball bearings mean no packing and no 
greasing — ever! When you install a Schaub 
Master-Bilt Pump you can forget about it. 


Each of these, along with other 
features, combine to produce the 
high overall efficiency, economy 
and long-lasting service charac- 
teristic of every Schaub System. 
Operators who buy on the basis 
of facts and performance find that 
they get more out of a Schaub 


FRED H. SCHAUB ENGINEERING 


Chicago 23, Illinois 


2107 S. Marshall Boulevard 


Ultra-Dependable MAGNETROL 
Boiler Water Level Control 


Combination pump control and low water safety 
cut-off. Friction-free Magnetrol assures boiler 
safety. No bellows to stiffen, no packing in head, 
no tricky electrode circuits to fail. All models 
approved by Underwriters’ Laboratories, Inc. 


System because a Schaub System 
has more to give them. When a 
Schaub System is compared with 
any other, the Jeast difference 
is the difference in price! That's 
just another way of saying you 
pay less per year for a Schaub 
System. 


JOURNAL 


Chromosoid-Lined Receiver 
10-year guarantee against corrosion. Schaub 
engineers developed Ch id lining by 
working with leading chemical researchers. 
You're protected against costly and premature 
replacements. No more rust-clogged systems, 


Know the Facts! Schaub 
also builds Patented Heat 
Reclaim and Spray-Type 
Deaerating Systems for 
exacting requirements 
from 10 to 1000 boiler 
horse power. Write for 
new Schaub Catalog 

No. 55 which gives 

more information 

on all types of 
Schaub Systems. 


co. 
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NICHOLSON MAKES 


FREEZE-PROOF 
Steam Traps 


for Every Plant 


Because they 
drain completely 
when cold, these 
four types of 
Nicholson steam traps are positively freeze-proof. Can be 
freely installed outdoors. Uni Ily ded for use 
in lines which need not be in continuous use during cold 
weather, because they are freeze-proof and because their 
2 to 6 times average drainage capacity results in minimum 
heat-up time. The non-air-binding feature of Nicholson 
traps also notably facili- 

tates heat transfer in se- BULLETIN 450 

vere weather. Sizes 4” to 185 Oregon St., 

2”; pressures to 225 Ibs. Wilkes-Barre, Pa. 


Type AHV Type AU 


UEXNICHOLSONy Uy 


TRAPS - VALVES - FLOATS 


LAUNDRY 
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would mean breaking into the circuit itself and would 
require a good understanding of the circuit to know 
what you were doing. 

The steps and the connections we’ve talked about for 
all these instruments are only samples. As you get more 
familiar with them their value becomes greater. 


Glossary of Common electrical terms 
used in the above article. 


Leffel offers you the exact boiler 
to suit your laundry plant need. 
Available in conservative ratings 
of 6 through 250 actual horse- 
power, Leffel boilers are built to 
take substantial overloads. And 
the savings on fuel will amaze you. 
COAL, GAS or OIL fired; easy to 
convert from one type of fuel to 
another. Before you buy a boiler, 
it will pay you to get the facts on 
the line of Leffel Scotch Type 
Boilers. 
Write for descriptive catalog. 


The James Leffel & 


(established 1862) 
Springfield, Ohio 


Ll EFFEL SCOTCH TYPE BOILERS 


Versatile Dept. $ 


« Can increase your 
soft water output 
3 to 10 times 


Let us recommend type that will give you 
best results. See the large Elgin advertise- 
ment in the last issue of this publication. 


ELGIN sortener 


150 NORTH GROVE AVE., ELGIN, ILL. 


Three-phase. Every power company supplying alternat- 
ing current feeds three-phase power into its lines. They 
do this because it’s the cheapest way of moving elec- 
tricity and, for that matter, making it. A phase is the 
electrical energy put out by a single coil-assembly in a 
revolving generator. For best balance you use three 
phases, spaced 120 degrees apart around a 360-degree 
rotor. You connect the coils together, and then use 
three wires, or four if you want a ground connection 
too, to carry off the current generated. 


Single-phase. By just tapping across two of the three 
wires of a three-phase supply you draw off a single- 
phase ac power. For smaller motor service single-phase 
units works all right. But they can’t start themselves 
and provisions are built into them for this purpose. 
When you get bigger loads you go to three-phase mo- 
tors. These are better balanced, need less metal per unit 
of power, and respond better to controls. 


Phase balance. When the three-phase electrical energy 
leaves the power generator, the current in each line is 
theoretically exactly the same. When these lines enter 
your plant and you hang equal single-phase motors 
across each pair of wires, then the generator coils sup- 
plying them have equal loads to meet and a phase bal- 
ance exists. If you put more load across two of the lines 
than across the others, you set up a phase unbalance. 
When you hook a three-phase motor across the lines 
there is so much current demand already on the unbal- 
anced pair that current supply to the three-phase motor 
will not be equal in all phases and the motor may suffer. 


Synchronous motors. These are actually ac generators 
specially designed to work as motors. Their field has de 
excitation just like an ae generator and the rotor has 


“We have an agreement with our bank—they won't do shirts if we 
won't cash checks.” 
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which are slip rings on the shaft with brushes 
The de connects to these brushes and 
into the rotor field windings. What these motors do is 
give you a 100 percent power factor or an 80 percent 
le -ading power factor. You can get whichever you want. 
They have a number of uses in the industrial field. 


field poles, 
riding on them. 


Induction motors. The common garden variety of motor. 
It has no commutator, is rugged and gives good service 
at steady speed. Smaller sizes can be started “across 
the line,” which means connected right to the power 
supply line, 


Power factor. Power factor is the proportion of the en- 


ergy in an ac circuit, represented by the product (volts 
amperes), that can be applied to useful work. An ac 
power system supplies two types of power: (1) true 
power or watts that pull the load, and (2) reactive | 
power or vars that generate the magnetic fields around ~,) | 
a wire. Without this magnetic field to lock with the 
wires in the rotor of a motor, the motor would never 
turn. It is the price you have to pay to get mechanical 
motion from electrical energy. All induction motors 
have lagging power factor. That is, they require more 
power than, say, an equal electrical load in light bulbs 
because light bulb wires act like pure resistance, and set 
up very little magnetic fields. You can measure power 
factor by using a form of mathematies called trigonom- 
etry. Power factor in the language of trigonometry is 
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ESTEAM 


GENERATOR 


AS NOSIS OVE 


HIGH COsTS! 
FUEL — Guaranteed 
80% Efficiency 
LABOR — Mini 
Required 
RA WATCH FOR ME NEXT Tes 


MONTH .. . MEANWHILE 
SEND FOR BULLETIN 1011-C 


AMES works 
| BOX O-1 OSWEGO, N.Y. 


the cosine of the angle between true power 
amperes. 


10 - 500 h.p. 
15# - 200# w.p 
j Oil or Gas 


and volt 


Capacitors. They produce just the opposite effect on 
an electrical energy supply as does a coil or an induc- 
tion motor. They consist of alternate plates of metal 
and insulating material. Instead of a lagging power fac- 
tor they give a leading one. So by balancing capacitor 
load against induction load you can reduce lagging 
power factor effect and the amount of volt amperes 
you need to supply a power load. @ 


Selective Laundries 


Editor’s Note: Falling volume is not a monopoly of laundries 
in the United States. Plantowners in Great Britain share 
this problem with us, and also are familiar with the competi- 
tion of self-service or “cub” laundries. The comment below 
is reprinted from “The House of Ideas,” a house organ of 
R. G. Whitaker Ltd., London. “Hydro,” by the way, is the 
British term for extractor. 


IT IS DOUBTFUL whether any launderer, at the 
present time, would seriously regard the old slogan “Let 
the laundry do it all” as applying to his business. 

The housewife is becoming more selective every day 
in the articles she sends to the laundry. This is not 
beeause of any fault in the laundry, but simply the 
household budget would not permit her to send every- 
thing to the laundry. 

The size of the bundle also tends to decrease with 
every increase in prices. Unfortunately, the decrease is 
greater than the price increase, so that the value of the 
bundle is apt to decrease, as well as the number of 
articles contained. 

This is one of the crucial facts that must be carefully 
considered, when planning the future of every laundry. 
What we have to decide is whether to be content to 
launder a few articles at fully finished prices, or whether 
there is any point in supplying a modified service at 
a reasonable price that will enable us to perform a 
wider service for the housewife, without involving her 
in heavier expense than her budget will stand. 

The simplest method of meeting this need for an 
economical service is, of course, Bagwash. The cub 
laundries have cashed in on the possibilities of this 


minimum laundry service by overcoming the customers’ 
objection to having her linen washed along with that 
of other households. 

Curiously enough, this objection has never been 
widely raised in regard to finished laundry services. But 
Bagwash suggests the possibility of linen being washed 
along with soiled work from poorer households. This 
probably accounts for the preference for individual 
treatment. 

It is unfortunate that the cub laundry got in first, 
but it is not too late for the laundry to make its appeal 
with individual washing, plus the added advantages 
of better washing, better hydroing and free collection 
and delivery and service. The individual washer and 
hydro unit enables the launderer to supply such a 
service efficiently and economically. 

But Bagwash still leaves the housewife the irksome 
job of drying and ironing. This is precisely why the 
Airflow service has come to stay. The articles thus 
treated have been washed and processed individually, 
while, if need be, they can be worn or used immediately, 
without further treatment. If any ironing is given, this 
is reduced to the minimum. 

One of the big advantages of this economical service 
is that it enables the housewife to send more to the 
laundry. In consequence, laundry service is of more 
assistance to her. It is a vital necessity for the laundry 
industry to do as much as possible for the housewife and 
not as little as possible. We must not compel her to 
become more and more selective. 

Bundle values may easily increase in values if they 
represent a substantial contribution to the easing of the 
housewife’s burdens. 
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NEWS NOTES 
from the ALLIED 
TRADES 


P&G Field Organization Enlarged 

T. J. Wrocklage, manager bulk soap sales depart- 
ment of Procter & Gamble, has announced the forma- 
tion of a new Southern 
Sales Division which is 
composed of parts of 
P&G's former Central, 
Eastern, and Southern 
Divisions. This move is 
part of broad 
plan to provide more 
customer service. 

H. S. Needham has 
been named field man- 
ager of the new Southern 
Division and will have 
his headquarters in At- 
lanta. 

Mr. Needham has 
spent the past ten years 
with Proeter & Gamble. 
After sales work in sev- 
eral territories he has, 
for the last five vears, handled the advertising and 
sales promotional work for the bulk soap department. 
In this work he has played a prominent part in the 
development of P&G's routemen’s training films and 
the three National Laundry Market Surveys which 
were Co-sponsored with the American Institute of 
Laundering. In recent years Mr. Needham has appeared 
before many state conventions discussing laundry sales 
and advertising subjects. 

C. E. Lloyd, former Southern Division field man- 
ager, has taken over the Central Division and will 
continue to headquarter in Cincinnati. 

H. F. Nebel, who has been field manager in Chicago, 
remains in Chieago but will direct the Western Division. 

H. J. Kenney will continue as field manager of the 
Eastern Division with headquarters in New York City. 


H. S. NEEDHAM 


Hoffman Survey 


A nationwide 
today’s reasons for purchase of new equipment, has 


survey of plantowners to discover 
been launched by the U. 
poration of New York. 

The survey has been set up in the form of a prize 
contest in which customers are invited to write a letter 
giving their reasons for investing in new plant equip- 
ment at this time. First prize for the best letter is a 
1952 Cadillac automobile. Second and third prizes are 
a 1952 model Oldsmobile and Chevrolet. The contest 
is open to all purchasers of new equipment in the period 
from September 1, 1951, to March 31, 1952. 

According to the Hoffman announcement, the contest 
survey represents a continuation of marketing studies 
undertaken first in 1946 during the post-World War 
II conversion period. Information collected then was 
beneficial to both plantowners and the Hoffman or- 


S. Hoffman Machinery Cor- 
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ganization, the announcement states, since it led to the 
development of new sizes and types of equipment to 
meet the operator’s requirements. Also, it contributed 
to improved planning and production of equipment. 

To obtain a broader cross-section of plantowner 
opinion, it was decided to conduct the new Hoffman 
survey on a contest basis. The offer of 1952 model cars 
is figured to attract many more expressions of opinion 
than would be possible with field research methods. 
Also, because the company will save the expenses of a 
personal interview poll, it was decided to pass these 
savings on to plantowners in the form of prizes that 
justify their participation in the contest survey. 

Previous studies made by the company indicated 
customer preference for Hoffman pressing machinery in 
92 percent of the cases polled and, for drycleaning 
equipment, in 85 percent of the cases, it is claimed. 
Plotting these “preference” percentages against actual 
sales performance of 80 percent for pressing machines 
and 71 percent for drycleaning equipment brought about 
additional sales and service procedures for the benefit 
of plantowners. 

All Hoffman representatives are prepared to assist 
with details on how to participate in the contest. 
Generally, the requirements are that the contestant 
must be the purchaser of new Hoffman equipment 
ordered in the period from September Ist, 1951, to 
March 31st, 1952. Further, he should write a letter, 
of any length, giving the reasons for his purchase and 
address it to “Here's Why” Contest, ¢/o U. S. Hoffman 
Machinery Corporation, 105 Fourth Ave.. New York 3, 


Brunner Staff Changes 


At a recent Brunner Manufacturing Company sales 
conference the following staff changes were announced 
by A. G. Zumbrun, Sr., president. The firm manufac- 
tures a complete line of air compressors, refrigeration 
units and air conditioners. 


Brunner personnel attending the firm's recent sales conference at the 
Utica, N. Y., home office. Rear row, left to right: Elmo Burlingame, 
Utica; W. J. Brinckerhoff, New York; Victor Edmonds, Utica; S. W. 
Hanna, Cleveland; C. W. Hatcher, Utica; H. E. Close, advertising, 
Buffalo; J. W. Thomas, New York City; P. A. Karl, export, Utica; W. M. 
Cashin, Boston; F. G. Slagel, los Angeles; O. R. McDonald, Utica; 
F. E. Wilson, Philadelphia; E. H. Schiller, Utica; R. C. Smith, Dallas; 
William Moran, export, Utica; B. F. Welch, export, Utica; C. E. 
Burlingame, Utica; J. B. Fleming, Baltimore. Front row, left to right: 
J. R, Reid, Des Moines; C. C. Barnhill, treasurer, Utica; P. T. Rahn, 
credit manager, Utica; L. A. DeMarsh, Kansas City; Jack Karl, export, 
Utica; H. S. Ormsbee, export, Utica; R. D. Heitchve, engineering, 
Utica; A. D. Sullivan, chief engineer, Utica; F. C. Hawk, sales manager, 
Utica; A. G. Zumbrun, president, Utica; A. W. Detwiler, Utica; G. W. 
Mathews, New York; J. P. Junkin, Minneapolis; F. M. Carryl, Talla- 
hassee; T. J. Lyon, Chicago; Al Zumbrun, Jr., Utica; L. B. Menard, 
Cincinnati 


G. W. Mathews, New York City district manager 
has retired, but will remain on the firm's board of 
directors. He has been replaced by J. W. Thomas, 
Brunner sales manager for the last five vears. The 
New York office is to be enlarged and a complete ap- 
plication engineering service will be offered to Brunner 
customers in the area. (Continued on page 82) 
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PROFIT BY THESE SUPER 
CALLANET FEATURES! 


1, Streamlined, lightning-fast pinning. 

2. Day-light mesh that won't “fog up” 
—lintless. 

3. Free passing of insolubl 

4. Suction action—cleaner, whiter 
loads. 


5. Wider opening—easier loading. 
6. Faster dumping without reversing. 
7. Low absorption—very little to extract. 
8. More pounds per wheel—-bigger 

pay loads. 
9. Labor saving—time saving— 

space saving. 


10. Long lasting—dollar saving. 


11. Made by pioneers in net 
manufacturing. 
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It's the NEW 


Callaway 


Knitted Nylon 
Callanet! 


Irs THE ANSWER to laundry net 


headaches! 


It’s The Nylon net you've been hoping for. 
Open mesh insures speedier pinning—just what 


you've been asking for, waiting for—now it's here! 


Contact your Callaway Representative for 
further details of CALLANET—the laundry net that’s 


made the way you’d make one for yourself if you 


MILLS 
Reg. U.S. Pat. Off. 


Callaway Mills ie. 


SALES SOLICITORS 


New York 16, 295 Fifth Avenue 
Boston 11, 38 Chauncy Street +» Chicago 54, Merchandise Mart 
Detroit 1, Francis Palms Building * Atlanta 3, Candler Building 


West Coast Representative: 
Ballinger & Co., San Francisco * Los Angeles * Seattle 


could. 


ECONOMICES 
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(Continued from page 80) 

The company’s sales department is now headed by 
Frank C. Hawk, who recently joined Brunner after 16 
years of engineering and sales experience in the air 
conditioning and refrigeration field. 

©. Ross MeDonald, Brunner advertising and sales 
promotional manager for the past 11 years, has been ap- 
pointed to the new post of public relations officer, with 
complete charge of Brunner’s local public relations 
program. His previous post is being filled by C. M. 
Hatcher, who left a Maine refrigeration company to 
join Brunner. 

William Stom, a member of the Brunner engineering 
staff for several years, hag been named chief applica- 
tion engineer, This department is to be enlarged and 
field engineering service will be offered. 


Detrex Describes Monarch Process 


A four-page booklet that describes the newly designed 
Monarch synthetic drycleaning process is available 
from Detrex Corpora- 
tion, Box 501, Detroit 
32, Michigan. It explains 
“divided operation,” the 
Detrex method of dou- 
bling drycleaning capac- 

ity. 
The Monarch process 
is fully automatic. A 
timed cycle carries the 
machine through wash, 
drain and extract, leav- 
ing the operator free for other duties. The equipment 
has a capaeity, including soap runs, of 120 pounds of 

clean clothes an hour. 

It features flexibility as to operating cycles as well 
as arrangement of components. In addition to either 
left or right-hand operation, the filter assembly may 


Oakite Conference 


Field service representatives from the Cleveland, 
New England, New York and Philadelphia sales divi- 
sions of Oakite Products, Inc., manufacturers of spe- 
cialized cleaning materials, are shown gathered for a 


series of technical-sales conferences at the Hotel Statler 


in New York City on November 29-30 and December 1. 
Featured subject of discussion at these meetings was 
the major role that cleaning and allied procedures must 
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be located some distance away from the machine proper. 

The Synth-O-Saver, solvent recovery unit which is 
used in the process, is said to reclaim well over 90 
percent of the solvent left in the clothes after extraction. 


Anniversary for C. F. Young 


On last December 3rd, C. F. Young celebrated his 
80th birthday in Dayton, Ohio. The genial chairman 
of the board of The 
Davies-Young Soap 
Company celebrated an- 
other important event 
one week later, on De- 
cember 10th, when he 
completed his 63rd year 
with the company. 

Unusually hale and 
hearty for his age, Fred 
Young is still active in 
the management of his 
company. He is one of 
the oldest, if not the 
oldest man in point of 
service in the soap in- 
dustry. He recently 
made this interesting 
statement when asked 
what was his over-all 
impression of the soap industry. “It’s a mighty interest- 
ing industry, and I have certainly seen a lot of changes 
in it. If, like Rip Van Winkle, I had gone to sleep 20 
years ago and just now woke up, I wouldn’t know the 
business, it has changed so much. I could say the same 
thing for each of the three score years I’ve been con- 
nected with the soap industry. Changes are continuous, 
and they are all for the better. Laundries and dry- 
cleaners, in particular, have made wonderful strides 
in procedures and techniques.” 


Cc. F. YOUNG 


play in helping industry meet increased defense and 
civilian production requirements. Also heard were 
reports from Oakite research chemists, service engi- 
neers and technicians on new developments in cleaning 
and related materials soon to be made available to 
industry. 

Similar conferences held in San Francisco and Chicago 
during November were attended by representatives 
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(His business paper . . . of course) * 


Any man with business on his mind puts his mind on his 
business paper. The Best Informed Men in your Field 
somehow find time . . . even when time’s their scarcest 
commodity ... to read, not a page or two, but thoroughly 
... not now and then, but regularly. Such reading pays 
off in new ideas, fresh approaches to tough problems, a 
constant touch with the market. To you, it can mean 
saving hours, cutting costs, finding better ways to do a 
job, keeping pace with new products, new materials, new 
tools. This business paper of yours is all business — your 
business. It follows the findings of the top men in your 
field . . . reports their most successful ideas . . . drops the 
solution to many a problem right into your lap. Be sure 


to read every issue... cover to cover... editorials and 
advertising. Both are jamful of news and “how-to” that 
will keep you one of the Best Informed Men in your 
Field, too. 


The business paper in your hand has a plus for you, because it’s 
a member of the Associated Business Publications. This means it is 
a paid-circulation paper which must earn its readership by the 
quality of its editing. It is one of a leadership group of business 
papers that work together . . . in editorial conferences and many a 
study and service project... to add new values, new usefulness, 
new ways to make the time you give to your business paper still 
more profitable time. 
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One of a series of advertisements prepared by THE ASSOCIATED BUSINESS PUBLICATIONS 
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when they're sewn with 


NYLSEW 


NYLON THREAD 


Clem. 


NO OTHER THREAD produces such strong, long-lasting seams 


e abrasion resistant 
@ water resistant 


@ resistant to strong detergents and cleansers 


The presscovers and laundry nets and bags you manufacture 
will sell faster and give longer-lasting satisfaction when 
they're sewn with Heminway & Bartlett’s Nylon thread. 


For full information, and free samples to try on your own machines 
write The Heminway & Bartlett Mfg. Co., 500 Fifth Avenue, 
New York 36, N.Y. Branches: Chicago, III., Boston, 
Mass., St. Louis, Mo., Cincinnati, Ohio, San Francisco, 


Z Calif., Charlotte, N.C., Gloversville, N.Y. 


NYLON BRAIDED CORD for Presscovers 
available in limited quantity. Ask about it! 


HEMINWAY: BARTLETT 
NYLON, Orlont, Dacront and Silk sewing threads 


{Trade marks for Dupont’s acrylic and polyester fibres *H. & B. Trademarks 
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| from the company’s North Pacific Coast, South Pacific 

| Coast, Midwestern and St. Louis divisions, and from 

| its Southern, Southwestern, Chicago, Detroit and Mil- 
|| waukee sales territories respectively. 


Pennsalt Completes Sales Reorganization 


The Pennsylvania Salt Manufacturing Company has 
completed steps in a new organization of its Sales 
Division, William P. Drake, vice-president in charge 
of Sales, announced recently. 

The new organization is designed to consolidate sales 
administration while retaining specialization essential 
to the company’s diversified interests, and at the same 
time provide more emphasis on planning for current 


| and future sales activities, Mr. Drake said. 


The line organization of the Sales Division is headed 
by Russell S, Roeller as general sales manager. Mr. 
Roeller previously was an assistant general sales man- 
ager, a position now eliminated. Reporting to him are 
Albert H. Clem as field sales manager, Edwin 3. 


| Garverich as manager of technical service, and the 
| eight department sales managers. 


Mr. Clem formerly was sales manager of the indus- 
trial chemicals department. He will be responsible for 


all district sales offices and their managers will report 


to him. Mr. Gaverich formerly was manager of tech- 
nical service on specialties. 

The planning organization for the Sales Division is 
headed by Arthur G. Tunstall, Jr., as manager of 
marketing. Mr. Tunstall also was previously an as- 
sistant general sales manager. Reporting to him are 
Paul C. Hurley, manager of sales promotion; Franklin 
A Lueard, heading the new department of sales de- 
velopment, and Maleolm J. Harkins in the new posi- 
tion of manager of sales control. 

In line with the new organization, Mr. Drake alsu 
announced several changes in the management of sales 
departments. George D. Grogan, formerly an assistant 
to the vice-president in charge of sales, was named 
sales manager for industrial chemicals, replacing Mr. 


Joseph J. Duffy, Jr., was named sales manager of 
the Fos products and industrial cleaners department, a 
new department formed from consolidation of the 
former Fos products department and special chemicals 
department. 

Robert R. Pierce was appointed sales manager of 
the newly-formed corrosion engineering products de- 
partment. He was formerly a products supervisor on 
Pennsalt’s corrosion resistant cements and paints, which 
were marketed by the industrial chemicals department. 

Edward M. Wilson, formerly an assistant to the vice- 
president in charge of sales, was appointed manager 
of the government sales department. This department 
was previously in existence but was administered by 
Mr. Drake and Mr. Wilson jointly. 

Retaining their present positions under the new 
organization are J. Stanley Hall, manager of the laun- 
dry and drycleaning department; S. H. Crounse, man- 
ager of the food industry (B-K) department; H. A. 
Fletcher, manager of the household products depart- 
ment; Arthur F. Bixby, manager of the agricultural 


' chemicals department, and H. F. MelIntyre, manager 


of the maintenance chemicals department. 

As a preceding step leading up to the new organiza- 
tion, Pennsalt earlier this year consolidated all its 
district sales offices and set up several new ones. In 
these offices all salesmen, while remaining as specialists 


in their various fields, will report to the district sales 


manager. 
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New Diaper Treatment 

A new preparation called Rid-Rash, said to inhibit 
the action of the organism, bacterium ammoniagenes, 
which breaks down the urine in diapers to form the skin- 
irritating ammonia, has been made available. By 
neutralizing the bacteria, formation of ammonia is pre- 
vented, which is said to relieve infants of the distress- 
ing rash condition. 

Through its ability to eliminate ammonia formation 
in soiled diapers due to bacteriological action, Rid-Rash 
is also said to eliminate the distasteful ammonia odor, 
and to prevent the odor occurring when soiled diapers 
remain in diaper containers for several days. Rid-Rash 
is recommended for use with the baby’s bed clothing, 
undergarments, ete., to completely eliminate odors from 
the nursery. 

In addition to preventing ammonia formation, Rid- 
Rash, being surface active and cationic, gives diapers 
an emollient effect which leaves them softer to the 
touch, hence less irritating to tender skin. This action 
provides relief from rashes of a secondary nature. 

Due to the use of quarternary ammonium salts in 
Rid-Rash, which will unite with soap or detergents 
and neutralize their action, a thorough final rinsing is 
necessary before Rid-Rash will function successfully. 
Further information may be obtained from The Rid- 
Rash Company, 6007 Euclid Avenue, Cleveland 3, Ohio. 


Noggle to Represent Callaway 
R. D. Williams, Jr., 


president of Callaway 
Mills, Ine., announces 
the recent appointment 
of Mears B. Noggle as 
representative for the 
Rockweave Laundry 
Textile Division. 

Mr. Noggle brings to 
the Callaway organiza- 
tion many years of ex- 
perience in asbestos roll 
coverings. He looks for- 
ward to renewing the 
contacts with his many 
friends in covering New 


Jersey, Hudson River 
MEARS B. NOGGLE 

Valley and Westchester 

County. His territory 


will also include Philadelphia. 


Reliable Names Excelsior 

Reliable Steam Pressing Machinery Inc., of Newark, 
N. J., announces the appointment of the Excelsior Ma- 
chinery Co., 1452 Randolph St., Detroit, Mich., as its 
exclusive distributor of their Auto ‘“Twin-Rapid” 
presses in the North Central states. Arrangements were 
completed at the recent AIL convention in Chicago. 
The distributorship includes both the Auto 
Rapid” General Purpose Press and the Combination 
Shirt Unit Press. 


Clinton Promotes Bendixen 


The naming of H. A. Bendixen as vice-president and 
general sales manager of the Corn Processing Division 
of Clinton Foods, Inc., was announced recently by R. C. 
Wagner, president of the Corn Processing Division. 

Mr. Bendixen has been general sales mz anager for the 
Division. In his new capacity, he will continue in charge 
of the sales of all products of the Corn Processing Divi- 
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OAKITE 


That’s the report from one 
laundry operator who uses 
scientifically designed Oakite 
Penetrant and Oakite Com- 
position No. 53. He saves 
water, heat, soap; he saves 20 minutes per load— 
enough time to run another load per wheel per day. 


OAKITE PENETRANT, used in the break and first 
suds, quickly wets out the load... helps soap loosen 
and suspend the bulk of the soils. Makes a subsequent 
sudsing operations much easier. Can’t be beat for 
heavily soiled work clothes, overalls, jumpers, etc. 


OAKITE COMPOSITION No. 53, added to the 
last suds or first rinse, gets more suds out of soap. 
Puts all inactive soap in washer and load to work— 
no lazy soap loitering on wheel or in clothes to 
prolong rinsing. Rinses completely—grey causing 
soils can’t settle. Works specially well in hard 
water areas. 


FREE BOOKLET 8043 tells all about these, other 
Oakite materials that cut laundry costs. Just fill in 
the coupon and mail it—today! 


NOUSTRIAL ¢ 


| 


Represengatives Located in 
Technical Service R United States and Canada 


$ Principal Cities of 


M4 
TERIALS METHOD 


TS, INC. 

OAKITE proovucts, 

228 Thames St., New York 6, N. 
Please send me 4 free copy of your 


you turn out quality wash.” 


booklet “Facts to help 


We save / suds and 
3 
h 
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sion, and in addition will work into other branches of 
company management. 

This latest change places the management and sales 
control of the Corn Processing Division in the hands of 
men who have spent most of their business lives with 
Clinton. 

President R. C. Wagner has been with the company 
32 years, working his way up through the operating 
departments; Mr. Bendixen has been with the com- 
pany 25 years, most of which time has been with the 
sales department; Al Junge, manager of primary bulk 
sales, has been with the company 28 years in technical 
and sales work; and R. A. Swanson, head of seed and 
oil sales, has been with the company 19 years. 


Diamond Appoints Chicago Distributor 


Diamond Alkali Company, Cleveland, O., announced 
recently that the Winchester Chemical Company, of 
Chicago, as well as the Speare Company, of Chicago, 
will handle the distribution of its specialized line of 
laundry detergents, sours and blues in the Chicago 
trading area, The Speare Company has been a Diamond 
distributor for many years 

In making the announcement, C. W. Klaus, manager 
of Diamond's Chicago sales office, explained that this 
combination of distributors has now taken over all 
customer-contact and product-distribution activities 
in the laundry industry within this territory formerly 
handled direetly by Diamond. 

“This new set-up,” he explained, “has been made 
specifically in the interest of giving laundry operators, 
superintendents, and managers in the area affected 
better service and faster deliveries of custom-com- 
pounded Diamond detergents, sours and blues.” 


THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 


for all marks. 
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Literature on Two-Speed Washwheel 


The Prosperity Com- 
pany, Inc., has released 
new literature on its two- 
speed, 60-pound “Speed- 
ster” washer. The open- 
end machine features a 
31 rpm. speed for shirts, 
institutional cottons, 
family bundles, ete., and 
a 15 rpm. speed for wool 
blankets and delicate 
fabrics. 

The bulletin points 
out several applications 
of the wheel for small 
and large plants, dry- 
cleaning plants with or 
Without shirt service, 
and for hospital or in- 
stitutional laundries. It 

comes equipped with the Formatrol cyele timer and its 
fast, thorough action is said to save time, supplies, 
power and water. 


Booklet on CMC 


The many important applications for Hercules CMC, 


and its physical and chemical properties, are fully 
deseribed in a new technieal booklet published by the 
Hercules Powder Company, Wilmington, Del. 

The list of industries already using Hercules CMC 
‘cellulose gum} ineludes laundry, pharmaceutical, cos- 


metic, detergent, textile and paper processing, ad- 


Used for years by hundreds of 


laundries 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AIIshipmentsC.O.D. 
unless check accompanies order.) 


STARCHROOM LAUNDRY JOURNAL 


304 EAST 45th STREET 


NEW YORK 17, N. Y. 
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DRNELL 


PAPERBOARD PRODUCTS CO. 
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Shirt Boxes 
Garment Boxes 
Hat Boxes 


Combining 50 years of experience 
with extensive facilities for the 
manufacture of paperboard and boxes 
has enabled Cornell to supply the 
laundry industry with the finest 

in packaging materials. 


A representative will be happy 
to discuss the filling of your 


packaging needs. 


WISCONSIN 


MILWAUKEE 1, 


hesives, lithography, and ceramics. The list continues 
to grow because of CMC’s many useful properties which 
are described in the new booklet. 

The booklet is intended to give the reader an indica- 
tion of how CMC might help him solve his technical 
and economic problems. 

Hercules is the only company which manufactures 
both the purified and technical grades ef CMC. In- 
formation on types available, viscosity, compatibility, 
and other pertinent data is contained in the booklet. 
A bibliography lists most of the published literature 
appearing in recent vears on this chemical, 


Louis Marks, Inc., Purchased by M & L Supply Co. 


The entire business of Louis Marks, Inc., distributors 
of laundry and drycleaning supplies and equipment in 
Akron, Ohio, has been purchased by Morris Leventhal 
and Manny Schlitt who operate the M & IL Supply 
Company, also in Akron. 

The following Marks employees have joined the 
M & L staff: Nate Marks, Jack Magil, Ann Springston, 
Frank Habyan, Darrell Badgett, and Robert Bovard. 


Lenau Promoted 


Jack Lenau, Providence, Rhode Island. has been 
promoted to eastern regional manager of the Keever 
Starch Company. Harold Malone, Bridgeport, Connecti- 
cut, also has become associated with Keever and will 
represent the company in the New England territory 
as sales-service man. 

Mr. Lenau has been with Keever as a salesman for 
several years. Prior to that he was with a large 
Providence laundry in various capacities and was vice- 


SPECIALTY PAPERBOARDS, FOLDING CARTONS, CORRUGATED BOXES, 
SOLID FIBRE BOXES, CLEATED FIBRE CASES, 
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FIBRE WALL BOARDS 


president and general manager of one of the largest : 
laundries in Massachusetts at one time. 3 


JACK LENAU HAROLD MALONE 


Mr. Malone also has had extensive experience in all 
phases of laundry work and was formerly manager of 
a large eastern laundry. 

The Keever company is in its 59th year of manu- 
facturing and selling laundry starches, wheat paste, 
industrial starches and edible starches. The Keever 
general offices, plant and laboratories are located in 
Columbus, Ohio. 


“Before and After” Color Swatches 

A portfolio which shows 14 comparative swatches of 
colored fabrics “before and after” laundering has just 
been issued by Wyandotte Chemicals Corporation. Sales 
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in youR FLOOR cost you? 


It's not the heavy hauling but the pound, pound, pound that 
breaks up ordinary cement floors. And holes and large floor 
cracks slow up production, i couse d ge, always 
an occupational hazard. Repair floors quickly and easily 
with Cleve-O-Cement. Anyone can apply it. Use it on wet or 
dry floors. Not an asphalt compound. Dries flint hard over- 
night. Supports heavy traffic next morning. Resists cold, oil, 
grease, live steam, dampness and most acids. Made especially 
for floors in meat packing plants, dairies, bottling plants, ice 
cream plants and refrigerated rooms. 
Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. ¢ CLEVELAND 5, OHIO 


OPERATOR 
a -presses-in- 


is actually --- 


Auto “Twin-Rapid” 
GENERAL PURPOSE PRESS 


STANTLY 
MENTS. 


COMPLETE 
DY 


SEE IT 
BEFORE 
YoU BUY! 


JOBBER'S 
INQUIRIES 
INVITED 


r Without obligation, please send complete information 
1 on the Auto ‘‘Twin-Rapid'' General Purpose Press. 


I NAME OF FIRM 
ADDRESS 
city. STATE 


YOUR NAME JOBBER. 


RELIABLE STEAM PRESSING MACHINERY, INC. 
NEWARK 3, N. J. 


175 STREET 
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and technical data concerning washing operations with 


| Wyandotte Color-Spark are included. This product is 
| said to keep colors bright and “snappy” because it is 


“promoted” with sodium CMC. 
Copies of the portfolio, “Safe Laundering of Colors” 


_—Form 330—may be obtained by writing technical 


service department, J. B. Ford Division, Wyandotte 
Chemicals Corporation, Wyandotte, Michigan. 

Six more Wyandotte Chemicals sales and service su- 
pervisors were recently awarded gold watches for com- 
pleting 25 years of service. These men and their wives 
were honored guests at a banquet at Wyandotte, Mich., 
attended by over 600 people. 


Shown above left to right are: Seated, J. P. Young, 
Columbus; F. A. MacKerecher, Grand Rapids; J. L. 
Worth, Baltimore; and J. F. Pieper, Omaha. Standing, 
Tom MeCormick, manager, Detroit; Fred Tholen, as- 
sistant general sales manager; Robert L. Reeves, gen- 
eral manager, J. B. Ford division, and H. E. Moyer, 
Philadelphia. 

Two of this group, Mr. MacKercher and Mr. Moyer 
recently retired under the company’s pension plan. 

Wyandotte Chemicals has, over the years, awarded 
1,689 watches. At present, 1,014 employees still in active 
service proudly wear their 25-year watches. 


Two American Appointments 
Two managerial changes in the Pacifie Division of 
The American Laundry Machinery Company have been 
announced by C. O. Knowlton, vice-president and gen- 
eral sales manager. 


JOHN T. McCUNNIFF PHILIP D. CARR 


John T. MeCunniff, former manager of the Los Ange- 


| les office, has been named Pacifie Division manager to 
! succeed Joseph Shaddick who leaves American to enter 
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business for himself. Philip D. Carr, Pacifie Division 
sales representative, steps into the position vacated by 
Mr. MeCunniff at the Los Angeles Office. 


Mr. MeCunniff takes over his new duties well | 


schooled for the important assignment of directing the 
Company’s Pacific Coast activities. He began his career 
with American in 1920 with the Western Division in 
Chieago, and through the years has held a wide variety 


of positions which have given him a thorough under- | 
standing of the company’s sales program and office pro- | 


cedure. 


Mr. MeCunniff is a graduate of Colorado State | 
Teachers College, Greeley, Colo., and a veteran of | 


World War I. 


Mr. Carr came to American in 1937, following more | 


than 25 years of sales engineering and managerial ex- 
perience with Cincinnati industrial concerns. He worked 
as a sales representative out of the Los Angeles office, 
covering the Arizona and San Diego territories, and 


later handled the larger laundry and linen supply ac- | 


counts in Los Angeles. 


Webb Joins Hopkins 

Robert K. Webb has 
joined the Hopkins 
Equipment Co., Hat- 
field, Pa., as general 
manager. 

Mr. Webb’s 22 years 
experience in the dry- 
cleaning industry in- 
cludes not only the de- 
veloping and engineer- 
ing of drycleaning equip- 


ment, but also manage- | 


ment of a large dry- 
cleaning chain. Thus he 


brings to Hopkins both | 


viewpoints. 
Mr. Webb attended 


ROBERT K. WEBB the Philadelphia Textile | 


Institute. 


Guernsey Joins Kamen 


F. H. “Doc” Guernsey 
has joined Kamen Soap 
Products Co., Inc., 233 
Broadway, New York 7, 
N. Y., as vice-president. 
Formerly associated 
with two prominent 
chemical concerns, “Doe” 
is well known in the 
soap, detergent, and 
chemical markets. He 
will supervise a nation- 


wide program marketing | 


the firm’s line of neutral, 
built, and bar soaps and 
synthetic detergents. 

F. H. GUERNSEY 


Lynch Appoints Los Angeles Manager 


The John P. Lyneh Company announces that Ed 
Russ has been appointed Los Angeles district manager 


for the company. Mr. Russ was formerly in the firm’s | 


Southern California sales department. He succeeds 


BLANKET 
BLANKETMASTER 


Squeeze-roli. <type’ of washer. Faster 

... better quality work. No shrinkage. 
Available with 4, 5 or 6 sections for odeqaly 
rinsing. Write for catalog and prices. 


EQUIPMENT COMPANY 
HATFIELD, PA. 


Copr. 1951, Field Enterprises. Inc 
All rights reserved 


“After all that's siphoned out of our paychecks these days, 
THIS is nothing...” 


Give Blood - Save a Life 


ARMED FORCES BLOOD DONOR PROGRAM 
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George Keleh, who has resigned to return to business 
in the middle west. 
Mr. Russ spent approximately 20 years as a laundry 


ee tune manager and superintendent at plants in Kentucky, 


Michigan and California before joining the Lynch 
TT) organization. 
| Halm Celebrates 25th Anniversary With Carman 
more George M. Halm re- 
= cently completed his 
els 25th year of service with 
SALES Chieago. The eighth 
4 member of the Carman, 
Chieago, staff to reach 


eee2e the quarter-century 


mark, he has served 
laundryowners and dry- 
cleaners in Michigan, 


use 
linois throughout this 
span of years. 
On December 15 at 


the Edgewater Beach 


X-PANDO i GEORGE M. HALM Hotel George was guest 
= of honor at a dinner at- 


COLLAR SUPPORTS : oo tended by his company 
YOURS ‘Send today fe associates, members of the allied trades, and his wife 
FREE for our Collar 

Support Book- 


Convention Calendar 


TIME $AVER$ 
83-99 Walnut St. * Montclair, N. J. 


Louisiana Launderers and Cleaners Association 


122” Bentley Hotel 

= Alexandria, Louisiana 

SOAP BUILDER January 19-20, 1952 
SOAP EXTENDER National Institute of Rug Cleaners 


Convention and Exhibit 
WORK IMPROVER Hotel Statler 
Boston, Massachusetts 
January 19-% 5 
Favorite with quality Launderers 
for past 10 years. Third Annual A.I.L. Young Men’s Conference 
Hotel Statler 


st. Louis, Missouri 
THE LAUNDRY CHEMICALS CO. February’ §-6, 1952 
Division of The Kinsley Chemical Co. | National Institute of Cleaning and Dyeing 
4538 West 130th St., Cleveland 11, Ohio Annual Convention and Exhibit 
; St. Louis, Missouri 
February 7-9, 1952 


North Carolina Association of Launderers and Cleaners 

Hotel Robert E. Lee 
FLAMONEL Winston-Salem, North Carolina 
metal flannel) February 27-28, 1952 
STANDARD 
roameney Canadian Researeh Institute of Launderers & Cleaner 
Prince Edward Hotel 

Windsor, Ontario 


PERF 
March 7-9, 1952 


Made in exact accordance with 
Serv s 
press manufacturers specifications. Diaper 
2328 W. Nelson St. 7 Stevens Hotel 
RESILLO COMPANY cSievens Hotel 
WORLD'S LARGEST EXCLUSIVE MANUFACTURERS OF METAL PRESS PADS [i March 23-26. 1952 
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Texas Laundry & Dry Cleaning Association 
Oklahoma Laundry Owners Association 
Joint Convention 
Gunter Hotel 
san Antonio, Texas 
March 26-28, 1952 


Massachusetts Laundryowners’ Association 
Hotel Statler 

Boston, Massachusetts 

April 4-5, 1952 


Laundry and Cleaners Allied Trades Assn. 


Assn. 
The Greenbrier 
White Sulphur Springs, West Virginia 
April 23-26, 1952 


Iiinois Laundry Association 
Drake Hotel 
Chicago, Illinois 
May 1-2, 1952 


Charleston, West Virginia 
May 2-3, 1952 


Chinook Hotel 
Yakima, Washington 
Mav 8-10, 1952 


New York State Laundryowners Association 
Hotel Syracuse 
Syracuse, New York 
May 8-10, 1952 


Oregon State Laundry Owners’ Assn. 
Eugene Hotel 
Eugene, Oregon 
May 15-17, 1952 


Laundry & Dry Cleaners Association of Montana, 


No. Wyoming, and So. Alberta 
Finlen Hotel 
Butte, Montana 
May 16-17, 1952 


Linen Supply Association of America 
Annual Convention 
Hotel Statler 
New York, New York 
May 18-21, 1952 


(Continued on page 92) 
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Laundry and Dry Cleaners Machinery Manufacturers 


West Virginia Launderers and Dry Cleaners Association 


Northwest Launderers and Dry Cleaners Association 
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Be Sure those Buttons Hold! 


CHANDLER Button Sewer 


12 firm stitches in only 8 seconds 

. last 2 stitches double locks the 
button to the material. 500% faster 
and superior to hand sewing. 


To test Chandler Button 
Sewer in your own plant, 
ask for free trial offer. 


Representatives in 
all Principal Cities 


the /i 
= 

to SUPERIOR 

LAUNDRY FABRICS 


Write, Wire 
or Phone Collect 


TINGUE, BROWN & CO. 


723 East Washington Boulevard, Los Angeles 21, Cal... PRospect 6023 


502 Bishop Street, N. W., Atlanta, Georgio.......... ATwood 3864 
1227 Wabash Avenue, Chicago 5, lll............. HArrison 7-0083 
1765 Carter Avenue, New York 57,N. Y...........5. CYpress 9-8800 


KEY 


POSITIVE AUTOMATIC 
SAVE LABOR—ELIMINATE CLAIMS 


Key-Tag assures you—no matter 
what the service —definite, accurate 
identification of every net and gar- 
ment. It speeds up every operation 
and reduces labor costs. Fits easily 
into your present system without any 
elaborate new set-up. Get the de- 
tails from your supplier or write direct. 


from 
Breaking Table 


to Delivery THE KEY-TAG 


CHECKING SYSTEM CO. 


6509 HOUGH AVE. e CLEVELAND, OHIO 


tf oo, 
... Sew them ou with 
cHanoLes 
MACHINE COMPANY 
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Stadhain 


PRESS PADS 
and COVERS 


“No matter what the type or style of 
press—Stadham fills the need better. 
Longer wearing... quality finish... 
increased production.” 


Write for name of your distributor. 


STADHAM 


COMPANY, INC. ee HEXAGON DIVISION 
1825-31 NORTH 20th STREET PHILA 21. PA 


requirement 


COMPANY 


Minneapolis, Minnesota 


UNIPRESS - 


2806 Lyndale Ave. 


LAUNDRY 
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In response to repeated demands—10 pertinent 
» articles taken from previous issues of The NA- 
TIONAL CLEANER & DYER have been pre- 
pared and reproduced in booklet form. 

These articles contain the necessary step-by-step 
information (with accompanying photographs) to 
aid your repair department to more “Profitable Al- 


terations.” 

Price only 50¢ 
NATIONAL CLEANER & DYER 
304 East 45th St. New York 17,N. Y. 


THIS LITTLE DEVICE TELLS YOU 
BUSY TIME—IDLE TIME—OVER- 
TIME + + + ALL DAY LONG! 
The Servis Recorder shows every move 
your motor truck makes —when work- 
ing and when standing, ond how 
long—as shown on its chart (at left). 
Thus your motor truck writes its own 
story daily. You SEE all delays ot a 
glance—and correct ‘em! Save up 
to $500 a year per truck. Over 
100,000 trucks now equipped. 
Money-saving booklet free. The | 
Service Recorder Co., 1375 Euclid © 
Avenue, Cleveland, Ohio. 


@ §ervis Recorder 
. Keeps Motor Trucks Busy 


SAVES 
ue 10$500 


‘PER TRUCK 
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Idaho Laundry & Dry Cleaners Association 
Rogerson Hotel 
Twin Falls, Idaho 
May 23-24, 1952 


Minnesota Institute of Laundering & Cleaning 
Hotel Nicollet 
Minneapolis, Minnesota 
May 23-24, 1952 


Laundry & Cleaning Association of the Carolinas, 
Georgia, and Florida 
Carolina Hotel 
Pinehurst, North Carolina 
May 29-31, 1952 


Mrs. Beulah E. Austin, who was associated with Dorr D. 
Austin in the laundry and drycleaning business for many years, 
died at her home in Austin, Minn., on December 3. She was 
very active in club and church work, in addition to her many 
business duties. 


Earl W. Bercaw, 49, owner of the American Sanitary Laun- 
dry and Dry Cleaning Company, Hamilton, Ohio, died on 
December 12. He was a member of the Hamilton Elks Lodge, 
the Chamber of Commerce, the Hamilton City Club, and was 
a member of the board of directors of the Salvation Army. He 
leaves his wife, two sons, one daughter, and one siste1 


Harry Cousins, 64, founder of Cousins Ltd., Halitax, N.S. 
died recently. He founded the firm in 1919, was president and 
managing director until 1943, and was chairman of the board 
until his death. He was a member of the Rotary Club of 
Halifax, the Commercial Club, and A.F. and A.M. He leaves 
his wife, Anna. 


Alex A. Fair, 53, president and owner of the Dixie Laundry 
and Dry Cleaning Company, Columbia, 8. C., died on December 
15. Mr. Fair moved to Columbia in 1982 when he and the late 
George Rhodes took over the operation of the Dixie Laundry. 
He was a member of the Columbia Lodge of Elks and had been 
prominent in the laundry and cleaning industry in the Carolinas 
and Tennessee for many years. 

He is survived by his widow, a daughter, a son, a sister, 
three brothers, and a number of nieces and nephews 


Walter A. Flansburg, 85, formerly associated with the 
Killip Laundry and Waterville Laundry, both in Albany, N. Y., 
and with plants in Florida and Iowa, died recently in Albany. 
During the period in which he was identified with the industry 
in New York he was particularly prominent in all state associa- 
tion activities. He was a charter member of the New York State 
Laundryowners Association, its first secretary, and later served 
two terms as president. 

He is survived by a daughter and a son. 


Wayne Fox, 41, owner of the Ideal Laundry, West Frank- 
furt, Ill, died on December 9 of injuries sustained when he was 
thrown from his truck. 


Hugh E. Graham, 58, owner and operator of the Graham 
Automatic Laundry, Pikeville, Ky., died on December 16. He ts 
survived by two brothers, four sisters, and eight step-children, 
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A. P. Liebig, for many years owner of the Middlesboro (Ky.) 
Steam Laundry, died on November 13. He was president of the 
National Bank at the time of his death. He was a member of 
the Middlesboro Kiwanis Club, the local Chamber of Com- 
merce, president of the Middlesboro Country Club for several 
years, was a Mason and a member of the Presbyterian Church. 
He is survived by his wife and two sisters. 


Harold R. Miller, 56, « field engineer for the Calgon Co., 
died on November 28 of a heart attack while addressing a con- 
ference of the American Hospital Association Laundry Institute 
in Boston. His home was Beverly, Mass. He had been with 
Calgon since 1934. He was a member of the Masons and the 
Mystic Shrine. He is survived by his wife and a brother, 


Reuben Sandler, 61. president and a founder of the Reliable 
Linen Service, Detroit, died recently. He was a member of 
Temple Israel and Congregation Beth Teslio Emanuel. He is 
survived by his widow. three sons, a daughter, a brother, and 
three sisters. 


Prescott Smith, 56. president of the Brighton Laundry Co., 
Pittsburgh, Pa., died recently at his home. He was a member 
of the Pittsburgh Athletic Association. He is survived by his 
wife, a son, and a stepson. 


William A. Stevens, 81, founder and, until his retirement 
ten years ago, president of the Stevens Laundry Co., Greenwich, 
Conn., died recently. The Stevens firm operates three plants in 
Greenwich. 

During World War I Mr. Stevens was a YMCA secretary in 
France. He was a Mason and a member of the Greenwich Lions 
and Rotary Clubs. He has been a member of the Second Con- 
gregational Church of Greenwich for 50 years. His wife survives. 


Andrew S. Stover, 56, for many years associated with the 
Chambersburg (Pa.) Laundry, died on December 13. He had re- 
tired from active business life in August, 1950. He was very active 
in civic affairs and had been a former borough and county 
official. He was a Mason, a Shriner, and belonged to the Moose 
and Elks Lodges, as well as other fraternal organizations. 

He is survived by his mother, his widow, a son, and a grandson. 


Albert E. Tanner, sn employee of the What Cheer Laundry 
of Providence, R. I.. for 33 vears, died on December 17. He 
had been delivery superintendent for the past 11 vears. He was 
well known in the industry, particularly in New England. His 
wife, a daughter, and a granddaughter survive. 


Dr. James G. Vail, 65, retired vice-president of the Phila- 
delphia Quartz Co., Philadelphia, died December 11 in New 
Delhi, India, where he was working at the Friends International 
Center for the American Friends Service Committee. Dr. Vail 
joined the Philadelphia Quartz Co. in 1905 as a chemist, became 
chemical director in 1931, and vice-president in 1940. Several 
years ago he began a gradual retirement from business, but con- 
tinued to serve on the board of directors. 

He was a member and past officer of several chemical societies, 
was a member of the Franklin Institute, University Club of 
Philadelphia, Chemists Club of New York, and the Cosmos Club 
of Washington. 

He is survived by his wife and two sons. 


William J. Wirtzberger, 82, former owner of the Merit 
Laundry, Louisville, Ky., died on December 6. He founded the 
laundry in 1923 and operated it until his retirement five years 
ago. He is survived by two sons, four daughters, 11 grand- 
children, and five great-grandchildren. 
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« GROSS STAR 


Only GROSS STAR 
is 12-ways better. 
Be sure your press 
plate hes ALL 12 
odvantages. 

up to 46”.$14.85 

mushroom . 11.00 

over 46”. 19.25 

from your jobber 


L. BEHRSTOCK CO. 


__1708 S. State St., Chicago 16, 
BOCK 
EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 


@ Manual, Semi-Automatic or 
Automatic Controls 


75 |b. Capacity 
Extra Heavy Stainless Steel 
Floor Space: 3'4” x 471” 


Fully Guaranteed for 1 Year 
Ask your Jobber g 
or write for 7 
full information 


For Over 25 Years 
Wise Laundrymen Have Insisted on 


ONGBOY 


Finest 60100 made! 


Test Louhey in your plant 


—check its longer life and 
greater strength the easy- 
to-identify Gold Stripe. 


Order from Your Jobber or Write Direct to 
CARSON TEXTILE CO., INC. 
ONE PORTER ST., PHILA. 48, PA. 


Mode by the Mokers of 
PLASTYLON 


Plastrcized Nylon Nets 
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CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Adverti 


ts set in 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situotions Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


consecutive 
Capitals or boid face type—double these rates. 


Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by us. 
Extra white space at top, bottom or between lines doubles charges indicated. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N.Y. 


LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRY PLANTS and DRYCLEANING PLANTS. 100° PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 


Florida laundry, drycleaning, rug shampooing, pillow cleaning. Volume 
$50,000. Price $35,000 including real estate; will lease real estate for 
$60.00 per month. Good terms. ADDRESS: Box 9600, STARCHROOM 
LAUNDRY JOURNAL. -2 


FOR SALE—LAUNDRY AND DRYCLEANING. YEARLY GROSS $50,000. 
NEW AND MODERN EQUIPMENT. ESTABLISHED 30 YEARS. GROW- 
ING CITY. REASONABLE RENT, LONG LEASE AND TERMS. OWNER 
MUST RETIRE. ADDRESS: Box 9617, STARCHROOM LAUNDRY 
JOURNAL. -2 


TWO PLANTS: Laundry and cleaning plant has new equipment and 
new building 1950, also plant doing commercial and linen supply, 5 
trucks. Total volume over $200,000 per year, can be increased. Both 
these plants in West Texas oil town. Price $125,000, half down, balance 
to suit purchaser. ADDRESS: Box 9629, STARCHROOM LAUNDRY 


JOURNAL. 2 
Modern equipped laundry eastern North Carolina—plenty of 


Tarboro, N. C. 
9630-2 


For Sale 
business, bad health. Terms. C. E. Putnam Agency, Inc., 


LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS—New York, New Jersey, Con- 
BUYERS WAITING —LIST YOURS. RICHARD J. MULLER 
Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 


necticut. 
Lic. Broker, 89-16 184 St., 


SITUATIONS WANTED 


GENERAL MANAGER capable of operating medium or large plant. 
Proven ability in modern management. Trained in Industrial Engineer- 
ing. A. I. L. graduate, Prefer Midwest. 36 years old. ADDRESS: Box 
9605 STARCHROOM LAUNDRY JOURNAL. 5 


SALES MANAGER. Now employed by one of America’s largest laundry 
and cleaning organizations. Past record speaks considerably. Knows lat- 
est billing, advertising, selling, route building methods, plus produc- 
tion. Desires change. Prefers Western States. ADDRESS: Box 9606, 
STARCHROOM LAUNDRY JOURNAL. 5 


WORKING MANAGER—REPUTABLE SPOTTER, 20 years quality expe- 
rience in all phases of the industry. Admi ve and tech 1 ex- 
pert, University graduate. New England or Metropolitan New York City 
area preferred. Highest recommendations. ADDRESS: Box 9607, STARCH- 
ROOM LAUNDRY JOURNAL. 5 


Chief Engineer—Production Manager. “38 y years age, three 


children. Several years as chief engineer and production manager in 
the larger plants, am capable of assuming both duties in the medium 
sized plants, especially when license is required. Factory trained, can 
layout, draw plans and specifications, supervise installations and re- 
modeling. Prefer efficient and progressive plants, livable salary and 
bonus plan expected. Available soon. ADDRESS: Box 9634, STARCH- 
ROOM LAUNDRY sOURMAL. 5 


Young laundry manager, capable of g full ibility for 
laundry and drycleaning operations, alert, quick, personable, college 
graduate, veteran. AIL honor graduate. Permanent position wanted 
with aggressive firm who wants results. ADDRESS: Box 9635, STARCH- 


ROOM LAUNDRY JOURNAL. 5 


LAUNDRY & DRYCLEANING MANAGER—Wide experience in laundry 
t, good record, excellent references, married and two 


BUSINESS OPPORTUNITIES 


Start a Diaper Service and dry-fold laundry in your locality. We will 
equip complete plant, including: boiler, laundry machinery, truck, 
500 doz. diapers—all for $4,500. Write: Box 9540, STARCHROOM 
LAUNDRY JOURNAL. 


Four consecutive years 
of the worst polio epi- 
demics in history have 
created staggering new 
demands upon the re- 
sources of the National 

Paralysis. Besides tens 
of thousands of new po- 
lio victims, 45,000 pa- 
tients from past years 
still need help! To meet 
the increased cost of 
providing all the needed 
care, this year's cam- 
paign is extended from 
two weeks to four. 


Jan. 2-31, 1952 
Give to the 


MARCH OF DIMES 


Age 34 and college education, will move anywhere, but 


ADDRESS: Box 9636, STARCHROOM ene 


children. 
would prefer midwest 
JOURNAL. 


MANAGER capable of g full r ibility. Reverisnosa both 
family and commercial, production maintenance, sales, personnel. 
Presently employed as production and personnel director, large mid- 
west plant. Can assume large or small plant operation. Prefer South 
or West. Minimum starting salary $7,500 a year. ADDRESS: Box 9640, 
STARCHROOM LAUNDRY JOURNAL. 5 


EXPERIENCED LAUNDRY EXECUTIVE ‘desives chance to prove qualifi- 
cations. Always produced good results. Well educated, sober and de- 
Best ref . ADDRESS: Box 9557, STARCHROOM LAUN- 
DRY JOURNAL. 5 


Experienced Laundry Superintendent wishes work in plant with a good 
future. 23 years experience, 12 years of supervision. I am married, 41 
years of age, no bad habits, Catholic religion. Will move anywhere 
on sufficient notice. References if required. ADDRESS: Box 9646, 


STARCHROOM LAUNDRY JOURNAL. 5 


PLANT PRODUCTION MANAGER—20 years experience in linen supply 
and all its problems. Have successfully operated some of the largest 
and most modern plants in the country. Top references. ADDRESS: 
Box 9647, STARCHROOM LAUNDRY JOURNAL. 5 


SALESMEN WANTED 


bl. 


men 


SALESMEN. An exceptional opportunity for 
now selling (or who can sell) to the drycleaning and laundry trade. Earn 
$100 per week and more rep tionally advertised patented 
Asbestos Press Pad (for use in free steam presses). Fully guaranteed. Will 
last for 5 years. Give complete details in first letter and territory covered. 
Firefly Asbestos Products, 175-S Bergen Street, Newark 3, N. J. 9612-14 
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HELP WANTED 


PROFESSIONAL NOTICES 


LINEN SUPPLY MANAGER wanted for west coast company, old firm, 
must be well experienced in all departments of linen supply business, 
especially sales, production experience not required, give complete 
experience record, references, picture, salary open. ADDRESS: Box 
9539, STARCHROOM LAUNDRY JOURNAL. 7 


INSTITUTIONAL LAUNDRY MANAGER desires a progressive and well 
trained man who has had experience with incentive wage plans to as- 
sume charge of a laundry for a large institution. The laundry is well 
equipped with modern machinery. Give complete experience, references, 
picture and salary expected. ADDRESS: Box 9627, STARCHROOM 
LAUNDRY JOURNAL. 7 


Wanted: Salesmen calling on laundries and drycleaners, to sell two 
very fast moving items. Very lucrative sideline. Write Box 9618, 
STARCHROOM LAUNDRY JOURNAL. 7 


Laundry Superintendent for modern and up-to-date laundry in the 
City of Denver. Kindly state your qualification in full, qualification in 
supervisory ability, ed g , exp » age 
and availability and salary requi ts. P h will be retu 


Bulletin for the 
trends and 
John Car- 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical 
Laundry Industry—weekly sales reports—monthly cost 
articles of timely interest. 64 Bulletins—$i2 annually. 
ruthers Co., Inc., 909 Little Building, Boston—a statistical 
affiliated with John Carruthers & C y, A tant 

ment Consultants, Boston, Hartford, and Washington. 


M 
2627- 27 


CONSULTANTS 


CENTRIZE: CENTRIFUGAL WASHING IN YOUR EXTRACTOR. Installa- 
tions in over 100 plants demonstrate outstanding possibilities for big 
savings in machinery, supplies, water, power and labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 


Excellent opportunity. All replies held strictly ‘confidential. — 
Box 9637, STARCHROOM LAUNDRY JOURNAL. 


WANTED: EXPERIENCED GENERAL MANAGER for laundry and dry 
cleaning operation in GEORGIA employing about 75 persons, with 
modern facilities, in growing community. Excellent opportunity. 
Furnish references and compensation expected. ADDRESS: Box 9639, 
STARCHROOM LAUNDRY JOURNAL. 7 


REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
1228-37 


MISCELLANEOUS 


600 KEY-TAG BARS, EACH BAR COMPLETE WITH 8 LARGE PINS. 
CUMMINGS-LANDAU Laundry Machinery Co., 
Brooklyn 6, N. Y. 


305 Ten Eyck Street, 
9533-8 


more 


LAUNDRYMEN 
tu 
STARCHROOM LAUNDRY JOURNAL 


Than in all other publications COMBINED 


More than twice 
as many as in 
the second paper 


Laundrymen want sure, fast results 
when they use classified advertis- 
ing or sell or buy plants or equip- 
ment, to hire new employees, to 
seek new job connections. 


Naturally, they turn to the publi- 
cation which in their own experi- 
ence is the most readable, the most 
worthwhile, the most influential. 


That's why they place their classi- 
fied ads to the publication they 
consider No. 1 in the Laundry In- 
dustry — STARCHROOM LAUNDRY 
JOURNAL. 


CARDING WIRE 


G. W. ROB- 
3240-38 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 


POWER PLANT EQUIPMENT FOR SALE 


Boiler, 29 H.P. Brownell steel fire-box, stoker, coal-fired horizontal 
boiler, including stack and return system, approximately 6 vears old 
excellent condition. May be seen in operation, delivery Jan. Ist. Priced 
for quick sale $1,200 complete f.o.b. Dayton, Ohio. Call, write or wire 
MID STATES SUPPLIES, Inc., 15 North Perry Street, Dayton, Ohio 
Adams 3147 9638-36 


high pressure 30 H.P. New 1949 used less 
Anagra, Inc., 871 Nepperhan 
9642-36 


Steam generator, Clayton, 
than 6 months, in excellent condition 
Ave., Yonkers 3, N. Y. Yonkers 8-8135 


1 BRAND NEW 60 x 168 PATTERSON KELLEY HORIZONTAL HOT 
WATER STORAGE HEATER WITH SUFFICIENT COPPER TUBING TO 
HEAT 2500 GALLONS OF WATER TO 180 DEGREES WITH STEAM PRES- 
SURE AT 100 POUNDS. ADDRESS: BOX 9651, STARCHROOM LAUNDRY 
JOURNAL. -36 


MACHINERY WANTED 


Wanted Monel metal washers, all sizes, any condition, for export, highest 
prices paid. ADDRESS: Box 9572, STARCHROOM LAUNDRY JOURNAL. 
3 


MACHINERY FOR SALE 


IMPERIAL LAUNDRY MACHINERY CORP., 245 Huron St., Brooklyn, 
N. Y. Evergreen 9-6585, has available entire plant of SPIC & SPAN 
CLEANERS, Brooklyn, N. Y.—6 Hoffman 54 x 70 all metal motor driven 
washers; 3 Hoffman 60” extractors; 3—8,000 gallon filters; 14 tumblers; 
43 Hoffman presses; 5 Prosperity Power Circle shirt units. Many other 
items. IN BUFFALO, N. Y.—American 120” 8 roll ironer with 2 Lane 
folder; Huebsch and Gross tumblers. IN AKRON, OHIO—3—54 x 120— 
9 pocket stainless washers, new 1947; 60 x 96—6 pocket stainless steel, 
42 x 72 stainless; 36 x 36 stainless; 54 x 84—6 pocket stainless. AT 
JAMAICA, N. Y.—American 6 roll ironer,; Cascade washers, Notrux ex- 
tractors, Tiltor units. IN BROOKLYN, N. Y¥.—American Sylon 8 roll 
ironer,; 2—54” late Notrux extractors; 1—2 Lane folder and Prosperity 
coat presses, also available American 4 roll ironer and American 2 roll 
return ironer. 9652-4 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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MACHINERY FOR SALE (Cont'd) 


MACHINERY FOR SALE (Cont'd) 


Baehr 
2240-4 


ASHER ironers 48 x i120—32 x 120. Rebuilt, big stock, Terms. 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 


stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 


4400-4 


AMERICAN 48x120’” CYLINDER FLATWORK IRONER (3125 type) with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMNGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 


468x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
4855-4 


AIRWAY 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, 


Brooklyn 6, N. Y. 6292-4 


y try the Keel Company, 7229 
4661-4 


For Laundry and Drycl 
N. Western Avenue, Chicago 45, Illinois. 


AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Herte! Avenue, Buf- 
falo, New York. 7064-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT. 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS. 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
seohia Street, Brooklyn 6, N. Y. 6184-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
6910-4 
4 Ellis Drier 48x120” ‘Motor- with mofor on 
top, three-pocket, three-door, late type hi Price ble. 3128 
West Lake Street, Guntoe 12, Mlinois. 9146-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


120” RETURN FEED | 2 ROLL AMERICAN and 100’° COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, NY. 7028-4 


PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
9014-4 


Brooklyn 6, N. Y. 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality producti hi Very bly priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and smal! piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten aia Street, ers 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” FXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6868-4 


less collar and cuff press. 
9604-4 


Latest model Prosperity two girl shirt unit, 
Sweet Clean Laundry, 1111 Lincoln Ave., Pittsburg 6, Pa. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 


2—BERGER HYDRAULIC EXTRACTORS AND 2—44 x 84” MILLER 
WASHERS. IN VERY GOOD OPERATING CONDITION. ADDRESS: BOX 
9432, STARCHROOM LAUNDRY JOURNAL. 4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. _ PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer,; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84" washer, 
Troy 42x72” washer; American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140-F unit used two months, American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Leundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 
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MACHINERY FOR SALE (Cont'd) 


44x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER. 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Brooklyn 6, N. Y. 9278-4 


HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
mY 9162-4 


WILLIAMS HAS A COMPLETE STOCK OF DRYCLEANING AND LAUN- 
DRY MACHINERY. COMPLETELY REBUILT, GUARANTEED ONE YEAR. 
AVAILABLE IMMEDIATE DELIVERY. CALL WILLIAMS FIRST FOR BAR- 
GAINS. SERVING THE INDUSTRY FOR THE PAST 30 YEARS. WILLIAMS 
LAUNDRY MACHINERY CO., INC., 37-16 22nd STREET, LONG ISLAND 
CITY 1, NEW YORK. STILLWELL 6-6666. 9578-4 


American Master Cascade Monel Metal Washers, 42 x 84”, 10 wanbitii, 
also 2 pocket and 4 pocket, motor driven, rebuilt, equal to new, one year 
guarantee, at bargain prices. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 2nd St., Long Island City 1, New York. 9579-4 


42 x 84” American Master Cunaibe, Monel Metal, 2 pocket, Wasa; also 
30 x 48”, 24 x 36” and 24 x 24” Monel, obtained from U. S. Gov't., prac- 
tically ray bargain price. WILLIAMS LAUNDRY MACHINERY co, Inc., 
37-16 22nd St., Long Island City 1, New York. 9580-4 
American 8 rol] late type Streamline Flatwork ironer, 120” rebuilt, equal 
to new, one year guarantee, bargain price. AMS LAUNDRY MA- 
CHINERY CO., Inc., 37-16 22nd Street, Long Island City 1, New York. 

9581-4 


120” American Standard 6 roll Flatwork ironer, rebuilt, guaranteed one 
year, bargain price. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 
22nd Street, Long Island City 1, New York. 9582-4 


100” American 2 roll chest type Flatwork ironer, irons both sides, 2 girl, 
return, motor driven, like new; also 100” American 41210 return feed, 
2 girl, Flatwork ironer, motor driven, reiagearrie rebuilt, one year guar- 
antee. These hi very bly pri WILLIAMS LAUNDRY 
MACHINERY CO., Inc., 37-16 22nd St., ‘ees ‘seed City 1, New York. 

9583-4 
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MACHINERY FOR SALE (Cont'd) 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman,; 2—Used 42 x 96” Ellis 
motor driven all Monel washers, 1— Used 42 x 84” American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 


Watts 6 roll ironer 30” cylinders, perfect working order. Chestnut 
Hill Laundry 6508 Ross St., Philadelphia 19, Pa. Vi 4-6610. 9631-4 


A i blanket and woolen dryer, 3 d good diti 


AMERICAN and Huebsch 36 x 30” Open-End Tumblers, also American 
and Vorclone 42 x 64 and 42 x 92” Tumblers. Rebuilt, guaranteed, ‘mme- 
diate delivery. Very reasonably priced. WILLIAMS LAUNDRY MACHIN- 
ERY CO., Inc., 37-16 22nd Street, Long Island City 1, New York. Stillwell 
6-6666. 9584-4 


American 50” and 54” Notrux t ll dition, also 10 
sets of extra containers for sale. WILLIAMS LAUNDRY MACHINERY 
CO., Inc., 37-16 22nd Street, Long Island City 1, New York. 9585-4 


48” American and Hoffman Amico, Open Top, motor driven Extractors, 
completely rebuilt, equal to new, one year guarantee, bargain prices. 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long 
Island City 1, New York. 9586-4 
30” American extra deep Extractors, also 28”, 26” and 20”, rebuilt. One 
year guarantee, bargain prices. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 22nd Street, Long Island City 1, New York. 9587-4 


American Tiltor Shirt Unit, clmptita, also 51” ‘ie Garment Presses. 
Rebuilt, guaranteed, immediate delivery. Very reasonably priced. WIL- 
LIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, Long Island 
City 5 New York. 9500-4 
IMPERIAL Co., | 245 St., N. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for insp 77 ble prices and terms, one year guarantee 
Individual hi or 1 plants for laundry, synthetic and 

1 drycleaning f ished List the hi you have for sale 


with us. 9001.4 


48 x 120” SMITH DRUM, 12 COMPARTMENT 12 DOOR: 48 x 126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 


sacrifice $1,000. Elite Laundry Co., Charleston, Ww. Va. Phone 21125. 
9632-4 


Make an olfer: 1—Leef Brothers pants form, steam heated, expanding 
type; 1 Leef Brothers ‘‘pocketeer’’ steam heated; 1 Cissell hosiery dryer, 
220 volt, ac, steam heated. All in A-1 condition, make offer on all or 
one piece. Edgewater Laundry Co., 5541 Broadway, Chicago 40, Ill. 
Lo 1-3020. 9633-4 


FOR SALE—120” 6 ROLL AMERICAN FLAT WORK IRONER REBUILT 
1941 AT COST OF $2,000. USED SIX MONTHS. WRITE LOUTTIT LAUN- 
DRY COMPANY, 307 BROAD STREET, PROVIDENCE 7, R. I. 9641-4 
50” UNLOADING EXTRACTORS—3 AMERICAN NOTRUX. READY 
FOR PROMPT DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 9648-4 


HUEBSCH tumbler. New guarantee. 2 ton 1946 Chevrolet panel; '/2 ton 
1950 Dodge panel. All priced to sell. TRIANGLE CLEANERS, CEDAR 
FALLS, IOWA. 9649-4 


6 ROLL 120” AMERICAN flatwork ironer. Will sell either of the follow- 
ing ironers, both are Hamilton spring padded. One is the late type, 
just overhauled, runs like new $5,000. One is the older model with 
slanting frame, excellent condition $4,000. Machines priced as they are, 
where they are. GOULD’S LAUNDRY, 2700 Canal St., Houston 3, 
Texas. 9643-4 


FLATWORK IRONER—4 Roll, 100” American Sylon, 5 years old, 
ventilating canopy, A.C. Perfect condition. Unusual opportunity. See it 
operating in Hospital. Victor Kramer Co., Laundry Management Con- 
sultants, 545 5th Ave., New York 17, N. Y. 9644-4 


COMPLETE MODERN MARTINIZING PLANT. Capacity $2,000 per week. 
One- hour service, if desired. Delivered and installed, in a business 
tion, with all accessories, including beautiful pre-fabricated fixtures. 


AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


$5,000 down, balance in 3 years paid out of profits. Complete super- 
vision of all details to assure highly profitable operation. Over 700 
successful installations throughout the world. Martin Equipment Corpora- 
tion, 789-C Hertel Ave., Buffalo 7, N. Y. 9646-4 


1 ZORIC CLEANER AND STILL, TYPE 013, 220 VOLTS—1 SYNTHO 
SAVER, MODEL 3YN. MODEL FAMILY LAUNDRIES INC., 103-109 
HALLOCK AVE., NEW HAVEN, CONN. 9650-4 
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American Cleaners Equipment Co., 
Div. of The American Laundry Ma- 
chinery Co. 

American Laundry Machinery 
Co., The 
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Arrow Mfg. Co., Inc. 
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Beach Soap Company 

Behrstock Co., L 

Bishop Company, G. H. . 

Bock Laundry Machine Co. . 
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Callaway Mills, Inc. 

Carson Textile Co., Inc. . 

Chandler Machine Co. 
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Cowles Chemical Company 
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Laundry Chemicals Co., The 
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STARCHROOM 
AGAIN LEADS 
THE FIELD 


More advertisers bought 
more display advertising 
space in Starchroom Laundry 
Journal than in any other 
laundry magazine during 
1951. 

Total number of advertis- 
ing pages in Starchroom's 12 
issues was 657g. This is 
11% more than the total 
display pages appearing in 
the 13 issues of the second 
publication; 65% more than 
the third publication carried. 

One hundred and sixty- 
seven (167) accounts placed 
display advertising in one or 
more issues of Starchroom 
during the year. This is 72% 
of the 233 accounts using one 
or more of the national laun- 
dry magazines. The second 
publication in its 13 issues 
carried advertising of 51% 
of the accounts, and the third 
publication 31%. 

Starchroom has as exclu- 
sive accounts 25% of all the 
display advertisers in the 
field; 16% are exclusive in 
the second paper, and 9% 
in the third. 


Midland Paint & Varnish Co., The . 


National Cleaner & Dyer 
National Marking Machine Co. .... 
Nicholson & Company, W. H. ..... 
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Oakite Products, Inc. 
Orr & Sembower, Inc. 


P 


Pantex Mfg. Corp. ... . 

Patterson-Kelley Co., 

Pellerin Milnor Corp. 

Pennsylvania Salt Mfg. Co. .. Third Cover 
Philadelphia Quartz Co. ......... 17 
Procter & Gamble 


Reliable Steam Pressing Machine 
Service, Inc. 

Resillo Company 

Robot Laundry Machinery Sales, 
Div. of The Wolf Co. .......... 


s 


Schaub Engineering Co., Inc., 
Fred H. 

Service Recorder Co. 

Southern Mills, Inc. 

Stadham Co., Inc. 

Starchroom Laundry Journal .47,69,71,86 

Super Laundry Machinery Co. .... 58 
49 


Time Savers, Inc. 

Timken Roller Bearing Co. ....... 
Tingue, Brown & Company 

Tropical Paint & Oil Co. ......... 
Troy Laundry Machinery Div. . 


U. S$. Hoffman Machinery Corp. 
73, Fourth Cover 


Whitehouse Products, Inc 
Wyand Chemicals Corp. ...... 


Zephyr Laundry Machinery Co. .... 52 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Present washmen can 
handle more wheels, 
because... 


e Fewer soap tanks to build 
e No time lost watching suds level 
e Fewer supplies to carry 


Sparkette is different from any alkali or soap you have ever 
used, because it is double-acting! It takes care of both your 
soap and alkali requirements. 


Your present washmen can handle more work more efficiently, 
because with Sparkette there are fewer soap tanks to build, 
fewer supplies to carry and no time spent waiching suds level. 
In addition, with Sparkette you automatically reduce your 
required supplies inventory. 


Sparkette dissolves and works quickly in hot or cold water. 
It speedily brightens most heavily soiled fabrics. 


With Sparkette you get lots of foaming, penetrating suds*... 
yet no synthetic detergents are present. IT GIVES YOU THE 
HIGHEST ACTIVE ALKALINITY OFFERED IN A COM- 
PLETE DETERGENT ...contains no soda ash or clay. It 


PENNSALT 


CHEMICALS 


for Industry - Agriculture - Health - Home 


Mail this Coupon 
for valuable 
FREE BOOKLET! 


booklet, “How to Simplify 
t, “How to Simplify 
Washroom Operations.” Address 


helps you maintain the right pH values, and Sparkette may be 
used either in solution or dry-to-the-wheel. 


Get a supply of Sparkette from your nearest distributor now. 
and start cutting out unnecessary washroom operations. Re- 
member, you can use Sparkette in any formula! Often you can 
shorten your formulas with Sparkette. Pennsylvania Salt Mfg. 
Co., East: 1000 Widener Bldg., Philadelphia 7, Pa. West: 
Woolsey Bldg., 2168 Shattuck Ave., Berkeley 4, Calif. 


* In several plant tests Sparkette’s carry-over was 
so good that no more Sparkette or soap was 
needed in any of the 3 operations which followed. 


products for laundry and dry cleaning: 

Pensal * Perchloron * Penozone * Erustocide * Erusto Salts * Erusto 
Blues * Quaker Blue * Erustolin * Erustosol * Erusto Filter Soap * 
Energex * Erusto Synthetic Solvent Soap * Erusto-Cetic * Erusto Oil, 
Paint and Grease Remover * Erusto Dry Spotter * Erusto Wet Cleaning 
Soap * Erusto Pre-Spotter * Erusticator * Erustolax * Ferocator Salts 
—Trade Marks Reg. U. S. Pat. Off. Also: Penbrite * Sparkette * Thriftex 
Erusto-Max * Erusto-Ray 


Laundry & Dry Cleaning Department, 
Pennsylvania Salt Manufacturing Co.. 
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Title__ 
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2015 


- a 1952 CADILLAC 
Prize A 1952 OLDSMOBILE 


CHEVROLET 
in HOFFMAN’S easy-to-enter 


CONTEST 


DID YOU BUY? 


(or are you considering?) ELIGIBILITY — Contest is open to anyone purchasing new 
Hoffman equipment in the period between September Ist, 1951 
and March 31st, 1952. 

MODEL **X"" PRESS ENTRY — Contestant should write a letter, of any length, tell- 
NU-CLEANING SYSTEM ing why the equipment was bought. Grammar, style, spelling, 
punctuation are unimportant. Letters will be judged on the 
140-F UNITS basis of the reasons given, for example: past experience with 
Hoffman, solution to a production problem, better working con- 

‘*Steamaster’’ BOILER ditions, etc. 
DECISIONS—AII entries become the property of U. S. Hoffman 

AIR VACUUM SYSTEM Machinery Corp, and decisions of judges are final. 

Y A R MAILING — Letters should be sent to ‘‘Here’s Why'’ Contest, 
DRYCLEANING O c/o U. S. Hoffman Machinery Corp., 105 Fourth Ave., New 
LAUNDRY MACHINES York 3, N. Y., postmarked no later than midnight, March 

31st, 1952. 


Purchase of these 


PRIZES — Three prizes will be awarded for the best entries, as 
selected by the contest judges: 
or Any Other First prize — 1952 Cadillac 
HOFFMAN Product 2nd prize — 1952 Oldsmobile 

3rd prize — 1952 Chevrolet 
Makes You Eligible NOTIFICATION — Winners will be notified and prizes awarded 
2 os soon after the contest ends as is required to complete 

to Win (See Contest Rules) judging. 


Contest offer good in Continental United States only 


Ask Your Hoffman Representative for Helpful Suggestions! 


TOPS IN VALUE SINCE 1905 
er 


U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 3. N. Y. 
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